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ABSTRAK

Skripsi dengan judul “Pengaruh Marketing Mix dalam Simpanan Arisan
Terhadap Minat Keikutsertaan Anggota di Baitut Tamwil Muhammadiyah Surya
Madinah Tulungagung” ini ditulis oleh Eliana, Jurusan Perbankan Syariah, NIM
2823123035, Pembimbing Dr. Nur Aini Latifah,SE,.MM.

Penelitian ini dilatar belakangi oleh pentingnya penggunaan marketing mix
dalam pemasaran. Bauran pemasaran merupakan proses pemasaran yang harus
dilakukan BTM Surya Madinah Tulungagung dalam menghadapi persaingan dari
perbankan dan lembaga keuangan syariah lainnya maka perlu menciptakan dan
meluncurkan produk baru dalam memenuhi kebutuhan dan keinginan masyarakat
sehingga dapat menarik minat masyarakat. Serta penulis ingin membuktikan
bahwa minat anggota dalam simpanan arisan di BTM Surya Madinah
Tulungagung dengan price, price, promotion dan place sebagai pengukurnya.
Sehingga peneliti ingin mengetahui sejauh mana pengaruh marketing mix yang
terdiri dari product, price, promotion,dan place dalam simpanan arisan terhadap
minat keikutsertaan anggota di Baitut Tamwil Muhammadiyah Surya Madinah
Tulungagung.

Rumusan masalah dalam skripsi ini adalah:(1)Bagaimana pengaruh
product dalam simpanan arisan secara parsial terhadap minat keikutsertaan
anggota di BTM Surya Madinah Tulungagung?(2)Bagaimana pengaruh price
dalam simpanan arisan secara parsial terhadap minat keikutsertaan anggota di
BTM Surya Madinah Tulungagung?(3)Bagaimana pengaruh promotion dalam
simpanan arisan secara parsial terhadap minat keikutsertaan anggota di BTM
Surya Madinah Tulungagung?(4) Bagaimana pengaruh place dalam simpanan
arisan secara parsial terhadap minat keikutsertaan anggota di BTM Surya
Madinah Tulungagung?(5)Bagaimana pengaruh product, price, promotion, place
dalam simpanan arisan secara silmutan terhadap minat keikutsertaan anggota di
BTM Surya Madinah Tulungagung?(6)Diantara product, price, promotion, place
dalam simpanan arisan, faktor manakah yang dominan berpengaruh terhadap
minat anggota di BTM Surya Madinah Tulungagung?.

Hasil penelitian menunjukkan bahwa variabel product, promotion dan
place memiliki pengaruh positif dan signifikan terhadap minat keikutsertaan
anggota di BTM Surya Madinah Tulungagung. Sedangkan untuk variabel price
memiliki pengaruh negatif dan signifikan terhadap minat keikutsertaan anggota di
BTM Surya Madinah Tulungagung. Hasil penelitian secara silmutan
menunjukkan bahwa bahwa product, price, promotion dan place dalam simpanan
arisan secara bersama-sama berpengaruh terhadap minat keikutsertaan anggota di
BTM Surya Madinah Tulungagung. Sedangkan hasil penelitian nilai koefisien
beta product sebagai variabel yang berpengaruh paling dominan.

Kata kunci: marketing mix(product, price, promotion, place), minat.
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ABSTRACT

Thesis titled "Influence of Marketing Mix in Simpanan Arisan Against
Interests Member Participation in Baitut Tamwil Muhammadiyah Surya Madinah
Tulungagung™ was written by Eliana, Islamic Banking Department, NIM
2823123035, supervisor Dr. Nur Aini Latifah, SE, .MM.

This event will be based on research by the importance of the use of the
marketing mix in the marketing. The marketing mix is a marketing process that
must be done BTM Surya Madinah Tulungagung in the face of competition from
banks and other Islamic financial institutions it is necessary to create and launch
new products to meet the needs and desires of the community so that it can attract
people. As well as the author wants to prove that the interests of members in
Simpanan Arisan in BTM Surya Madinah Tulungagung with price, price,
promotion and place as the measuring. So the researchers wanted to know how
far the influence of marketing mix consisting of product, price, promotion, and
place in a social gathering deposits to the participation interest in the member
Baitut Tamwil Muhammadiyah Surya Madinah Tulungagung.

The problem of this thesis are: (1) How the influence of the product in the
Simpanan Arisan partially against the interests of Member participation in the
BTM Surya Madina Tulungagung?(2)How the influence of the price in a
Simpanan Arisan partially against the interests of Member participation in the
BTM Surya Madina Tulungagung?(3)How the influence of promotion in
Simpanan Arisan partially against the interests of Member participation in the
BTM Surya Madinah Tulungagung?(4)How the influence of place in Simpanan
Arisan partially against the interests of Member participation in the BTM Surya
Madinah Tulungagung?(5) How the influence of product, price, promotion, place
in Simpanan Arisan silmutan against the interest of Member participation in the
BTM Surya Madinah Tulungagung?(6)Among the product, price, promotion,
place in Simpanan Arisan, the dominant factor which affects the interest of
members in the BTM Surya Madinah Tulungagung?.

The results showed that the variables product, promotion and place has a
positive and significant influence against the interests of Member participation in
the BTM Surya Medina Tulungagung. As for the price variable is negative and
significant effect against the interests of Member participation in the BTM Surya
Madinah Tulungagung. The results of the research in silmutan shows that that
product, price, promotion and place in deposits arisan collectively influence on
interest in participation of members in the BTM Surya Medina Tulungagung.
While the results of the research value of the coefficient beta product as
influential variables are most dominant.

Keywords: Marketing Mix (Product, Price, Promotion, Place), Interest.
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