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ABSTRAK 

Tesis dengan judul “Dimensi Profetik Bisnis: Analisis Sifta-Sifat Nabi Dalam 

Manajemen Usaha Industri Alat Dapur Merpati Dan Gajah” ini ditulis oleh 

Niningtyas Rahayuningsih dengan promotor Dr. Kutbuddin Aibak S.Ag. M.H.I. 

dan Dr. H. Dede Nurrohman, M.Ag. 

 

Kata Kunci: Dimensi Profetik Bisnis, Sifat-Sifat Nabi, Manajemen Usaha 

Industri. 

 

Penelitian ini dilatarbelakangi oleh populernya usaha industri alat dapur di  

Ngunut baik pada kalangan orang dan juga anak muda sampai masa kini. Tetapi 

banyak usaha alat dapur yang menjalankan usahanya tanpa toleransi, dimana 

usaha tersebut hanya memikirkan keuntungan dan tidak melihat usaha tersebut 

akan merugikan pelanggan, warga sekitar bahkan usaha lainnya. Padahal jika 

usaha yang manajemennya menggunakan sifat-sifat nabi akan maka lebih 

bermanfaat dan lancar bisnisnya. 

Pertanyaan penelitian dalam penelitian ini adalah: (1) Bagaimanakah 

penerapan sifat-sifat nabi pada usaha industri Alat Dapur Merpati dan Gajah?; 

(2) Bagaimanakah keberhasilan penerapan sifat-sifat nabi pada usaha industri 

Alat Dapur Merpati dan Gajah?. 

Dalam penelitian ini menggunakan pendekatan kualitatif dengan jenis 

penelitian lapangan atau field research dan rancangan penelitian menggunakan 

multi situs. Untuk teknik pengumpulan data menggunakan wawancara mendalam 

kepada 14 informan, observasi partisipan dan studi dokumentasi. Dalam 

menganalisis data dilakukan dalam dua tahap yaitu analisis data situs individu 

dan analisis data lintas situs. Pengecekan keabsahan data didasarkan pada empat 

kriteria yaitu derajat kepercayaan (credibility), keteralihan (transferability),  

kebergantungan  (dependability)  dan  kepastian (confirmability). 

Hasil penilitian menunjukkan bahwa: (1) Sifat Siddiq di usaha industri alat 

dapur Merpati diterapkan  untuk  menarik  perhatian  konsumen  dan  di usaha 

industri alat dapur Gajah belum diterapkan oleh semua karyawan, sifat Amanah 

di usaha industri alat dapur Merpati dan usaha industri alat dapur Gajah bersikap 

tanggungjawab agar mendapat kepercayaan oleh konsumen, sifat Tabligh di 

usaha industri alat dapur Merpatidan usaha industri alat dapur Gajah 

memberikan pelayanan yang ramah, sopan dan desain serta promosi yang 

menarik, dan sifat Fatanah di usaha industri alat dapur Merpati sudah sangat 

baik yaitu dengan selalu memperhatikan peluang yang ada, dan usaha industri 

alat dapur Gajah kurang maksimal, tidak diberikan informasi di media sosial. (2) 

Keberhasilan penerapan sifat-sifat nabi di usaha industri alat dapur Merpati dan 

usaha industri alat dapur Gajah ternyata bisa berkontribusi untuk membantu 

kelancaran usaha industri alat dapur. Sehingga banyak konsumen yang 

berlangganan dan mengajak untuk bekerjasama. 
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ABSTRACT 

The thesis with the title "Prophetic Dimensions of Business: Analysis of 

Prophetic Traits in Business Management of the Kitchen Appliance Industry in 

Tulungagung" was written by Niningtyas Rahayuningsih with the promoter Dr. 

Kutbuddin Aibak S.Ag. M.H.I. and Dr. H. Dede Nurrohman, M.Ag. 

Keywords: Business Prophetic Dimensions, Prophetic Traits, Industrial Business 

Management. 

This research is motivated by the popularity of the kitchen utensil industry in 

Ngunut both among people and young people until now. But many kitchen 

appliance businesses run their business without tolerance, where these businesses 

only think about profit and do not see that the business will harm customers, local 

residents and even other businesses. In general, if the kitchen utensil industry 

business is run not based on religious values, it will cause a lot of harm to other 

parties and also make it easy for the business to go bankrupt. It is very rare for a 

kitchen utensil business to be run using religious values, especially management 

with prophetic traits. In fact, if a business whose management uses the 

characteristics of a prophet, it will be more beneficial and the business will run 

smoothly. 

The formulation of the problem in this research are: (1) What is the 

description of the prophet's characteristics in the Tulungagung Merpati and Gajah 

Kitchen Appliance industry?; (2) How is the implementation of the strategy of 

prophetic traits in the Tulungagung Merpati and Gajah Kitchen Appliance 

industry?; (3) How is the success of implementing the strategy of prophet traits in 

the Tulungagung Merpati and Gajah Kitchen Utensil industry business?. 

This thesis is useful for the author to add insight into the mindset, attitude and 

experience as an effort to improve quality in business, namely by understanding 

the characteristics of the prophet in the business management of the kitchen 

utensil industry. In general, the kitchen utensil industry that is run based on 

religious values will not harm other parties much and also will not make it easy 

for the business to go bankrupt. Because a business whose management uses the 

characteristics of the prophet will be more profitable and the business will run 

smoothly. 

In this study, a qualitative approach is used, namely an approach to highlight 

a phenomenon that occurs within the scope of the prophetic business dimension: 

an analysis of the characteristics of the prophet in the business management of the 

kitchen utensil industry in Tulungagung. While the type of research used by 

researchers using field research or Field Research, namely by examining directly 

the object of research, the object to be studied is the kitchen utensil industry 

business in Tulungagung. The research design used in this study is multi-site, 

namely a study that explores a problem with detailed boundaries, has in-depth 

data collection, and includes various sources of information from places that have 

the same characteristics. 

The results of the study show that: (1) The description of the prophet's 

characteristics in the Merpati kitchen utensil industry seems to provide good 
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product quality in the Gajah kitchen utensil industry. In the kitchen utensil 

industry, it can be seen that employees arrive on time (Amanah), in the Merpati 

kitchen utensil industry and the Gajah kitchen utensil industry, the employees 

provide pleasant services (Tabligh), and in the Merpati kitchen utensil industry 

and the Gajah kitchen utensil industry, the opportunities are maximized. where 

the owners have new ideas from the information from their customers (Fatanah). 

(2) The strategy of Siddiq character in the Merpati kitchen utensil industry is 

applied to attract the attention of consumers and in the Gajah kitchen utensil 

industry it has not been implemented by all employees. consumers, the nature of 

Tabligh in the Merpati kitchen utensil industry and Gajah kitchen utensil industry 

provide friendly, courteous service and attractive designs and promotions, and the 

nature of Fatanah in the Merpati kitchen utensil industry is very good, namely by 

always paying attention to the opportunities that exist, and Gajah kitchen utensil 

industry business is not optimal, information is not given on social media. (3) The 

successful implementation of the prophetic traits strategy in the Merpati kitchen 

utensil industry business and the Gajah kitchen utensil industry business has a 

positive impact and helps the smooth running of the kitchen utensil industry 

business. So that many consumers subscribe and invite to cooperate. 
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