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MOTTO 

             

“…Dan tolong-menolonglah kamu dalam (mengerjakan) kebajikan dan takwa, 

dan jangan tolong-menolong dalam berbuat dosa dan pelanggaran. dan 

bertakwalah kamu kepada Allah, Sesungguhnya Allah Amat berat siksa-

Nya.”(Q.S AL-Maidah : 2)1 

 

 

                                                           
1Departemen Agama RI, Al-qur’an dan Terjemah. (Jakarta: PT Bumi Restu. 1978) 
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ABSTRAK 

 This thesis with title “The Influence of CSR (Corporate Social 

Responsibility) towards Loyalty and Profitability of BMT UGT of Sidogiri 

Pasuruan” was written by Afifa Khusna Rusdiana, NIM 2823123001, Faculty of 

Economic and Islamic Business, Economic Syariah Department, Islamic State 

Institute of Tulungagung advised by Dr. Nur Aini Latifah, SE., MM.  

This research was motivated by considering the importance of CSR or social 

responsibility of a company or institution on surrounding communities, members, 

and employees, CSR activities specifically directed to the public. By conducting 

social activities, institutions will gain the trust and a good response from the 

public. Social care is carried out by an institution will encourage the loyalty of 

members and employees. Moreover, by organizing social activities will indirectly 

increase the level of profitability of these institutions.  

 The purpose of this study is 1) to determine the influence of CSR 

(Corporate Social Responsibility) to the Member loyalty, 2) to determine the 

influence of CSR (Corporate Social Responsibility) to profitability. 

This study uses a quantitative approach to data collection methods were obtained 

from questionnaires or questionnaire addressed to members and employees of 

BMT UGT Sidogiri Pasuruan. Testing the hypothesis in this study using a simple 

regression analysis using SPSS for windows version 20 

 The results of this study indicate that 1) the results of the t test at variable 

CSR (Corporate Social Responsibility) to the loyalty of members shows that 

(Corporate Social Responsibility) and singnifikan positive effect on loyalty 

member BMT UGT Sidogiri Pasuruan. 2) CSR (Corporate Social Responsibility) 

positive and significant effect on the profitability of BMT UGT Sidogiri Pasuruan.  

Keywords : CSR (Corporate Social Responsibility), Loyalty, Profitability 
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ABSTRAK 

 Skripsi dengan judul “Pengaruh CSR (Corporate Sosial Responsibility) 

terhadap Loyalitas Anggota dan Profitabilitas BMT UGT Sidogiri Pasuruan” ini 

ditulis oleh Afifa Khusna Rusdiana, NIM 2823123001, Fakultas Ekonomi dan 

Bisnis Islam, Jurusan Perbankan Syariah, Institut Agama Islam Negeri 

Tulungagung dibimbing oleh Dr. Nur Aini Latifah, SE., MM. 

 Penelitian ini dilatar belakangi oleh mengingat pentingnya CSR atau 

tanggung jawab sosial suatu perusahaan atau lembaga terhadap masyarakat 

sekitar, anggota, dan karyawan, kegiatan CSR khususnya ditujukan langsung 

untuk masyarakat. Dengan mengadakan kegiatan sosial, lembaga akan 

mendapatkan kepercayaan dan respon yang baik dari masyarakat. Kepedulian 

sosial yang dilakukan oleh suatu lembaga akan mendorong terjadinya loyalitas 

anggota dan karyawan. Selain itu, dengan mengadakan kegiatan-kegiatan sosial 

secara tidak langsung akan meningkatkan tingkat profitabilitas lembaga tersebut.  

 Adapun tujuan dari penelitian ini yaitu 1) untuk mengetahui pengaruh CSR 

(Corporate Sosial Responsibility) terhadap loyalitas Anggota, 2) untuk 

mengetahui pengaruh CSR (Corporate Sosial Responsibility) terhadap 

profitabilitas. 

 Penelitian ini menggunakan pendekatan kuantitatif dengan metode 

pengumpulan data yang diperoleh dari penyebaran kuesioner atau angket yang 

ditujukan untuk anggota dan karyawan BMT UGT Sidogiri Pasuruan. Pengujian 

hipotesis dalam penelitian ini menggunakan alat analisis regresi sederhana dengan 

menggunakan bantuan software SPSS for windows Versi 20. 

 Hasil penelitian ini menunjukkan bahwa 1) hasil uji t pada variabel CSR 

(Corporate Sosial Responsibility) terhadap loyalitas anggota menunjukkan bahwa 

(Corporate Sosial Responsibility) berpengaruh secara positif dan singnifikan 

terhadap loyalitas anggota BMT UGT Sidogiri Pasuruan. 2) CSR (Corporate 

Sosial Responsibility) berpengaruh positif dan signifikan terhadap profitabilitas 

BMT UGT Sidogiri Pasuruan.  

Kata Kunci :CSR (Corporate Sosial Responsibility), Loyalitas Anggota, 

Profitabilitas 

  

 

 

 

 



xvii 
 

DAFTAR ISI 

Halaman Sampul Depan ................................................................................ i 

Halaman Sampul Dalam ............................................................................... ii 

Lembar Persetujuan ....................................................................................... iii 

Lembar Pengesahan ...................................................................................... iv 

Pernyataan Keaslian ...................................................................................... v 

Motto ............................................................................................................. vi 

Persembahan ................................................................................................. vii 

Prakata ........................................................................................................... ix 

Daftar Tabel .................................................................................................. xi 

Daftar Gambar ............................................................................................... xii 

Daftar Lampiran ............................................................................................ xiii 

Abstrak .......................................................................................................... xiv 

Daftar Isi........................................................................................................ xvi 

BAB I PENDAHULUAN 

A. Latar Belakang .................................................................................. 1 

B. Identifikasi dan Pembahasan Masalah .............................................. 13 

C. Rumusan Masalah ............................................................................. 14 

D. Tujuan Penelitian .............................................................................. 14 

E. Kegunaan Penelitian.......................................................................... 15 

F. Hipotesis Penelitian ........................................................................... 15 

G. Penegasan Istilah ............................................................................... 16 

H. Sistematika Pembahasan ................................................................... 18 



xviii 
 

BAB II LANDASAN TEORI 

A. Kajian Teori ...................................................................................... 20 

1. Pengertian Corporate Social Responsibility ............................... 20 

2. Arti Penting CSR bagi perusahaan .............................................. 21 

3. Manfaat CSR ............................................................................... 24 

4. Prinsip-prinsip Sosial Responsibility .......................................... 30 

5. Pandangan Perusahaan tentang Sosial Responsibility ................. 32 

6. Implementasi Sosial Responsibility............................................. 34 

7. Jenis-jenis Tanggung Jawab Perusahaan .................................... 38 

8. Evaluasi Sosial Responsibility .................................................... 41 

9. Loyalitas Nasabah ....................................................................... 44 

10. Jenis-jenis Loyalitas Pelanggan .................................................. 50 

11. Konsumen dalam Bisnis Islam .................................................... 52 

12. Analisis Loyalitas Nasabah ......................................................... 54 

13. Model Konseptual Loyalitas Nasabah ........................................ 56 

14. Profitabilitas ................................................................................ 58 

15. Lembaga Keuangan Syariah ....................................................... 64 

16. Pengertian BMT (Baitul Maal wat Tamwil) ............................... 67 

17. Visi, Misi, Tujuan, dan Usaha BMT ........................................... 67 

B. Penelitian Terdahulu ......................................................................... 68 

C. Kerangka Berfikir Penelitian............................................................. 73 

BAB III METODELOGI PENELITIAN 

A. Rancangan Penelitian ........................................................................ 75 



xix 
 

1. Pendekatan Penelitian ................................................................. 75 

2. Jenis Penelitian ............................................................................ 76 

B. Variabel Penelitian ............................................................................ 76 

C. Populai, Sampel dan Sampel Penelitian ............................................ 77 

D. Kisi-kisi Instrumen ............................................................................ 79 

E. Instrumen Penelitian.......................................................................... 86 

F. Data dan Sumber Data ...................................................................... 87 

G. Teknik Pengumpulan Data ................................................................ 88 

H. Analisis Data ..................................................................................... 89 

1. Uji Validitas ................................................................................ 89 

2. Uji Reliabilitas ............................................................................ 89 

3. Uji Normalitas ............................................................................. 90 

4. Uji Asumsi Klasik ....................................................................... 90 

a. Multikolinearitas ................................................................... 90 

b. Heterokedastisitas ................................................................. 91 

5. Uji Regresi Sederhana ................................................................. 91 

6. Uji Hipotesis ............................................................................... 93 

7. Uji Koefisien Determinasi (R2) ................................................... 93 

BAB IV HASIL PENELITIAN 

A. Gambaran Umum BMT UGT Sidogiri Pasuruan.............................. 95 

B. Karakteristik Responden ................................................................... 97 

C. Pengujian Hipotesis ........................................................................... 100 

1. Uji Validitas dan Reliabilitas ...................................................... 101 



xx 
 

a. Uji Validitas Instrumen ......................................................... 102 

b. Uji Reliabilitas Instrumen ..................................................... 104 

2. Uji Normalitas Data .................................................................... 106 

3. Uji Asumsi Klasik ....................................................................... 109 

a. Multikolinearitas ................................................................... 109 

b. Heterokedastisitas ................................................................. 110 

4. Uji Regresi Sederhana ................................................................. 113 

5. Uji Hipotesis ............................................................................... 116 

6. Uji Koefisien Determinasi .......................................................... 119 

BAB V PEMBAHASAN 

A. Pengaruh CSR (Corporate Sosial Responsibility) terhadap Loyalitas 

Anggota BMT UGT Sidogiri Pasuruan ............................................ 121 

B. Pengaruh CSR (Corporate Sosial Responsibility) terhadap Profitabilitas 

BMT UGT Sidogiri Pasuruan ........................................................... 123 

BAB VI PENUTUP 

A. Kesimpulan ....................................................................................... 125 

B. Saran .................................................................................................. 126 

DAFTAR RUJUKAN 

LAMPIRAN-LAMPIRAN 

DAFTAR RIWAYAT HIDUP 

 


