
i 
 

DAFTAR ISI 

 

HALAMAN PERSETUJUAN  ........................................................................ i 

HALAMAN PENGESAHAN .......................................................................... ii 

HALAMAN MOTTO ...................................................................................... iii 

HALAMAN PERSEMBAHAN ...................................................................... iv 

KATA PENGANTAR ..................................................................................... v 

DAFTAR ISI .................................................................................................... vii 

DAFTAR TABEL ............................................................................................ x 

DAFTAR GAMBAR ....................................................................................... xii 

DAFTAR LAMPIRAN .................................................................................... xiii 

ABSTRAK ....................................................................................................... xiv 

BAB I : PENDAHULUAN  

A. Latar Belakang ............................................................................... 1 

B. Identifikasi Masalah ....................................................................... 9 

C. Rumusan Masalah .......................................................................... 11 

D. Tujuan Penelitian ........................................................................... 11 

E. Kegunaan Penelitian....................................................................... 12 

F. Ruang Lingkup dan Keterbatasan Penelitian ................................. 14 

G. Penegasan Istilah ............................................................................ 14 

H. Sistematika Penulisan Skripsi ........................................................ 16 

BAB II : LANDASAN TEORI 

A. Promosi 

1. Pengertian Promosi .................................................................. 19 

2. Bauran Promosi ........................................................................ 20 



ii 
 

3. Penetapan Bauran Promosi ...................................................... 21 

B. Kepercayaan 

1. Pengertian Kepercayaan ........................................................... 22 

2. Faktor Pembentuk Kepercayaan .............................................. 23 

C. Brand awareness 

1. Pengertian Brand awarenes ..................................................... 24 

2. Level Kesadaran Merek ........................................................... 26 

3. Keuntungan Merek dengan Ekuitas Tinggi.............................. 27 

D. Kelompok Acuan 

1. Pengertian Kelompok Acuan ................................................... 27 

2. Pengaruh Kelompok Acuan ..................................................... 29 

E. Keputusan Konsumen 

1. Proses Keputusan Konsumen ................................................... 31 

2. Faktor Yang Mempengaruhi Proses Keputusan ....................... 32 

3. Proses keputusan Konsumen .................................................... 37 

F. Kajian Penelitian Terdahulu ........................................................... 40 

G. Kerangka Konseptual ..................................................................... 49 

H. Hipotesis Penelitian ........................................................................ 50 

BAB III METODE PENELITIAN 

A. Pendekatan dan Jenis Penelitian..................................................... 52 

B. Populasi, Sampling dan Sampel Penelitian .................................... 53 

C. Sumber Data, Variabel dan Skala Pengukuran .............................. 55 

D. Teknik Pengumpulan Data dan Instrumen Penelitian .................... 57 

E. Teknik Analisis Data ...................................................................... 63 

BAB IV HASIL PENELITIAN 

A. Deskripsi Objek Penelitian 

1. Profil Objek Penelitian ............................................................. 69 

2. Struktur Organisasi KBIH Rohmatul Ummat Tulungagung .... 70 

3. Visi Misi KBIH Rohmatul Ummat Tulungagung .................... 72 



iii 
 

4. Kegiatan & Layanan KBIH Rohmatul Ummat Tulungagung.. 73 

B. Karakteristik Responden ................................................................ 75 

C. Deskriptif Variabel Penelitian ........................................................ 79 

D. Analisis Data .................................................................................. 85 

1. Uji Validitas dan Reliabilitas ................................................... 86 

2. Uji Normalitas Data ................................................................. 90 

3. Uji Asumsi Klasik .................................................................... 92 

4. Uji Regresi Linear Berganda .................................................... 94 

5. Uji T ......................................................................................... 98 

6. Uji F ......................................................................................... 100 

7. Uji Koefisien Determinasi ....................................................... 101 

BAB V PEMBAHASAN ................................................................................ 103 

BAB VI PENUTUP  

A. Kesimpulan .................................................................................... 112 

B. Saran  .............................................................................................. 113 

DAFTAR PUSTAKA 

LAMPIRAN-LAMPIRAN 

 

 

 

 

 

 

 

 

 


