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ABSTRACT

Skripsi with the title "The Influence of Price and Product Quality on Purchase Decisions 
with Purchase Intentions as Intervening Variables (In the Behavior of the Case of Purchasing 
Instant Syar'I Veils by the Community in Tulungagung" written by Izzatun Nisa', NIM. 
17402163141, supervisor Dr. Muhammad Aswad, MA.

Consumption activities are part of this research. People will make a purchase decision 
that is driven by buying interest. One of the factors behind the purchase decision and buying 
interest is because the price and quality of the product are in accordance with their wishes. In 
addition, the price and quality of the product will make the company increase its 
competitiveness and make the public satisfied, and interest will then make a purchase. With 
these problems, this research raises the title of price and product quality on purchasing 
decisions with buying interest as an intervening variable with the aim of knowing the effect of 
price and quality on purchasing decisions with buying interest as an intervening variable in 
people who have bought instant syar'i veils. 

The technique used in sampling in this study is to use accidental. The number of samples 
used in this study were 30 respondents, namely people in Tulungagung who had bought instant 
syar'i veils. The next stage of the questionnaire data was analyzed with smart PLS 3.0 which 
serves to determine the relationship in the research hypothesis. The data needed is to produce 
validity�test,�reliability�test,�R�square⁄determination coefficient, path coefficientpath coefficient, 
T statistic, predictive relevance, and model fit.

In accordance with the results of hypothesis testing, it shows that the price variable has 
a positive but not significant effect on purchasing decisions, the product quality variable has a 
positive and significant effect on purchasing decisions, the price variable has a positive and 
significant effect on buying interest, the quality variable has a negative and insignificant effect 
on buying interest, the price variable has a positive but not significant effect on purchasing 
decisions through buying interest, and product quality has a positive but not significant effect 
on purchasing decisions through buying interest. The results of the R square test show that 
purchasing decisions are 0.598 and buying interest is 0.783 which means that purchasing 
decisions have a joint influence on price and product quality with 60% results and the 
remaining 40% is influenced by other variables outside the study, and buying interest gives 
78 % results, which means buying interest together with price and product quality has an effect 
of 78%, and the remaining 22% is influenced by other variables outside the study.
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