
ix 

 

DAFTAR ISI 

Halaman Sampul Depan ........................................................................................... i 

Halaman Sampul Dalam ........................................................................................... ii 

Halaman Persetujuan  .................................................................... iii 

Halaman Pengesahan Penguji ................................................................................... iv 

Halaman Motto ......................................................................................................... v 

Halaman Persembahan .............................................................................................. vi 

Kata Pengantar .......................................................................................................... vii 

Daftar Isi ................................................................................................................... ix 

Daftar Tabel .............................................................................................................. xii 

Daftar Gambar .......................................................................................................... xiii 

Daftar Grafik ............................................................................................................. xiv 

Daftar Lampiran ........................................................................................................ xv 

Abstrak ...................................................................................................................... xvi 

Abstract ..................................................................................................................... xvii 

BAB I PENDAHULUAN 

A. Konteks Penelitian ....................................................................... 1 

B. Fokus Penelitian ........................................................................... 6 

C. Tujuan Penelitian ......................................................................... 6 

D. Kegunaan Penelitian..................................................................... 7 



x 

 

E. Penegasan Istilah .......................................................................... 8 

F. Sistematika Pembahasan Skripsi .................................................. 11 

BAB II KAJIAN PUSTAKA 

A. Kajian Teori ................................................................................. 13 

1. Teori Inovasi .......................................................................... 13 

2. Teori Minat Konsumen .......................................................... 27 

B. Penelitian Terdahulu .................................................................... 36 

C. Kerangka Berfikir......................................................................... 41 

BAB III METODE PENELITIAN 

A. Pendekatan dan Jenis Penelitian................................................... 43 

B. Lokasi Penelitian .......................................................................... 45 

C. Kehadiran Peneliti ........................................................................ 46 

D. Sumber Data ................................................................................. 47 

E. Teknik Pengumpulan Data ........................................................... 48 

F. Teknik Analisis Data .................................................................... 51 

G. Pengecekan Keabsahan Temuan .................................................. 52 

H. Tahap-Tahap Penelitian ............................................................... 53 

BAB IV HASIL PENELITIAN 

A. Deskripsi Objek Penelitian ........................................................... 57 

B. Paparan Penelitian ........................................................................ 63 

C. Analisis Data ................................................................................ 77 

  



xi 

 

BAB V PEMBAHASAN 

A. Inovasi Produk Donat Madu Cihanjuang cabang   

Tulungagung untuk Meningkatkan Minat Konsumen ................. 81 

B. Kendala-Kendala Yang Dialami Toko Donat Madu Cihanjuang  

Saat Melakukan inovasi produk untuk meningkatkan minat 

konsumen ..................................................................................... 85 

C. Keberhasilan inovasi produk Toko Donat Madu Cihanjuang cabang 

 Tulungagung dalam meningkatkan minat konsumen ................. 87 

BAB VI PENUTUP 

A. Kesimpulan .................................................................................. 91 

B. Saran ............................................................................................. 92 

 

DAFTAR PUSTAKA 

LAMPIRAN-LAMPIRAN 

 

 

 

 

 

  



xii 

 

DAFTAR TABEL  

Tabel 2.2 Indikator Minat Beli Konsumen ............................................................. 30 

Tabel 2.3 Kerangka Konseptual  ............................................................................. 41 

Tabel 4.1 Struktur Organisasi Donat madu Cihanjuang cabang Tulungagung ....... 63 

 

 

 

 

 

 

  



xiii 

 

DAFTAR GRAFIK 

 

Grafik 4.1 Hasil Peningkatan Penjualan Tahun 2018-2021 Donat Madu  

Cihanjuang cabang Tulungagung ........................................................................... 78 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

  



xiv 

 

 DAFTAR LAMPIRAN 

 

Lampiran 1 : Pedoman Dokumentasi/ Observasi 

Lampiran 2 : Pedoman Wawancara 

Lampiran 3 : Permohonan Izin Penelitian 

Lampiran 4 : Kartu Bukti Kendali 

Lampiran 5 : Surat Pernyataan Keaslian Tulisan 

Lampiran 6 : Daftar Riwayat hidup 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  


