ABSTRAK

Tesis dengan judul “Pengaruh Budaya Madrasah, Promosi, dan Citra
Lembaga terhadap Pengambilan Keputusan Siswa Memilih Sekolah pada
Madrasah Tsanawiyah Negeri Se-Kota Blitar” ini ditulis oleh Fikria Rifqi
Zahara dengan Pembimbing Dr. Agus Zaenul Fitri, M.Pd dan Prof. Dr. H.
Achmad Patoni M.Ag.

Kata Kunci: Budaya Madrasah, Promosi, Citra Lembaga, Pengambilan
Keputusan Memilih Sekolah

Penelitian ini dilatarbelakangi oleh, perlu adanya upaya yang dilakukan oleh setiap
Madrasah Tsanawiyah Negeri Se-Kota Blitar untuk memperkuat daya saingnya. Hal
itu perlu dilakukan agar Madrasah tersebut banyak menjadi pilihan bagi setiap siswa
yang ingin melanjutkan pendidikan di jenjang Madrasah Tsanawiyah, dengan melalui
peningkatan budaya madrasah, promosi, dan citra lembaga dalam pengambilan
keputusan bagi siswa memilih sekolah.

Berdasarkan masalah yang dijadikan fokus penelitian, rumusan masalah dalam
penelitian ini adalah : 1) Bagaimana budaya madrasah, promosi dan citra lembaga di
Madrasah Tsanawiyah Negeri Se-Kota Blitar?; 2) Adakah hubungan antara budaya
madrasah, promosi, dan citra lembaga pada Madrasah Tsanawiyah Negeri Se-Kota
Blitar?; 3) Adakah hubungan pengaruh budaya madrasah terhadap promosi pada
Madrasah Tsanawiyah Negeri Se-Kota Blitar?; 4) Adakah hubungan antara pengaruh
promosi terhadap citra lembaga pada Madrasah Tsanawiyah Negeri Se-Kota Blitar?;
5) Adakah hubungan antara budaya madrasah terhadap citra lembaga pada Madrasah
Tsanawiyah Negeri Se-Kota Blitar?; 6) Apakah ada pengaruh budaya madrasah
terhadap pengambilan keputusan siswa memilih sekolah pada Madrasah Tsanawiyah
Negeri Se-Kota Blitar?; 7) Apakah ada pengaruh promosi terhadap pengambilan
keputusan siswa memilih sekolah pada Madrasah Tsanawiyah Negeri Se-Kota Blitar?;
8) Apakah ada pengaruh citra lembaga terhadap pengambilan keputusan siswa
memilih sekolah pada Madrasah Tsanawiyah Negeri Se-Kota Blitar?; 9) Apakah ada
pengaruh budaya madrasah, promosi, dan citra lembaga secara bersama-sama
terhadap pengambilan keputusan siswa memilih sekolah pada Madrasah Tsanawiyah
Negeri Se-Kota Blitar?; 10) Apakah ada pengaruh antara budaya madrasah terhadap
pengambilan keputusan siswa memilih sekolah melalui promosi pada Madrasah
Tsanawiyah Negeri Se-Kota Blitar?; 11) Apakah ada pengaruh antara budaya
madrasah pengambilan keputusan siswa memilih sekolah melalui citra lembaga pada
Madrasah Tsanawiyah Negeri Se-Kota Blitar?; 12) Apakah ada pengaruh antara
promaosi terhadap melalui pengambilan keputusan siswa memilih sekolah melalui citra
lembaga pada Madrasah Tsanawiyah Negeri Se-Kota Blitar?

Adapun jenis pendekatan pada penelitian ini adalah penelitian kuantitatif. Alasan
penggunaan pendekatan kuantitatif dalam penelitian ini adalah karena penelitian ini
bermaksud menguji hipotesis. Jenis penelitian ini adalah penelitian ex-post facto.
Penelitian ex-post facto merupakan penelitian yang bertujuan menemukan penyebab
yang memungkinkan perubahan perilaku, gejala atau fenomena yang disebabkan oleh
suatu peristiwa, perilaku atau hal-hal yang menyebabkan perubahan pada variable
bebas yang secara keseluruhan sudah terjadi. Teknik pengumpulan data dalam tesis
ini menggunakan penyebaran kuesioner dengan 258 responden, observasi, dan
dokumentasi terhadap siswa kelas VII MTsN Se-Kota Blitar.
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Hasil penelitian ini, menunjukkan bahwa: 1) Budaya madrasah, promosi, citra
lembaga pada Madrasah Tsanawiyah Negeri di Kota Blitar sudah terlaksana dengan
baik. Hal ini ditunjukkan dengan budaya madrasah yang secara terus menerus
dilaksanakan; 2) Berdasarkan Uji Koefisien Determinasi (R2) yang digunakan untuk
melihat kontribusi (besarnya sumbangan) variabel bebas, yaitu budaya madrasah (X1),
variabel promosi (X;) dan citra lembaga (X3) terhadap variabel terikat yaitu
pemngambilan keputusan () diperoleh nilai sebesar sebesar 0,724 atau sama dengan
72,4%.;3) Diperoleh angka koefisien korelasi sebesar 0.572 artinya tingkat kekuatan
hubungan (korelasi) antara variabel budaya madrasah dengan promosi keduanya kuat dan
berkorelasi positif atau hubungan keduanya searah; 4) Diperoleh angka koefisien korelasi
sebesar 0.466 artinya tingkat kekuatan hubungan (korelasi) antara promosi dengan citra
lembaga cukup kuat dan berkorelasi positif atau hubungan keduanya searah; 5) Diperoleh
angka koefisien korelasi sebesar 0.527 artinya tingkat kekuatan hubungan (korelasi)
antara budaya madrasah dengan citra lembaga keduanya cukup kuat dan berkorelasi
positif atau hubungan keduanya searah; 6) Berdasarkan dari hasil analisis data pada
tabel di atas hasil uji t diperoleh nilai thitung = 16.223 dengan taraf nilai signifikan a
= 0.05 maka diperoleh ttabel = 1.650 sehingga thitung = 16.223 > ttabel = 1.650.
Artinya bahwa ada pengaruh yang signifikan secara parsial antara variabel budaya
madrasah (X1) terhadap pengambilan keputusan (Y). Sedangkan kontribusi (besarnya
sumbangan) variabel budaya madrasah (X1) terhadap pengambilan keputusan (Y).
pengaruh variabel budaya madrasah (X1) terhadap pengambilan keputusan (Y)
sebesar 50.7%; 7) Berdasarkan dari hasil analisis data pada tabel di atas hasil uji t
diperoleh nilai thitung = 18.025 dengan taraf nilai signifikan o = 0.05 maka diperoleh
ttabel = 1.650 sehingga thitung = 18.025 > ttabel = 1.650. Artinya bahwa ada pengaruh
yang signifikan secara variabel promosi (X2) terhadap pengambilan keputusan ().
Sedangkan kontribusi (besarnya sumbangan) variabel promosi (X2) terhadap
pengambilan keputusan (Y) besarnya pengaruh variabel promosi (X2) terhadap
pengambilan keputusan () sebesar 55.9%; 8) Berdasarkan dari hasil analisis data pada
tabel di atas hasil uji t diperoleh nilai thiwng = 13.825 dengan taraf nilai signifikan o = 0.05
maka diperoleh tune = 1.650 sehingga thitung = 13.825 > tie = 1.650. Artinya bahwa ada
pengaruh yang signifikan secara parsial antara variabel citra lembaga (Xs) terhadap
pengambilan keputusan (). Sedangkan kontribusi (besarnya sumbangan) variabel citra
lembaga (Xs) terhadap pengambilan keputusan (Y) . Pengaruh variabel citra lembaga
(Xs) terhadap pengambilan keputusan (YY) sebesar 42.7%; 9) Hasil uji hipotesis
menunjukkan bahwa pada tingkat kepercayaan 95% (a.= 0,05) diperoleh F hitung sebesar
221.968 dengan signifikansi (Sig.) 0,000. Dengan demikian, terdapat pengaruh positif
dan sangat signifikan antara budaya madrasah, promosi, dan citra lembaga secara
bersama-sama terhadap pengambilan keputusan siswa; 10) Pengaruh X, terhadap Y
melalui X terdapat rumus (PYX;) x (PYX3) x (rXiXz) diperoleh data terdapat
pengaruh tidak langsung budaya madrasah (X1) terhadap pengambilan keputusan ()
melalui promosi (X2) sebesar 7,8 %. Jadi ada pengaruh antara budaya madrasah
terhadap pengambilan keputusan melalui promosi pada MTsN Se-Kota Blitar; 11)
Pengaruh X1 terhadap Y melalui X3 terdapat rumus (PYX1) x (PYX3) x (rX1X3)
diperoleh data terdapat pengaruh tidak langsung budaya madrasah (X1) terhadap
pengambilan keputusan (Y) melalui citra lembaga (X3) sebesar 4,6%. Jadi ada
pengaruh antara budaya madrasah terhadap pengambilan keputusan melalui citra
lembaga pada MTsN Se-Kota Blitar; 12) Pengaruh X2 terhadap Y melalui X3 terdapat
rumus (PYX2) x (PYX3) x (rX2X3) diperoleh data terdapat pengaruh tidak langsung
promosi (X2) terhadap pengambilan keputusan (YY) melalui citra lembaga (X3)
sebesar 5,9%. Jadi ada pengaruh antara promosi terhadap pengambilan keputusan
melalui citra lembaga pada MTsN Se-Kota Blitar.
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ABSTRACT

The thesis entitled "The Influence of Madrasah Culture, Promotion, and
Institutional Image on Students' Decision Making in Choosing Schools at
Public Madrasah Tsanawiyah in Blitar City" was written by Fikria Rifgi Zahara
with Dr. Agus Zaenul Fitri, M.Pd and Prof. Dr. H. Achmad Patoni M.Ag.

Keywords: Madrasah Culture, Promotion, Institutional Image, Decision
Making in Choosing a School

This research is motivated by the need for efforts made by each State
Madrasah Tsanawiyah throughout the City of Blitar to strengthen their
competitiveness. This needs to be done so that these Madrasas become many
choices for every student who wants to continue their education at the
Madrasah Tsanawiyah level, through improving the culture of the Madrasa,
promotion, and the image of the institution in making decisions for students
choosing schools.

Based on the problems that are the focus of the research, the formulation
of the problems in this research are: 1) How is the madrasa culture, promotion
and institutional image in Blitar City State Madrasah Tsanawiyah?; 2) Is there
a relationship between madrasa culture, promotion, and the image of the
institution at Blitar City State Madrasah Tsanawiyah?; 3) Is there a relationship
between the influence of madrasa culture on promotions at Blitar City State
Madrasah Tsanawiyah?; 4) Is there a relationship between the influence of
promotion on the image of the institution at Blitar City State Madrasah
Tsanawiyah?; 5) Is there a relationship between madrasa culture and the image
of the institution at Blitar City State Madrasah Tsanawiyah?; 6) Is there an
influence of madrasa culture on students' decision making in choosing a school
at State Madrasah Tsanawiyah in the City of Blitar?; 7) Is there any effect of
promotion on the decision making of students choosing schools at Madrasah
Tsanawiyah Negeri Se-Blitar City?; 8) Is there any influence of the institution's
image on the decision making of students choosing a school at Madrasah
Tsanawiyah Negeri Se-Blitar City?; 9) Is there an influence of madrasa culture,
promotion, and the image of the institution together on the decision making of
students choosing schools at Blitar City State Madrasah Tsanawiyah?; 10) Is
there any influence between the culture of the madrasa on the decision making
of students choosing a school through promotions at State Madrasah
Tsanawiyah in Blitar City?; 11) Is there any influence between madrasah
culture in the decision making of students choosing a school through the image
of the institution at Blitar City State Madrasah Tsanawiyah?; 12) Is there an
influence between promotion and through the decision making of students
choosing a school through the image of the institution at State Madrasah
Tsanawiyah in Blitar City?
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The use of a quantitative approach in this study is because this study
intends to test the hypothesis. This type of research is ex-post facto research.
Ex-post facto research is research that aims to find causes that allow changes
in behavior, symptoms or phenomena caused by an event, behavior or things
that cause changes in the independent variables that have taken place as a
whole. The data collection technique in this thesis used questionnaires with 258
respondents, observation, and documentation of class VII students of MTsN
throughout Blitar City.

The results of this study indicate that: 1) Madrasah culture, promotion,
institutional image at the State Madrasah Tsanawiyah in Blitar City have been
well implemented. This is shown by the continuous implementation of the
madrasa culture; 2) Based on the Coefficient of Determination Test (R2) used
to see the contribution (amount of contribution) of the independent variables,
namely madrasah culture (X1), promotion variables (X2) and institutional
image (X3) to the dependent variable, namely decision making (Y), the value
obtained equal to 0.724 or 72.4%.; 3) A correlation coefficient of 0.572 is
obtained, meaning that the level of strength of the relationship (correlation)
between the variables of madrasa culture and promotion is both strong and
positively correlated or the relationship between the two is unidirectional; 4) A
correlation coefficient of 0.466 is obtained, meaning that the level of strength
of the relationship (correlation) between promotion and the image of the
institution is quite strong and has a positive correlation or the relationship
between the two is in the same direction; 5) A correlation coefficient of 0.527
is obtained, meaning that the level of strength of the relationship (correlation)
between the culture of the madrasa and the image of both institutions is quite
strong and has a positive correlation or the relationship between the two is in
the same direction; 6) Based on the results of data analysis in the table above,
the t test results obtained tcount = 16,223 with a significant level of a = 0.05,
then ttable = 1,650 so that tcount = 16,223 > ttable = 1,650. This means that
there is a partially significant influence between the madrasah culture variable
(X1) on decision making (Y). Meanwhile, the contribution (amount of
contribution) of the madrasah culture variable (X1) to decision making (Y). the
influence of the madrasah culture variable (X1) on decision making (Y) of
50.7%; 7) Based on the results of data analysis in the table above, the results of
the t test obtained tcount = 18,025 with a significant level of o = 0.05, then
ttable = 1,650 so that tcount = 18,025 > ttable = 1,650. This means that there is
a significant influence on the promotion variable (X2) on decision making ().
While the contribution (amount of donation) of the promotion variable (X2) to
decision making (Y) the magnitude of the influence of the promotion variable
(X2) to decision making (Y) is 55.9%; 8) Based on the results of data analysis
in the table above, the t test results obtained tcount = 13,825 with a significant
level of a = 0.05, then ttable = 1,650 so that tcount = 13,825 > ttable = 1,650.
This means that there is a partially significant influence between the
institutional image variable (X3) on decision making (Y). Meanwhile, the
contribution (amount of donation) of the institutional image variable (X3) to
decision making (). The effect of institutional image variable (X3) on
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decision making () is 42.7%; 9) The results of the hypothesis test show that
at the 95% confidence level (o = 0.05) an F count of 221,968 is obtained with
a significance (Sig.) 0.000. Thus, there is a positive and very significant
influence between madrasa culture, promotion, and institutional image together
on student decision making; 10) The effect of X1 on Y through X2 is the
formula (PYX1) x (PYX2) x (rX1X2) obtained from data that there is an
indirect influence of madrasa culture (X1) on decision making (Y) through
promotion (X2) of 7.8%. So there is an influence between madrasah culture on
decision making through promotions at MTsNs throughout Blitar City; 11) The
effect of X1 on Y through X3 is the formula (PYX1) x (PYX3) x (rX1X3)
obtained from data that there is an indirect influence of madrasah culture (X1)
on decision making (Y) through institutional image (X3) of 4.6%. So there is
an influence between madrasah culture on decision making through the image
of the institution at MTsN throughout Blitar City; 12) The effect of X2 on Y
through X3 has the formula (PYX2) x (PYX3) x (rX2X3) obtained from data
that there is an indirect effect of promotion (X2) on decision making (YY)
through institutional image (X3) of 5.9%. So there is an influence between
promotion on decision making through the image of the institution at MTsN
throughout Blitar City.
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