
ix 
 

DAFTAR ISI 

Halaman Sampul Luar......................................................................................  i 

Halaman Sampul Dalam ..................................................................................  ii 

Halaman Persetujuan ........................................................................................  iii 

Halaman Pengesahan .......................................................................................  iv 

Halaman Motto.................................................................................................  v 

Halaman Persembahan .....................................................................................  vi 

Kata Pengantar .................................................................................................  vii 

Daftar Isi...........................................................................................................  ix 

Daftar Tabel .....................................................................................................  xiii 

Daftar Gambar ..................................................................................................  xiv 

Daftar Lampiran ...............................................................................................  xv 

Abstrak .............................................................................................................  xvii 

Abstract ............................................................................................................ xviii 

BAB I    :   PENDAHULUAN 

A. Latar Belakang  ......................................................................  1 

B. Identifikasi Masalah ............................................................... 9 

C. Rumusah Masalah .................................................................. 10 

D. Tujuan Penelitian ................................................................... 10 

E. Kegunaan Penelitian............................................................... 11 

F. Ruang Lingkup dan Keterbatasan Penelitian .........................  12 

G. Penegasan Istilah ....................................................................  13 



x 
 

H. Sistematika Penulisan Skripsi ................................................  15 

 

 

BAB II    :  LANDASAN TEORI 

A. Modal Usaha .......................................................................... 17 

1. Pengertian Modal Usaha ................................................... 17 

2. Sumber-Sumber Modal .....................................................  18 

3. Indikator Modal Usaha ......................................................  19 

B. Strategi Pemasaran ................................................................. 19 

1. Pengertian Strategi Pemasaran .........................................  19 

2. Pengembangan Strategi Pemasaran..................................  24 

3. Bauran Pemasaran ............................................................  29 

C. Karakteristik Wirausaha .........................................................  31 

1. Definisi Karakter .............................................................. 31 

2. Ciri-Ciri Karakter Wirausaha ...........................................  32 

3. Indikator Karakteristik Wirausaha ...................................  35 

D. Pengembangan Usaha ............................................................ 36 

1. Pengertian Pengembangan Usaha ....................................  36 

2. Unsur Pengembangan Usaha ...........................................  37 

3. Tingkatan Dalam Pengembangan Usaha .........................  38 

4. Aspek-Aspek Yang Di Perhatikan Dalam Pengembangan 

Usaha ................................................................................  39 

5. Masalah-Masalah Dalam Suatu Pengembangan Usaha ...  41 

6. Indikator Pengembangan Usaha .......................................  42 



xi 
 

E. Penelitian Terdahulu .............................................................. 42 

F. Kerangka Konseptual ............................................................. 48 

G. Hipotesis Penelitian ................................................................ 47 

 

BAB III  :  METODE PENELITIAN 

A. Pendekatan dan Jenis Penelitian............................................. 50 

B. Populasi, Sampling, dan Sampel Penelitian ........................... 52 

C. Sumber Data, Variabel, dan Skala Pengukuran ..................... 55 

D. Teknik Pengumpulan Data dan Instrumen Penelitian ............ 58 

E. Teknis Analisis Data .............................................................. 61 

1. Uji Validitas dan Uji Reabilitas ....................................... 62 

2. Uji Asumsi Klasik ............................................................ 64 

a. Uji Normalitas ............................................................ 64 

b. Uji Multikolinieritas ................................................... 65 

c. Uji Heteroskedastisitas ............................................... 66 

3. Uji Analisis Linier Berganda ........................................... 67 

4. Uji Hipotesis .................................................................... 68 

a. Uji t ............................................................................ 68 

b. Uji F ........................................................................... 69 

5. Uji koefisien Determinasi ................................................ 70 

BAB IV   :  HASIL PENELITIAN 

A. Deskripsi Objek Penelitian ..................................................... 71 

1. Profil Kabupaten Tulungagung ........................................ 71 

2. UMKM Perikanan Kabupaten Tulungagung ................... 72 



xii 
 

B. Deskripsi Responden ..............................................................  75 

C. Deskripsi Variabel ..................................................................  78 

D. Hasil Analisis Data .................................................................  91 

1. Uji Validitas ....................................................................  91 

2. Uji Reabilitas...................................................................  94 

3. Uji Asumsi Klasik ...........................................................  96 

a. Uji Normalitas ..........................................................  96 

b. Uji Multikolinieritas .................................................  97 

c. Uji Heteroskedastisitas .............................................  98 

6. Uji Analisis Linier Berganda ...........................................  100 

7. Uji Hipotesis ....................................................................  102 

c. Uji t ............................................................................  102 

d. Uji F ...........................................................................  104 

8. Uji koefisien Determinasi ................................................  106 

BAB V    :   PEMBAHASAN 

A. Pengaruh modal usaha terhadap pengembangan usaha 

 UMKM perikanan di kabupaten tulungagung  .....................  107 

B. Pengaruh strategi pemasaran terhadap pengembangan  

usaha UMKM perikanan di kabupaten tulungagung .............  109 

C. Pengaruh karakteristik wirausaha terhadap pengembangan  

usaha UMKM perikanan di kabupaten tulungagung ............. 111 

D. Pengaruh simultan modal usaha, strategi pemasaran, dan 

 karakteristik wirausaha terhadap pengembangan usaha UMKM 



xiii 
 

perikanan di kabupaten tulungagung .....................................  112 

BAB VI   :  PENUTUP 

A. Kesimpulan ............................................................................  114 

B. Saran .......................................................................................  116 

DAFTAR PUSTAKA 

LAMPIRAN – LAMPIRAN  

  



xiv 
 

DAFTAR TABEL 

Tabel             Hal. 

1.1 Perkembangan produksi dan nilai produksi penangkapan ikan perairan  

umum di kabupaten tulungaggung..........................................................  4 

1.2 Produksi ikan segar dan ikan olahan tahun 2017....................................  5 

1.3 Perlakuan produksi ikan olahan tahun 2017 di kabupaten  

tulungagung ............................................................................................  5 

3.1 Instrumen penelitian ...............................................................................  59 

4.1 Data jumlah UMKM perikanan di kabupaten tulungagung tahu 2018 ..  72 

4.2 Jenis kelamin responden ........................................................................  74 

4.3 Usia responden .......................................................................................  74 

4.4 Pedidikan responden ..............................................................................  76 

4.5 Jenis UMKM perikanan responden ........................................................  77 

4.6 Data deskripsi variabel modal usaha ......................................................  78 

4.7 Data deskripsi variabel strategi pemasaran ............................................  81 

4.8 Data deskripsi variabel karakteristik wirausaha .....................................  84 

4.9 Data deskripsi variabel pengembangan usaha........................................  87 

4.10 Hasil Uji validitas variabel modal usaha ................................................ 90 

4.11 Hasil Uji validitas variabel strategi pemasaran ......................................  91 

4.12 Hasil Uji validitas variabel karakteristik wirausaha...............................  92 

4.13 Hasil Uji validitas variabel pengembbangan usaha ...............................  93 

4.14 Hasil Uji reabilitas data .......................................................................... 94 

4.15 Keputusan Uji Normalitas Data .............................................................  96 

4.16 Hasil Uji Multikolinieritas .....................................................................  97 

4.18   Hasil Uji Regresi Linier Berganda .........................................................  99 

4.19 Hasil Uji t (Parsial).................................................................................  102 

4.20 Hasil Uji F (Simultan) ............................................................................ 104 

4.21 Hasil Uji Koefisien Determinasi (R
2
) ....................................................  105 

 



xv 
 

  



xvi 
 

DAFTAR GAMBAR 

Gambar             Hal. 

2.1 Elemen-elemen strategi pemasaran ........................................................  20 

2.2 Strategi pertumbuhan produk pasar ........................................................  21 

4.17 Uji Heteroskedasitas ...............................................................................  98 

  



xvii 
 

DAFTAR LAMPIRAN 

Lampiran 1   : Kuisioner 

Lampiran 2   : Data Responden 

Lampiran 3   : Rekapitulasi Jawaban 

Lampiran 4   : Hasil Output SPSS 

Lampiran 5   : Tabel R, Tabel t, Tabel F 

Lampiran 6   : Kartu Kendali Bimbingan Skripsi  

Lampiran 7   : Surat Permohonan Izin Skripsi 

Lampiran 8   : Surat Bukti Penelitian 

Lampiran 9   : Pernyataan Keaslian Tulisan 

Lampiran 10 : Daftar Riwayat Hidup 

Lampiran 11 : Dokumentasi 

 


