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Lampiran 1 Kuesioner atau Angket

KUESIONER PENELITIAN UNTUK MAHASISWA FAKULTAS
EKONOMI DAN BISNIS ISLAM IAIN TULUNGAGUNG

Assalamualaikum Wr. Wh.

Dalam rangka penyusunan skripsi untuk menyelesaikan studi jenjang
Strata 1 (S1) yang berjudul “Pengaruh Religiusitas, Promosi dan Kualitas
Pelayanan terhadap Minat Menabung Mahasiswa Di Perbankan Syariah”.
Maka penulis mengharapkan ketersediaan Saudara/l menjawab dengan leluasa
sesuai dengan yang Saudara/l rasakan dan diharapkan menjawab dengan jujur
serta terbuka sebab tidak terdapat jawaban yang benar atau salah. Kemudian atas
kerja sama dan ketersediaannya untuk meluangkan waktu mengisi angket ini.
Saya ucapkan banyak terima kasih, mudah-mudahan bantuan Saudara/l berikan
dapat mendukung penyusunan skripsi ini.

Atas perhatian dan kesediaannya saya ucapkan terimakasih.
Wassalamualaikum Wr. Wh.

A. IDENTITAS RESPONDEN
Nama
Jurusan
Perbankan Syariah
Ekonomi Syariah
Akuntansi Syariah

Kriteria Jawaban
SS : sangat setuju
ST : setuju
RG : ragu-ragu
TS : tidak setuju
STS  :sangat tidak setuju



KUESIONER PENELITIAN

A. Religiusitas (X1)

No.

Pertanyaan

Religiusitas

SS

ST

RG

TS

STS

Keyakinan

Saya yakin akan adanya Allah

Saya yakin adanya surga dan neraka

Praktik Agama

Saya melaksanakan ibadah tepat waktu

Saya berpenampilan sesuai dengan syariat

Islam

Pengalaman

Saya menghindari riba atau bunga bank

Saya menghindari perkara yang haram subnat

dan makruh

Pengetahuan Agama

Perilaku riba akan mendapatkan siksa

Saya memehami akad-akad transaksi bank

syariah

Pengamalan

Saya mengamalkan ajaran agama secara

keseluruhan

10

Saya menjalankan perintah Allah

B. Promosi (X2)

No.

Pertanyaan

Promosi

SS

ST

RG

TS

STS

Periklanan

11

Saya mengenal bank syariah dari iklan televise




12 | Saya melihat iklan yang dipasang di papan
iklan sangat menarik dan mudah dilihat dijalan
Penjualan

13 | Produk-produk yang dimiliki bank syariah
sangat bervariasi

14 | Produk-produk bank syariah sesuai kebutuhan
masyarakat
Tatap Muka

5 | Saya mendapatkan informasi yang tepat dan
akurat dari karyawan bank syariah

16 | Karyawan bank syariah membantu saya
mendapatkan produk yang sesuai kebutuhan
saya
Publisitas

7 | Saya mengetahui lebih jelas produk perbankan
syariah dari situs resmi bank syariah

18 | Saya mengetahui produk bank syariah dari
social media

C. Kaualitas pelayanan (X3)
No. Pertanyaan SS ST RG [TS TS
Kualitas Pelayanan
Bukti Fisik
19 | Kantor bank syariah mudah dijangkau,
strategis dan diarea bisnis
20 | Alat elektronik yang dimiliki bank syariah

sangat lengkap

Keandalan




21

Karyawan bank syariah sangat totalitas

terhadap nasabah

22

Karyawan bank syariah dapat menjelaskan
perhitungan transaksi akad yang dilakukan

nasabah

Ketanggapan

23

Karyawan bank syariah cepat tanggap

terhadap masalah nasabah

24

Karyawan bank syariah membantu kelancaran
transaksi yang dilakukan nasabah

Jaminan

25

Saya menggunakan bank syariah karena

menjamin keamanan dana nasabah

26

Saya menggunakan bank syariah karena

menjamin kenyamanan transaksi nasabah

Perhatian

27

Karyawan  bank  syariah  memberikan

pelayanan yang ramah dan penuh perhatian

28

Karyawan bank syariah tepat dalam mengarahkan

produk yang sesuai dengan kebutuhan nasabah

D. Minat (Y)
No. Pertanyaan SS ST RG [TS [TS
Minat
Perhatian
29 | Saya mengetahui lebih dalam tentang produk
tabungan bank syariah
30 | Saya mengetahui penawaran dari produk

tabungan bank syariah

Ketertarikan




31

Produk-produk yang ditawarkan bank syariah

sangat menarik

32

Biaya administrasi bank syariah relatif murah

Keinginan

33

Saya ingin bertransaksi sesuai syariah

34

Saya ingin bermuamalah

Keyakinan

35

Saya yakin menabung dibank syariah akan
mendapat ridho Allah

36

Saya yakin menabung dibank syariah akan

mendapat keuntungan yang berkah




Lampiran 2 Hasil Angket

Hasil Jawaban Angket Responden

Variabel Religiusitas (X1)
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45

47

40

49

45

49

47

41

50
43

39

49

46

47

45

47

50
43

49

50
46

45

49

44
45

43

44
40
40
39

39

45

41

40

35

38
44
43
43

42

43

43

34
35
36
37

38
39
40

41

42

43

44
45

46
47

48

49

50
51

52

53
54
55
56
57

58
59
60
61

62

63
64
65
66
67

68
69
70
71

72
73
74
75




Hasil Jawaban Angket Responden

Variabel Promosi (X2)

SKOR TOTAL
(X2)

37

36
36
32

31

31

32

33
21

36
28
24
33
27
29
29
34

36
30
31

34
33
33
29
32

27
35

35
37

34
38
36
35
35

36

X2.4.2

X2.4.1

X2.3.2

X2.3.1

X2.2.2

X2.2.1

X2.1.2

X2.1.1

No.

10
11
12
13
14
15
16
17
18
19
20
21

22
23
24
25
26
27

28
29
30
31

32

33
34
35




34
32

35
36
33
34
35
32

35
36
37

36
32

33
33
36
35
35

37

36
35
36
35

34
31

35
32

34

35
36
27
31

28
32

35

33
32

34
32

33

36
37
38
39
40

41

42

43
44
45

46
47

48
49

50
51

52
53
54
55
56
57
58
59
60
61

62

63
64

65

66
67

68
69
70
71

72
73
74
75




Hasil Jawaban Angket Responden

Variabel Kualitas Pelayanan (X3)

SKOR
TOTAL

X3

43

44
45

40

42

41

40
40

26
42

34

32

40
40

43

39

42

42

42

39

44
41

41

31

47

36

50
42

43
42

44
44
45

47

46

38

X3.5.1

X3.5.1

X3.42

X3.4.1

X3.3.2

X3.3.1

X3.2.2

X3.2.1

X3.1.2

X3.1.1

No.

10
11
12
13
14
15
16
17
18
19
20
21

22
23
24
25
26
27
28
29

30
31

32
33
34
35

36




40

45

44
46

42

45

39

37

44
45

45

46

43

42

44
43

45

45

45

45

45

44
46

42

44
37

39

38
46

36

38
36

41

45

38
40

41

43
42

37
38
39
40

41

42

43

44
45

46

47

48

49

50
51

52
53
54
55
56
57

58
59
60
61

62

63
64
65
66
67
68
69
70
71

72
73
74
75




Hasil Jawaban Angket Responden

Variabel Minat ()

SKOR
TOTALY

36
36
36
32

34
30
31

32

22
30
28
25
32

29
32

31

34
34
34

31

34

31

32

28
40

25
40
33
35

35

36
36
36
36
36
32

32

Y4.2

Y4.1

Y3.2

Y2.1

Y2.2

Y2.1

Y.1.2

Y1.1

No.

10
11
12
13
14
15
16
17
18
19
20
21

22
23

24
25
26
27

28
29
30
31

32

33
34

35

36
37




34
36
35
32

37

33
33
36
36
35
35
34
35
35
36
36
37

36
36
36
35
33
33
35
32

33
30
37

33
27

33
31

35

29
34

32

32

33

38
39
40

41

42

43

44
45

46

47

48

49

50
51

52
53
54
55
56
57

58
59
60
61

62

63
64

65

66
67

68
69
70
71

72
73
74
75




Lampiran 3 Uji Validitas

Hasil Uji Validitas
Variabel Religiusitas (X1)



X111 X112 X121 X122 X131 X132 X141 X142 X151 X152 SKOR

X1.1.1  Pearson Correlation 1 415" 305" 231" 323" 251" .130 .099 046 291" 454"

Sig. (2-tailed) .000 .008 046 .005 .030 268 396 695 011 .000

N 75 75 75 75 75 75 75 75 75 75 75

X1.1.2  Pearson Correlation 415™ 1 -006 213 070 243" .006 149 -.037 195 .325™

Sig. (2-tailed) .000 957 .066 551 .035 957 203 755 .093 .004

N 75 75 75 75 75 75 75 75 75 75 75

X1.2.1  Pearson Correlation .305™ -,006 1 482" 654" 372" 493" 338" 352" 508" 733"

Sig. (2-tailed) .008 957 .000 .000 .001 .000 .003 .002 .000 .000

N 75 75 75 75 75 75 75 75 75 75 75

X1.2.2  Pearson Correlation 231" 213 4827 1 568" 5677 518" 420" 455 418" 791"

Sig. (2-tailed) 046 .066 .000 .000 .000 .000 .000 .000 .000 .000

N 75 75 75 75 75 75 75 75 75 75 75

X1.3.1  Pearson Correlation 323" 070 654" 568" 1 386" 516 481" 554" 382" 807"

Sig. (2-tailed) .005 551 .000 .000 .001 .000 .000 .000 .001 .000

N 75 75 75 75 75 75 75 75 75 75 75

X1.3.2  Pearson Correlation 251" 243" 372" 567" 386" 1 184 308"  .440 293" 646"

Sig. (2-tailed) .030 .035 .001 .000 .001 115 .007 .000 011 .000

N 75 75 75 75 75 75 75 75 75 75 75

X1.4.1  Pearson Correlation 1130 006 493" 518" 516" 184 1 .383" 3347 422" 651"

Sig. (2-tailed) 268 957 .000 .000 .000 115 .001 .003 .000 .000

N 75 75 75 75 75 75 75 75 75 75 75

X1.4.2  Pearson Correlation .099 149 338" 420" 481" 308"  .383" 1 215 344" 615"

Sig. (2-tailed) .396 203 .003 .000 .000 .007 .001 064 .002 .000

N 75 75 75 75 75 75 75 75 75 75 75

X1.5.1  Pearson Correlation .046 -037  .352" 4557 554 440" 334" 215 1 .096 575"

Sig. (2-tailed) 695 755 .002 .000 .000 .000 .003 .064 412 .000

N 75 75 75 75 75 75 75 75 75 75 75

X1.5.2  Pearson Correlation 291" 195 508" 418" 382" 293" 422" 344" .096 1 621"

Sig. (2-tailed) 011 .093 .000 .000 .001 011 .000 .002 412 .000

N 75 75 75 75 75 75 75 75 75 75 75

SKOR  Pearson Correlation 454" 325" 733" 791 807"  .646™ 651" 615" 5757 621" 1
Sig. (2-tailed) .000 .004 .000 .000 .000 .000 .000 .000 .000 .000

N 75 75 75 75 75 75 75 75 75 75 75

**_Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).



Hasil Uji Validitas

Variabel Promosi

Correlations

X211 X212 X221 X222 X231 X232 X241 X242  SKOR
X2.1.1 Pearson Correlation 1 4757 299 114 256" 277" 083 568" 721"
Sig. (2-tailed) .000 .009 331 .026 016 477 .000 .000
N 75 75 75 75 75 75 75 75 75
X2.1.2  Pearson Correlation 475 1 166 3607 106 .288" 179 476" 6707
Sig. (2-tailed) .000 155 .001 368 012 124 .000 .000
N 75 75 75 75 75 75 75 75 75
X2.2.1 Pearson Correlation 299" .166 1 016 268" .084 259" 207 473"
Sig. (2-tailed) .009 155 .890 .020 A74 .025 074 .000
N 75 75 75 75 75 75 75 75 75
X2.2.2  Pearson Correlation 114 360" .016 1 049 584" 268" 201 514"
Sig. (2-tailed) 331 .001 890 676 .000 .020 .084 .000
N 75 75 75 75 75 75 75 75 75
X2.3.1 Pearson Correlation 256" .106 268" .049 1 207 290" 3717 515"
Sig. (2-tailed) .026 368 .020 676 .075 012 .001 .000
N 75 75 75 75 75 75 75 75 75
X2.3.2 Pearson Correlation 277" 288" 084 584" 207 1 291" .390™ 631"
Sig. (2-tailed) 016 012 A74 .000 .075 011 .001 .000
N 75 75 75 75 75 75 75 75 75
X2.4.1 Pearson Correlation .083 179 259" 268" 290" 291" 1 .030 475"
Sig. (2-tailed) ATT 124 .025 .020 012 011 799 .000
N 75 75 75 75 75 75 75 75 75
X2.4.2 Pearson Correlation 5687 476" 207 201 37117 3907 .030 1 701"
Sig. (2-tailed) .000 .000 074 084 .001 .001 799 .000
N 75 75 75 75 75 75 75 75 75
SKOR  Pearson Correlation 7217 670 4737 514 5157 6317 4757 701 1
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000
N 75 75 75 75 75 75 75 75 75

**_Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).

Hasil Uji Validitas



Variabel Kualitas Pelayanan

Correlations

X311 X312 X321 X322 X331 X332 X341 X342 X351 X352 SKOR

X3.1.1 Pearson Correlation 1 3077 3607 301" 5407 4417 288" 229"  .345” 176 713”

Sig. (2-tailed) .007 .002 .009 .000 .000 012 .048 .002 132 .000

N 75 75 75 75 75 75 75 75 75 75 75

X3.1.2  Pearson Correlation .307" 1 017 579" .008  .285" .207 139 -003 230" 493"

Sig. (2-tailed) .007 885 .000 944 013 .075 234 981 047 .000

N 75 75 75 75 75 75 75 75 75 75 75

X3.2.1  Pearson Correlation .360™ 017 1 -003 474" 286" 303" 091 .623" .052 555"

Sig. (2-tailed) .002 .885 981 .000 013 .008 435 .000 .660 .000

N 75 75 75 75 75 75 75 75 75 75 75

X3.2.2  Pearson Correlation 3017 5797 -.003 1 065 503" 133 5367 110 3407 602"

Sig. (2-tailed) .009 .000 981 581 .000 257 .000 346 .003 .000

N 75 75 75 75 75 75 75 75 75 75 75

X3.3.1 Pearson Correlation 540" 008 474" .065 1 .356"  .276" 075 4737 .064 585"

Sig. (2-tailed) .000 944 .000 581 .002 017 523 .000 587 .000

N 75 75 75 75 75 75 75 75 75 75 75

X3.3.2  Pearson Correlation 441" 285" 286" 503"  .356" 1 217 265" 350"  .385" 712"

Sig. (2-tailed) .000 013 013 .000 .002 .061 021 .002 .001 .000

N 75 75 75 75 75 75 75 75 75 75 75

X3.4.1 Pearson Correlation .288" 207 .303" 133 276" 217 1 249" 251" 242" 526"

Sig. (2-tailed) 012 075 .008 257 017 .061 .032 .030 .037 .000

N 75 75 75 75 75 75 75 75 75 75 75

X3.4.2  Pearson Correlation 229" 1139 091 536" 075 265" 249" 1 124 484 508"

Sig. (2-tailed) .048 234 435 .000 523 021 032 287 .000 .000

N 75 75 75 75 75 75 75 75 75 75 75

X3.5.1  Pearson Correlation 345" -003  .623" 110 473" 350" 251" 124 1 .181 602"

Sig. (2-tailed) .002 981 .000 346 .000 .002 .030 287 120 .000

N 75 75 75 75 75 75 75 75 75 75 75

X3.5.2  Pearson Correlation 176 230" 052 340" 064 385" 242" 484" 181 1 515

Sig. (2-tailed) 132 047 .660 .003 587 .001 .037 .000 120 .000

N 75 75 75 75 75 75 75 75 75 75 75

SKOR  Pearson Correlation 7137 493" 8557 6027 5857 712"  526™ 508 602" 5157 1
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000

N 75 75 75 75 75 75 75 75 75 75 75




**_Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).

Hasil Uji Validitas

Variabel Minat

Correlations

Y1.1 Y1.2 Y2.1 Y2.2 Y31l Y32 Y4l Y4.2 SKOR

Y1.1  Pearson Correlation 1 259" 4407 3017 378" 3127 438" 184 697"

Sig. (2-tailed) .025 .000 .009 001 .006 .000 114 .000

N 75 75 75 75 75 75 75 75 75

Y1.2  Pearson Correlation 259" 1 -027 3127 095 482" 128 436" 541"

Sig. (2-tailed) .025 820 .007 417 000 273 .000 .000

N 75 75 75 75 75 75 75 75 75

Y2.1  Pearson Correlation 4407 -.027 1 212 559 178 248" 131 576"

Sig. (2-tailed) .000 820 .068 000 127 .032 262 .000

N 75 75 75 75 75 75 75 75 75

Y2.2  Pearson Correlation 3017 3127 212 1 .306™ 5717 -.019 3377 614

Sig. (2-tailed) .009 .007 .068 .008  .000 868 .003 .000

N 75 75 75 75 75 75 75 75 75

Y3.1  Pearson Correlation 378" 095 5597 306" 1 .238" 281" 118 638"

Sig. (2-tailed) .001 417 .000 .008 .039 .015 313 .000

N 75 75 75 75 75 75 75 75 75

Y3.2  Pearson Correlation 3127 .482™ 478 5717 238" 1 070 5537 696"

Sig. (2-tailed) .006 .000 127 .000 .039 550 .000 .000

N 75 75 75 75 75 75 75 75 75

Y4.1  Pearson Correlation 438" 128 248" -019 281" .070 1 2517 491"

Sig. (2-tailed) .000 273 032 .868 015 550 .030 .000

N 75 75 75 75 75 75 75 75 75

Y4.2  Pearson Correlation 184 436 131 3377 118 553" 2517 1 596"

Sig. (2-tailed) 114 .000 262 .003 313 .000 .030 .000

N 75 75 75 75 75 75 75 75 75

SKOR  Pearson Correlation 6977 5417 5767 6147 6387 6967 4917 596" 1
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000

N 75 75 75 75 75 75 75 75 75

*. Correlation is significant at the 0.05 level (2-tailed).

**_Correlation is significant at the 0.01 level (2-tailed).



Lampiran 4 Uji Reliabilitas

Hasil Uji Reliabelitas
Variabel Religiusitas (X1)

Reliability Statistics
Cronbach's Alpha N of Items
831 10

Hasil Uji Reliabelitas
Variabel Promosi (X2)

Reliability Statistics
Cronbach's Alpha N of Items
.730 8

Hasil Uji Reliabelitas
Variabel Kualitas Pelayanan (X3)

Reliability Statistics
Cronbach's Alpha N of Items
783 10

Hasil Uji Reliabelitas
Variabel Minat (Y)

Reliability Statistics
Cronbach's Alpha N of Items
.755 8




Lampiran 5 Uji Normalitas

HASIL Uji Normalitas

One-Sample Kolmogorov-Smirnov Test

Unstandardized

Residual
N 75
Normal Parameters®” Mean .0000000
Std. Deviation 1.59475017
Most Extreme Differences Absolute 077
Positive .061
Negative -.077
Test Statistic 077
Asymp. Sig. (2-tailed) .200%¢

a. Test distribution is Normal.
b. Calculated from data.
c. Lilliefors Significance Correction.

d. This is a lower bound of the true significance.



Lampiran 6 Uji Asumsi Klasik

Hasil Uji Multikolineritas

Coefficients®
Standardized

Unstandardized Coefficients Coefficients Collinearity Statistics
Model B Std. Error Beta t Sig. Tolerance VIF
1 (Constant) 2.491 2.242 1.111 270
RELIGIUSITAS .090 .046 131 1.950 .055 172 1.296
PROMOSI .018 .068 .021 .263 .793 .556 1.800
KUALITAS .630 .068 .783 9.295 .000 494 2.025
PELAYANAN

a. Dependent Variable: MINAT MENABUNG

Hasil Uji Heteroskedastisitas

Regression Studentized Residual

Scatterplot

Dependent Variable: MINAT MENABUNG
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Lampiran 7 Analisis Regresi Linier Sederhana

Analisis Regresi Linier Sederhana

Coefficients®

Unstandardized Coefficients

Standardized

Coefficients

Model B Std. Error Beta t Sig.

1 (Constant) .033 2.191 .015 .988
RELIGIUSITAS 137 .051 181 2.692 .009
PROMOSI 226 .085 224 2.666 .009
KUALITAS PELAYANAN 474 .073 589  6.481 .000

a. Dependent Variable: MINAT MENABUNG



Lampiran 8 Uji Hipotesis

Coefficients®

Unstandardized Coefficients

Hasil Uji-t

Standardized

Coefficients

Model B Std. Error Beta t Sig.

1 (Constant) .033 2.191 .015 .988
RELIGIUSITAS 137 .051 181 2.692 .009
PROMOSI 226 .085 224 2.666 .009
KUALITAS PELAYANAN 474 .073 589  6.481 .000

a. Dependent Variable: MINAT MENABUNG

Hasil Uji-f
ANOVA?
Model Sum of Squares Df Mean Square F Sig.
1 Regression 593.156 3 197.719 85.617 .000P
Residual 163.964 71 2.309
Total 757.120 74

a. Dependent Variable: MINAT MENABUNG

b. Predictors: (Constant), KUALITAS PELAYANAN, RELIGIUSITAS, PROMOSI



Lampiran 9 Uji Koefisien Determinasi

Hasil Uji Koefisien Determinasi

Model Summary
Adjusted R
Model R R Square Square Std. Error of the Estimate
1 .885° .783 74 1.51965

a. Predictors: (Constant), KUALITAS PELAYANAN, RELIGIUSITAS, PROMOSI
b. Dependent Variable: MINAT MENABUNG
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