
ix 
 

DAFTAR ISI 

 

Halaman Sampul Luar...................................................................................... i 

Halaman Sampul Dalam .................................................................................. ii 

Halaman Persetujuan ........................................................................................ iii 

Halaman Pengesahan ....................................................................................... iv 

Halaman Motto................................................................................................. v 

Halaman Persembahan ..................................................................................... vi 

Kata Pengantar ................................................................................................. vii 

Daftar Isi........................................................................................................... ix 

Daftar Tabel ..................................................................................................... xii 

Daftar Gambar .................................................................................................. xiii 

Daftar Lampiran ............................................................................................... xiv 

Abstrak  ............................................................................................................ xv 

BAB I : PENDAHULUAN  

A. Latar Belakang Masalah ................................................................ 1 

B. Fokus Penelitian ............................................................................ 7 

C. Tujuan Penelitian........................................................................... 8 

D. Batasan Masalah ............................................................................ 8 

E. Manfaat Penelitian......................................................................... 9 

F. Penegasan Istilah ........................................................................... 10 

G. Sistematika Pembahasan ............................................................... 12 

 

BAB II : TINJAUAN PUSTAKA 

A. Strategi pemasaran  ....................................................................... 15 

1. Pengertian Strategi pemasaran. .............................................. 15 

2. Perumusan Strategi Pemasaran. ............................................. 16 

3. Konsep Bauran Pemasaran (Marketing Mix). ........................ 20 

4. Fungsi Strategi Pemasaran Bagi Perbankan ........................... 31 

B. Brand Image (Citra Merek). .......................................................... 33 

1. Pengertian Brand Image (Citra Merek). ................................. 33 

2. Indikator Brand Image (Citra Merek). ................................... 35 



x 
 

3. Manfaat Brand Image (Citra Merek)...................................... 36 

C. Reputasi. ........................................................................................ 37 

D. Nasabah ......................................................................................... 38 

E. Tabungan Faedah  ......................................................................... 40 

1. Pengertian Tabungan Faedah. ................................................ 40 

2. Akad Yang Digunakaan Pada Tabungan Faedah. .................. 43 

3. Segmen Tabungan Faedah BRI Syariah IB ........................... 46 

F. Penelitian terdahulu ....................................................................... 47 

G. Kerangka konsep ........................................................................... 50 

H. Kerangka konseptual ..................................................................... 51 

 

BAB III : METODE PENELITIAN 

A. Jenis dan Pendekatan Penelitian .................................................... 52 

B. Lokasi Penelitian ........................................................................... 53 

C. Kehadiran Penelitian ..................................................................... 54 

D. Data dan Sumber Data................................................................... 55 

E. Teknik  Pengumpulan Data ........................................................... 56 

F. Teknik Analasis data ..................................................................... 57 

G. Pengecekan Keabsahan Data ......................................................... 59 

H. Tahap-tahap Penelitian .................................................................. 60 

 

BAB IV : HASIL PENELITIAN  

A. Deskripsi Objek Penelitian  ........................................................... 62 

1. Profil Bank Rakyat Indonesia Syariah ................................... 62 

2. Visi dan Misi .......................................................................... 63 

3. Produk-Produk BRI Syariah .................................................. 64 

4. Struktur Organisasi BRI Syariah KK Tulungagung .............. 67 

B. Paparan Data ................................................................................. 67 

1. Paparan Data Tentang Strategi Yang Digunakan Dalam 

Membangun Brand Image Pada Tabungan Faedah IB Di Bank 

Syariah Indonesia Kantor Kas Tulungagung Trade Center (Ex. 

BRI Syariah)........................................................................... 67 



xi 
 

2. Paparan Data Tentang Strategi Pemasaran Menggunakan Metode 

Brand Image Pada Tabungan Faedah IB Di Bank Syariah 

Indonesia Kantor Kas Tulungagung Trade Center (Ex. BRI 

Syariah) .................................................................................. 72 

C. Temuan Penelitian ......................................................................... 86 

1. Temuan Tentang Strategi Yang Digunakan Dalam Membangun 

Brand Image Pada Tabungan Faedah IB Di Bank Syariah 

Indonesia Kantor Kas Tulungagung Trade Center (Ex. BRI 

Syariah) .................................................................................. 86 

2. Temuan tentang Strategi Pemasaran Menggunakan Metode Brand 

Image Pada Tabungan Faedah IB Di Bank Syariah Indonesia 

Kantor Kas Tulungagung Trade Center (Ex. BRI Syariah) ... 87 

 

BAB V : PEMBAHASAN 

A. Temuan Tentang Strategi Yang Di gunakan Dalam Membangun 

Brand Image Pada Tabungan Faedah IB Di Bank Syariah Indonesia 

Kantor Kas Tulungagung Trade Center (Ex. BRI Syariah ............ 93 

B. Temuan tentang Strategi Pemasaran Menggunakan Metode Brand 

Image Pada Tabungan Faedah IB Di Bank Syariah Indonesia Kantor 

Kas Tulungagung Trade Center (Ex. BRI Syariah) ...................... 95 

 

BAB VI : PENUTUP 

A. Kesimpulan.................................................................................... 106 

B. Saran  ............................................................................................. 108 

 

DAFTAR PUSTAKA 

LAMPIRAN-LAMPIRAN 

 

 

 

 

 


