ABSTRAK

Skripsi dengan judul “Pengembangan Media Infografis untuk Pembelajaran
Teks Cerita Pendek Kelas XI MAN 1 Blitar” ini ditulis oleh Ahmad Nur
Dzulfikar, NIM. 12210173131, Jurusan Bahasa Indonesia, Fakultas Tarbiyah dan
IImu Keguruan, Universitas Islam Negeri Sayyid Ali Rahmatullah Tulungagung,
yang dibimbing oleh Mustofa, S.S., M.Pd.
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Belajar dapat dipahami sebagai suatu proses kegiatan guna memperoleh
suatu ilmu yang ditandai dengan adanya perubahan pada seseorang, baik itu
pengetahuan, sikap, maupun tingkah laku sebagai hasil dari interaksi dengan
lingkungan di sekitarnya. Kondisi pembelajaran di MAN 1 Blitar belum
terlaksana dengan baik sebab penggunaan media yang belum maksimal. Oleh
karena itu media perlu dikembangkan untuk mendukung pelaksanaan kegiatan
pembelajaran.

Produk media Infografis dalam materi pembelajaran Bahasa Indonesia pada
materi teks cerita pendek disajikan dalam bentuk peta konsep dan rangkuman
singkat dengan ilustrasi gambar yang diberikan kepada siswa agar siswa lebih
tertarik dan termotivasi dalam mengikuti kegiatan pembelajaran Bahasa
Indonesia. Tujuan dari penelitian ini adalah 1) mendeskripsikan pengembangan
media infografis untuk pembelajaran teks cerita pendek kelas XI MAN 1 Blitar. 2)
mendeskripsikan kelayakan media infografis untuk pembelajaran teks cerita
pendek kelas XI MAN 1 Blitar.

Media infografis ini dikembangan berdasarkan model ADDIE yang
diadaptasi dari Dick & Carey. Tahapan yang dilakukan meliputi: (1) analysis, (2)
design, (3) development, (4) implementation, dan (5) evaluation. Dapat diketahui
validitas produk yang dikembangkan melalui kegiatan validasi ahli materi,
validasi ahli media dan validasi praktisi. Efektivitas produk dapat diketahui
melalui kegiatan ujicoba kelompok kecil, serta uji pengukuran minat belajar siswa
sesudah memakai media “Pamflet”.

Berdasarkan analisis hasil penelitan pengembangan media “Pamflet” ini
valid untuk digunakan, dibuktikan dengan hasil validasi materi mendapatkan
presentase 82%, ahli media mendapatkan presentase sebesar 93% dan validasi
praktisi mendapatkan 90%. Hasil uji coba keefektifan pada kelompok kecil
mendapatkan presentase sebesar 90%. Sedangkan untuk uji pengukuran minat
sesudah memakai produk sebesar 91% yang dapat disimpulkan bahwa produk
sangat valid untuk meningkatkan minat belajar siswa.
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ABSTRACT

Thesis with the title "Development of Infographic Media for Learning Short
Story Texts for Class XI MAN 1 Blitar" was written by Ahmad Nur Dzulfikar,
NIM. 12210173131, Department of Indonesian Language, Faculty of Tarbiyah
and Teacher Training, Sayyid Ali Rahmatullah State Islamic University
Tulungagung, which was supervised by Mustofa, SS, M.Pd.
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Learning can be understood as an activity process to acquire a knowledge
which is marked by a change in a person, be it knowledge, attitude, or behavior as
a result of interaction with the surrounding environment. The learning conditions
at MAN 1 Blitar have not been carried out properly because the use of media has
not been maximized. Therefore, media needs to be developed to support the
implementation of learning activities.

Infographic media products in Indonesian language learning materials in
short story text materials are presented in the form of concept maps and brief
summaries with illustrations given to students so that students are more interested
and motivated in participating in Indonesian language learning activities. The
aims of this study are 1) to describe the development of infographic media for
learning short story texts for class XI MAN 1 Blitar. 2) describe the feasibility of
infographic media for learning short story texts for class XI MAN 1 Blitar.

This infographic media was developed based on the ADDIE model which
was adapted from Dick & Carey. The stages carried out include: (1) analysis, (2)
design, (3) development, (4) implementation, and (5) evaluation. It can be seen
the validity of the developed product through material expert validation activities,
media expert validation and practitioner validation. The effectiveness of the
product can be known through small group trial activities, as well as measuring
student interest in learning after using the "Pamphlet” media.

Based on the analysis of the results of research on the development of the
"Pamphlet” media, it is valid to use, as evidenced by the results of material
validation getting a percentage of 82%, media experts getting a percentage of 93%
and practitioner validation getting 90%. The results of the trial of effectiveness in
small groups get a percentage of 90%. Meanwhile, the interest measurement test
after using the product is 91% which can be concluded that the product is very
valid to increase students' interest in learning.

Xviii



kel

)}5 .J\PT Zda_w\}, ”)b:l? \ w‘ :\,:Jw‘a.wj-b' A\ azall Sﬂ.,a_ﬁj‘ w\ dp}“@ {"l&d a?‘j“"’f“ EL/J}}‘ )3}14;” d‘}du :\:-jjbi
&’waﬂﬁ%w f\j}.ﬂ' dxal>s ¢ M’ e Z\.:,U?J\Z\.:lfc 3\.,«.\.:3).,\.3}[\ Z\;JJ\(,M,; CAYYY Y VYT ("‘-‘J . )Uuijb':
bt ol ¢ st e Oy g Belisl Bl i,

Sl aaadll ¢ Gl aedl sluge polad) it )l LS

B Hsb o Calge of s Sl elp ¢ antd) (3 pin fea ) Bl OLSY bl e of e Jded) i Se
o d sl g plas) ;:SJWJQM{ Sl ) S Bl de (3 ool Dgs Jods on b LS e felid)

Slasley woalin Ll S5 (3 5aad dedi Slgn 3 g Y] 2] s Slgn 3 RN ) Lol gll Dlomiin @5 4
g Y) 3R s 2t (3 aSLa Gy Ulozal ST Ol 055 ot OVl ol B g0 ae Bms
B i te VY il §radll Radll el e A3legkald DY Dilg st oy () 1o ol s oluta
Sk ) 2o B e VY a2l Sadll Aadll pgaas e BL pg Il ey Sgdor o (Yl Y

tadets & G LN Jaiy (gl g s 0 4keS F S (00l 358 s Bl eds Bngen ) DLaglal) il ks &
il 2l P sl el 250 23 (Sl (9) kil () el (F) et (T) el (V)
o @ M B S8 ) e n slly DY el B e 3hely SIS st LB (o Slsk) B e
S datlny i)y el OVl placal W3 L] BLEYL ¢ s Aogast Byl Aasi ) IV

J\jl\wdﬂ&b;ﬂ\cj\:joﬂc.&:i\.«fc (\MWZ\;L&&"lﬁvlﬁbjjﬁd?w‘éb&utﬁlﬁzb
3l 4 8 e Jyak) o o i el 778 5 o Y1 sl Jyamy ¢ TAY B

sl A Lol OB ¢ ands 30 (39 A A Lo o Spre Sleses

oy OOl plazal 53 Bl A Lo el of s s /AN 52 b Pl e

XiX



