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ABSTRACT
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There are many function of language. One of them is language is used for advertisement. The use of language in advertisement can be seen in slogan on the package of the product and advertisement. Slogans play an important role to attract consumers. By reading the slogans, it is expected that people will directly know the advertised products.
The purpose of the study is describing the syntactic categories, types of syntactic structure and classification of speech act of the slogan of advertisement of commercial products.Specifically, the description of the study is directed by the following inquiries (1) What types of syntactic structure found in English slogan of commercial products?( (2) What are the syntactic categories used in English slogan of commercial products? 3)What types of speech act used in English slogan of commercial products?
The research design in this study is survey research. The population of the study is was all slogans of commercial product found in internet. The sample is drawn from the population by technique of purposive and random sampling. The topic chosen are food and drinks, automotive, computer, phone and appliances products.

The data which in the form of phrases and sentences is analyzed by means of taxonomic and theoretical analyses. The classification of describing the syntactic categories, types of syntactic structure and classification of speech act is analyzed by employing some theories to make descriptions as directed by the inquiries of the study.

This study covers the following findings: (1) There are four basic types syntactic structure  used on slogan : Structure of modification, Structure of Predication, Structure of Complementation, Structure of Coordination.


Then, There are two kinds of syntactic categories used on slogan, namely phrase and sentence. In phrase category, it is devided into four kinds: Noun Phrase, Verb Phrase, Adjective Phrase, Prepositional Phrase. In the form of sentence based on number of full predication n is devided into three types : Simple Sentence, Compound sentence, Complex Sentences. Based on types, sentences are divided into three kinds: Declarative sentences, Interrogative Sentences, Imperative sentences.
.


Next, There are three types of speech act used in slogan of commercial products, directives, commisives, and representatives.
The occurrence of syntactic structure shows the most frequent syntactic structure is structure of modification since it is found 45.3%. Next, it is followed by structure of complementation 35.2% then structure of predication 12.5%. The least frequent is structure of coordination 7%.

Then, The occurrence of syntactic categories, syntactic structures and types of speech act are analyze in percentage. In the form of phrase, noun phrase occupying the most frequent used in slogans of commercial product since it is found 57.7%. The second most frequent pattern found in this study is 31% under kind verb phrase. Next, adjective phrase commonly used 9.9% in slogan of commercial products and the least frequent is prepositional phrase 1.4%.
Next, in the form of sentence, The occurrence of sentence based on number of full predication shows that simple sentence is the most frequent since it found 87.2%. It is respectively followed then by complex sentence 7.7% and the least frequent is compound sentence 5.1%. based on types shows that imperative sentence used most frequent since it is found 53.9%. Next, it is followed by declarative sentence 43.5% and the least frequent is 2.6%.

The occurrence of types of speech acts shows that representatives is the most frequent since it is found 77%. The second is directives 21% and the least frequent is commisives 2%.

The researcher chooses slogan as the object of her research because she assumes that slogan is one of authentic source of English text. Slogan also easy to find near students’ environment. Based on them, the reseacher suggests that teachers should use it in taeching learning process in order to make students easier in mastering language abilities and skills. 

The writer assumed that there are various types of syntactic categories, syntactic structures and speech acts used in slogan. Moreover, this research is expected to improve the readers’ knowledge about syntactic categories, syntactic structures and types of speech act, so they will understand the classification and characteristics of each slogan.

