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Abstract

The flourishing lucrative business of Umrah pilgrimage in Indonesia has disrupted pilgrims
from the substantial meaning of Umrah as a form of worship. The travel business industry
designs some umrah packages as merely commonplace travel packÂ ages, instead of as a
form of devoted worship. InÂ nuÂ merable number of umrah travel agents relentÂ lessÂ ly
promote attractive packages for umrah pilgrimage at an affordable price using any possible
marketing strategies to win customers, the attempts which downgrade the pilgrimage as a
mere traded commoÂ dity. This paper aims to reveal the marketing strateÂ gies of Umrah
travel agents to promote their umrah packages, which is highly correlated with Â the
commodification of religion. This article finds two primary marketing strategies of umrah
travel agents: product design in various umrah packages, celebrity endorsement,
involvement of managers of religious social institutions as distributors, and giving bonuses.
The process of commodification of Umrah is carried out by incorporating popular cultural
sentiments in Umrah products, and turns umrah into a product of worship that offers
convenience.

Keywords

umrah travel agency; umrah marketing; commodification of religion

Full Text:
PDF

References

Abdurrahman, Moeslim. Bersujud Di Baitullah: Ibadah Haji, Mencari Kesalehan Hidup.
Jakarta: Penerbit Buku Kompas, 2009.

Ahmadi, Rizqa, Lilik Rofiqoh, and Wildani Hefni, â€œBrands of Piety? Islamic Commodification
of Polygamous Community in Indonesiaâ€, Journal of Indonesian Islam 16, 1 (2022)

Al-Muchtar. â€œUmroh Bersama Laudya Chintya Bella, Zaskia Sungkar, Dan Irwansyah.â€
Last modified 2016. https://www.youtube.com/watch?v=VzFsobJrT24.

Alexanderson, Kris. â€œâ€˜A Dark State of Affairsâ€™: Hajj Networks, Pan-Islamism, and
Dutch Colonial Surveillance during the Interwar Periodâ€. Journal of Social History 47, 4
(2014).

Alhamami, Munasir. â€œMakkah Is the Ultimate Multilingual Phenomenonâ€. International
Journal of Islamic Thought 14 (2018).

Alhijaz. â€œBiaya Umrah Bareng Ustadzah Mamah Dedeh Jakartaâ€.
https://www.travelumrohalhijaz.com/biaya-umroh-bareng-ustadzah-mamah-dedeh-jakarta/.

Ambroise, Laure, and NoÃ«l Albert. â€œCelebrity Endorsement: Conceptual Clarifications,
Critical Review, and Future Research Perspectivesâ€. Recherche et Applications en Marketing
(English Edition) 35, 2 (2020).

http://www.scimagojr.com/journalsearch.php?q=21100780796&tip=sid&exact=no
https://scholar.google.com/citations?hl=en&user=X3ejjecAAAAJ&view_op=list_works&sortby=pubdate
http://jiis.uinsby.ac.id/index.php/JIIs/index
http://jiis.uinsby.ac.id/index.php/JIIs/about
http://jiis.uinsby.ac.id/index.php/JIIs/login
http://jiis.uinsby.ac.id/index.php/JIIs/user/register
http://jiis.uinsby.ac.id/index.php/JIIs/search
http://jiis.uinsby.ac.id/index.php/JIIs/issue/current
http://jiis.uinsby.ac.id/index.php/JIIs/issue/archive
http://jiis.uinsby.ac.id/index.php/JIIs/pages/view/Scope
http://jiis.uinsby.ac.id/index.php/JIIs/about/editorialTeam
http://jiis.uinsby.ac.id/index.php/JIIs/pages/view/Author%20Guidelines
http://jiis.uinsby.ac.id/index.php/JIIs/pages/view/Publication%20Ethic
http://jiis.uinsby.ac.id/index.php/JIIs/pages/view/Printed
http://ejournal.uinsby.ac.id/
http://jiis.uinsby.ac.id/index.php/JIIs/index
http://jiis.uinsby.ac.id/index.php/JIIs/issue/view/33
http://jiis.uinsby.ac.id/index.php/JIIs/article/view/2627/0
http://jiis.uinsby.ac.id/index.php/JIIs/article/view/2627/pdf_116


10/17/23, 3:45 PM SELLING RELIGIOUS RITUALS IN INDONESIA: Commodification of Umrah Pilgrimage by Travel Agents | Nurohman | JO…

jiis.uinsby.ac.id/index.php/JIIs/article/view/2627 2/4

 Print this

article

 Indexing

metadata

 How to cite

item

 Finding

References

 Email this

article (Login required)

 Email the

author (Login required)

OPEN JOURNAL
SYSTEMS

Journal Help

NOTIFICATIONS

View
Subscribe

JOURNAL
CONTENT

Search

All

Search

Browse
By Issue
By Author
By Title

FONT SIZE

Anderson, Neil, Kristina PotoÄnik, and Jing Zhou. â€œInnovation and Creativity in
Organizations: A State-of-the-Science Review, Prospective Commentary, and Guiding
Frameworkâ€. Journal of management 40, 5 (2014).

Arif, Firman Muhammad. â€œPenyelenggaraan Ibadah Umrah Berbasis Maslahatâ€. Journal of
Islamic Economic Law 4, 1 (2019).

Arminareka. â€œVisi Dan Misi PT Arminareka Perdanaâ€.
https://www.arminarekaperdana.co.id/about-us/visi-dan-misi/.

Arofahmina. â€œPerjalanan Via Vallen Umroh Bersama Arofahmina Umroh Aman, Khusyuk,
Dan Menyenangkanâ€. https://www.youtube.com/watch?v=7b1lf7ErXuA.

Brashear-Alejandro, Thomas, Jun Kang, and Mark D Groza. â€œLeveraging Loyalty Programs
to Build Customerâ€“Company Identificationâ€. Journal of Business Research 69, 3 (2016).

Chan, H, A Lee, and C Wong. â€œCelebrity Endorsement in Advertisement on Destination
Choice among Generation Y in Hong Kongâ€. International Journal of Marketing Studies 10, 2
(2018).

â€œSaudi-Larang-Umrah-Jemaah-Indonesia-876-Ribu-Terbanyak-Ke-duaâ€.
https://www.cnnindonesia.com/nasional/2020022811-1308-20-479019/saudi-larang-umrah-
jemaah-indonesia-876-ribu-terbanyak-kedua.

Cuomo, Maria Teresa, Pantea Foroudi, Debora Tortora, Shahzeb Hussain, and T C Melewar.
â€œCelebrity Endorsement and the Attitude towards Luxury Brands for Sustainable
Consumptionâ€. Sustainability 11, 23 (2019).

Desi Puspasari. â€œDua Kali Diendorse Umrah Eddies Adelia Anggap Rezeki Menuju Tanah
Suciâ€. https://hot.detik.com/celeb/d-3627277/dua-kali-di-endorse-umrah-eddies-adelia-
anggap-rezeki-menuju-tanah-suci.

Douwes, Dick, and Nicolaas Jan Gerrit Kaptein. Indonesia Dan Haji: Empat Karangan
(Jakarta: INIS, 1997.

Einstein, Mara. Brands of Faith: Marketing Religion in a Commercial Age. Edited by Stewart M
Hoover, Joyon Mitchell, and David Morgan. London and New York: Routledge, 2008.

El-Adly, Mohammed Ismail. â€œModelling the Relationship between Hotel Perceived Value,
Customer Satisfaction, and Customer Loyaltyâ€. Journal of Retailing and Consumer Services
50 (2019).

Engel, Blackwell, R Blackwell, and Kollat. Consumer Behavior. London: Dryden Press, 1978.

Fealy, Greg. â€œConsuming Islam: Commodified Religion and Aspirational Pietisme in
Contemporary Indonesiaâ€. in Expressing Islam: Religious Life and Politics in Indonesia,
edited by Greg Fealy and Sally White. Singapore: ISEAS Publishing, 2008.

Ferguson, Jodie L, and Mayoor Mohan. â€œUse of Celebrity and Non-Celebrity Persons in B2B
Advertisements: Effects on Attention, Recall, and Hedonic and Utilitarian Attitudesâ€.
Industrial Marketing Management (2019).

Fuentelsaz, Lucio, Juan P Maicas, and Javier Montero. â€œEntrepreneurs and Innovation: The
Contingent Role of Institutional Factorsâ€. International small business Journal 36, 6 (2018).

Harfi, Yusuf. â€œIntip Bisnis Travel Haji & Umrah Milik 7 Seleb, Termasuk Teuku Wisnuâ€.
https://www.brilio.net/selebritis/intip-bisnis-travel-haji-umrah-milik-7-seleb-termasuk-teuku-
wisnu-190711p.html.

Hasan, Noorhaidi. â€œIslam in Provincial Indonesia: Middle Class, Lifestyle, and
Democracyâ€. Al-Jamiâ€™ah: Journal of Islamic Studies 49, 1 (2011).

Hawari, Hanif. â€œTravel Umrah Berbondong-Bondong Endorse Artis, Untung Atau Percuma?
â€ Last modified 2017. https://hot.-detik.com/celeb/d-3627369/travel-umrah-berbondong-
bondong-endorse-artis-untung-atau-percuma?_ga=2.191214698.1778156744.1630422966-
1656428045.1625632846.

Hefner, Robert W. Making Modern Muslims: The Politics of Islamic Education in Southeast
Asia. University of Hawaii Press, 2008.

Henderson, Joan C. â€œIslamic Tourism Reviewedâ€. Tourism Recreation Research 34, 2
(2009).

Heryanto, Ariel. Popular Culture in Indonesia: Fluid Identities in Post-Authoritarian Politics.
London: Routledge, 2008.

Ichwan, Moch Nur. â€œGoverning Hajj: Politics of Islamic Pilgrimage Services in Indonesia
Prior to Reformasi Eraâ€. Al-Jamiâ€™ah: Journal of Islamic Studies 46, 1 (2008).

Jamal, Ahmad, Kevin Griffin, and Razaq Raj. Islamic Tourism: Management of Travel
Destinations. CABI, 2018.

Jannu, Rasy. â€œPerjalanan Umroh 22 April 2018, Bareng Artis Daus Mini, Murfi Sembako
Dan Yadi Sembakoâ€. https://www.youtube.com/watch?v=0B0GEIFcPmc.

Jiang, Hongwei, and Yahua Zhang. â€œAn Assessment of Passenger Experience at Melbourne
Airportâ€. Journal of Air Transport Management 54 (2016).

Kitiarsa, Pattana. â€œBuddha Phanit: Thailandâ€™s Prosperity Religion and Its
Commodifying Tacticsâ€. in Religious Commodifications in ASIA, Marketing Gods, edited by
Pattana Kitiarsa. New York: Routledge, 2008.

Klaus, Philipp â€˜Phil,â€™ and Stan Maklan. â€œTowards a Better Measure of Customer
Experienceâ€. International Journal of Market Research 55, 2 (2013).

Kumar, Viswanathan and Denish Shah. â€œBuilding and Sustaining Profitable Customer
Loyalty for the 21st Centuryâ€. Journal of retailing 80, 4 (2004).

javascript:openRTWindow('http://jiis.uinsby.ac.id/index.php/JIIs/rt/printerFriendly/2627/0');
javascript:openRTWindow('http://jiis.uinsby.ac.id/index.php/JIIs/rt/metadata/2627/0');
javascript:openRTWindow('http://jiis.uinsby.ac.id/index.php/JIIs/rt/captureCite/2627/0');
javascript:openRTWindow('http://jiis.uinsby.ac.id/index.php/JIIs/rt/findingReferences/2627/0');
http://pkp.sfu.ca/ojs/
javascript:openHelp('http://jiis.uinsby.ac.id/index.php/JIIs/help')
http://jiis.uinsby.ac.id/index.php/JIIs/notification
http://jiis.uinsby.ac.id/index.php/JIIs/notification/subscribeMailList
http://jiis.uinsby.ac.id/index.php/JIIs/issue/archive
http://jiis.uinsby.ac.id/index.php/JIIs/search/authors
http://jiis.uinsby.ac.id/index.php/JIIs/search/titles
http://info.flagcounter.com/b4bl


10/17/23, 3:45 PM SELLING RELIGIOUS RITUALS IN INDONESIA: Commodification of Umrah Pilgrimage by Travel Agents | Nurohman | JO…

jiis.uinsby.ac.id/index.php/JIIs/article/view/2627 3/4

Labbaika. â€œUmrah Bersama UASâ€. https://labbaikatour.com/umroh-bersama-uas.

Lukens-Bull, Ronald. â€œCommodification of Religion and the â€˜Religificationâ€™ of
Commodities: Youth Culture and Religious Identityâ€. in Religious Commodifications in Asia:
Marketing Gods, edited by Pattana Kitiarsa. New York: Routledge, 2008.

Magatef, Sima Ghaleb, and Elham Fakhri Tomalieh. â€œThe Impact of Customer Loyalty
Programs on Customer Retentionâ€. International Journal of Business and Social Science 6, 8
(2015).

Marshall, P David. Celebrity and Power: Fame in Contemporary Culture. University of
Minnesota Press, 2014.

McCarthy, Edmund Jerome, Stanley J Shapiro, and William D Perreault. Basic Marketing.
Irwin-Dorsey Ontario, 1979.

Meulen, D Van Der. â€œThe Mecca Pilgrimage and Its Importance to the Netherlands East
Indiesâ€. The Muslim World 31, 1 (1941).

Ministry of Religous Affairs, MORA. â€œWaiting Listâ€. https://haji.-
kemenag.go.id/v4/waiting-list.

Mukhtar, Umar. â€œKemenag Ingatkan PPIU Segera Sertifikasi Biro Perjalananâ€.
https://ihram.co.id/berita/po34sf370/kemenag-ingatkan-ppiu-segera-sertifikasi-biro-
perjalanan.

Njoto-Feillard, Gwenael. â€œNew Muslim Culturs of Capitalist Enterpriseâ€. in Routledge
Handbook of Contemporary Indonesia, edited by Robert W Hefner. New York: Routledge,
2018.

Ã–berg, Christina. â€œThe Role of Business Networks for Innovationâ€. Journal of Innovation
& Knowledge 4, 2 (2019).

Putuhena, Saleh. Historiografi Haji Di Indonesia. Yogyakarta: LKiS, 2007.

Qurashi, Jahanzeeb. "Commodification of Islamic Religious Tourism: From Spiritual to
Touristic Experience Commodification of Islamic Religious Tourism: From Spiritual to Touristic
Experience Commodification of Islamicâ€. International Journal of Religious Tourism and
Pilgrimage 5, 1 (2017).

Salmatour. â€œUmroh Ramadhan Bersama AA Gymâ€.
http://www.salmatour.com/tag/umroh-ramadhan-bersama-aa-gym.

Shepherd, Robert. â€œCommodification, Culture and Tourism.â€ Tourist studies 2, 2 (2002).

Sukesi and Wanda Prasadio Akbar Hidayat. â€œManaging the Halal Industry and the
Purchase Intention of Indonesian Muslims: The Case of Wardah Cosmeticsâ€. Journal of
Indonesian Islam 13, 1 (2019)

Tagliacozzo, Eric. The Longest Journey: Southeast Asians and the Pilgrimage to Mecca.
Oxford: Oxford University Press, 2013.

Vredenbregt, Jacob. â€œThe Haddj. Some of Its Features and Functions in Indonesiaâ€.
Bijdragen tot de taal-, land-en volkenkunde/Journal of the Humanities and Social Sciences of
Southeast Asia 118, 1 (1962).

Xu, Xu, and Stephen Pratt. â€œSocial Media Influencers as Endorsers to Promote Travel
Destinations: An Application of Self-Congruence Theory to the Chinese Generation Yâ€.
Journal of travel & tourism marketing 35, 7 (2018).

Zhu, Xiajing, and Lefa Teng. â€œUsing Self-Congruence Theory to Explain the Interaction
Effects of Brand Type and Celebrity Type on Consumer Attitude Formationâ€. Journal of
Business Research 103 (2019)

Zipporah, Mwendwa Mildred, and Hellen K Mberia. â€œThe Effects of Celebrity Endorsement
in Advertisements.â€ International Journal of Academic Research in Economics and
Management Sciences 3, 5 (2014).

Zuhri, Syaifudin. Wali Pitu and Muslim Pilgrimage in Bali, Indonesia: Inventing a Sacred
Tradition. Leiden: Leiden University Press, 2022.

DOI: 10.15642/JIIS.2022.16.2.399-425

Refbacks
There are currently no refbacks.

Indexed by:

 

 

http://dx.doi.org/10.15642/JIIS.2022.16.2.399-425
http://www.addthis.com/bookmark.php
https://www.scopus.com/sourceid/21100780796
http://search.crossref.org/?q=journal+of+indonesian+islam
https://doaj.org/toc/cd1e877a55e34bb1b3ff34b7d53813f8
http://scholar.google.com/scholar?hl=en&q=Journal+of+Indonesian+Islam&btnG=
https://www.scopus.com/sourceid/21100780796
http://search.crossref.org/?q=journal+of+indonesian+islam
https://doaj.org/toc/cd1e877a55e34bb1b3ff34b7d53813f8
http://scholar.google.com/scholar?hl=en&q=Journal+of+Indonesian+Islam&btnG=


10/17/23, 3:45 PM SELLING RELIGIOUS RITUALS IN INDONESIA: Commodification of Umrah Pilgrimage by Travel Agents | Nurohman | JO…

jiis.uinsby.ac.id/index.php/JIIs/article/view/2627 4/4

 

 

  

 

 

View My Stats

Journal of Indonesian Islam (ISSN 1978-6301 and E-ISSN 2355-6994) is published by
the Postgraduate Program (PPs) and the Institute for the Study of Religion and
Society (LSAS), State Islamic University (UIN) of Sunan Ampel Surabaya.

Journal of Indonesian Islam by http://jiis.uinsby.ac.id/index.php/JIIs/index is licensed
under a Creative Commons Attribution-ShareAlike 4.0 International License.

Copyright ©2020 State Islamic University (UIN) of Sunan Ampel Surabaya. Powered
by Public Knowledge Project OJS.

http://www.base-search.net/Search/Results?q=dccoll:ftjii&refid=dclink
http://www.worldcat.org/title/journal-of-indonesian-islam/oclc/252350317&referer=brief_results
http://oaji.net/journal-detail.html?number=1238
http://journalseeker.researchbib.com/?action=viewJournalDetails&issn=19786301&uid=r3761e
http://isjd.pdii.lipi.go.id/index.php/Direktori-Jurnal.html
http://portalgaruda.org/?ref=browse&mod=viewjournal&journal=5624
http://moraref.kemenag.go.id/archives/journal/97406410605804266
https://oa-library.com/search_result.php?search_text=journal+of+indonesian+islam&search_type=journal&field1=oal_article.article_title&search1=&type2=AND&field2=oal_article.article_abstract&search2=&type3=AND&field3=oal_journal.journal_title&search3=&type4=AND&field4=oal_article.article_doi&search4=&adv_srch=on
http://socialsciences.academickeys.com/jour_main.php
http://www.daij.org/journal-detail.php?jid=794
https://academic.microsoft.com/#/search?iq=@journal%20of%20indonesian%20islam@&q=journal%20of%20indonesian%20islam&filters=&from=0&sort=0
http://sinta2.ristekdikti.go.id/journals/detail?id=661
http://garuda.ristekdikti.go.id/journal/view/5624
https://www.asean-cites.org/index.php?r=contents%2Findex&id=9
http://www.base-search.net/Search/Results?q=dccoll:ftjii&refid=dclink
http://www.worldcat.org/title/journal-of-indonesian-islam/oclc/252350317&referer=brief_results
http://oaji.net/journal-detail.html?number=1238
http://journalseeker.researchbib.com/?action=viewJournalDetails&issn=19786301&uid=r3761e
http://isjd.pdii.lipi.go.id/index.php/Direktori-Jurnal.html
http://portalgaruda.org/?ref=browse&mod=viewjournal&journal=5624
http://moraref.kemenag.go.id/archives/journal/97406410605804266
https://oa-library.com/search_result.php?search_text=journal+of+indonesian+islam&search_type=journal&field1=oal_article.article_title&search1=&type2=AND&field2=oal_article.article_abstract&search2=&type3=AND&field3=oal_journal.journal_title&search3=&type4=AND&field4=oal_article.article_doi&search4=&adv_srch=on
http://socialsciences.academickeys.com/jour_main.php
http://www.daij.org/journal-detail.php?jid=794
https://academic.microsoft.com/#/search?iq=@journal%20of%20indonesian%20islam@&q=journal%20of%20indonesian%20islam&filters=&from=0&sort=0
http://sinta2.ristekdikti.go.id/journals/detail?id=661
http://garuda.ristekdikti.go.id/journal/view/5624
https://www.asean-cites.org/index.php?r=contents%2Findex&id=9
https://statcounter.com/p10187062/?guest=1
https://www.statcounter.com/
https://statcounter.com/p10187062/?guest=1
http://jiis.uinsby.ac.id/index.php/JIIs/index
http://creativecommons.org/licenses/by-sa/4.0/


10/17/23, 3:37 PM Reading Tools

jiis.uinsby.ac.id/index.php/JIIs/rt/metadata/2627/0 1/2

JIIS Reading Tools

Indexing metadata

SELLING RELIGIOUS RITUALS IN INDONESIA: Commodification of
Umrah Pilgrimage by Travel Agents
 

DUBLIN CORE PKP METADATA ITEMS METADATA FOR THIS DOCUMENT
 

1. Title Title of document SELLING RELIGIOUS RITUALS IN INDONESIA:
Commodification of Umrah Pilgrimage by Travel Agents

 

2. Creator Author's name,
affiliation, country

Dede Nurohman; UIN Sayyid Ali Rahmatullah
Tulungagung; Indonesia

 

3. Subject Discipline(s)
 

3. Subject Keyword(s) umrah travel agency; umrah marketing;
commodification of religion

 

4. Description Abstract
The flourishing lucrative business of Umrah pilgrimage
in Indonesia has disrupted pilgrims from the substantial
meaning of Umrah as a form of worship. The travel
business industry designs some umrah packages as
merely commonplace travel packÂ ages, instead of as a
form of devoted worship. InÂ nuÂ merable number of
umrah travel agents relentÂ lessÂ ly promote attractive
packages for umrah pilgrimage at an affordable price
using any possible marketing strategies to win
customers, the attempts which downgrade the
pilgrimage as a mere traded commoÂ dity. This paper
aims to reveal the marketing strateÂ gies of Umrah
travel agents to promote their umrah packages, which
is highly correlated with Â the commodification of
religion. This article finds two primary marketing
strategies of umrah travel agents: product design in
various umrah packages, celebrity endorsement,
involvement of managers of religious social institutions
as distributors, and giving bonuses. The process of
commodification of Umrah is carried out by
incorporating popular cultural sentiments in Umrah
products, and turns umrah into a product of worship
that offers convenience.

 

5. Publisher Organizing agency,
location

State Islamic University (UIN) of Sunan Ampel
Surabaya

 

6. Contributor Sponsor(s)
 

7. Date (YYYY-MM-DD) 2022-12-01
 

8. Type Status & genre Peer-reviewed Article
 

8. Type Type
 

9. Format File format PDF
 

10. Identifier Uniform Resource
Identifier

http://jiis.uinsby.ac.id/index.php/JIIs/article/view/2627

 

10. Identifier Digital Object
Identifier

http://dx.doi.org/10.15642/JIIS.2022.16.2.399-425

 

11. Source Title; vol., no. (year) JOURNAL OF INDONESIAN ISLAM; Vol 16, No 2 (2022)
 

12. Language English=en en
 

13. Relation Supp. Files
 

14. Coverage Geo-spatial location,
chronological period,
research sample
(gender, age, etc.)

 

15. Rights Copyright and
permissions Authors who publish with this journal agree to the

following terms:

1. Authors retain copyright and grant the journal
right of first publication with the work

http://jiis.uinsby.ac.id/index.php/JIIs/rt/metadata/2627/www.uinsby.ac.id
http://jiis.uinsby.ac.id/index.php/JIIs/article/view/2627
http://dx.doi.org/10.15642/JIIS.2022.16.2.399-425


10/17/23, 3:37 PM Reading Tools

jiis.uinsby.ac.id/index.php/JIIs/rt/metadata/2627/0 2/2

simultaneously licensed under a Creative
Commons Attribution-ShareAlike 4.0
International License that allows others to share
the work with an acknowledgment of the work's
authorship and initial publication in this journal.

2. Authors are able to enter into separate,
additional contractual arrangements for the non-
exclusive distribution of the journal's published
version of the work (e.g., post it to an
institutional repository or publish it in a book),
with an acknowledgment of its initial publication
in this journal.

3. Authors are permitted and encouraged to post
their work online (e.g., in institutional
repositories or on their website) prior to and
during the submission process, as it can lead to
productive exchanges, as well as earlier and
greater citation of published work.

Close

https://creativecommons.org/licenses/by-sa/4.0/


CiteScore

�.� =

Calculated on �� May, ����

CiteScoreTracker ����

�.� =

Last updated on �� October, ���� • Updated monthly

Source details

Open Access

Journal of Indonesian Islam

Scopus coverage years: from ���� to ����

Publisher: State Islamic University of Sunan Ampel Surabaya

ISSN: ����-���� E-ISSN: ����-����

Subject area: Arts and Humanities: Religious Studies Arts and Humanities: History Social Sciences: Cultural Studies

Source type: Journal

  



View all documents ▻  Set document alert  Save to source list Source Homepage

CiteScore ����

�.�


SJR ����

�.���


SNIP ����

�.���


CiteScore CiteScore rank & trend Scopus content coverage

i Improved CiteScore methodology

CiteScore ���� counts the citations received in ����-���� to articles, reviews, conference papers, book chapters and data

papers published in ����-����, and divides this by the number of publications published in ����-����.  ▻Learn more

×

����


�� Citations ���� - ����

�� Documents ���� - ����



�� Citations to date

�� Documents to date

CiteScore rank ����

Category Rank Percentile

Arts and Humanities  
���/��� ��th

 

Arts and Humanities  
����/���� ��th

 

Social Sciences  
����/���� ��th

 



Religious Studies

History

Cultural Studies

 ▻View CiteScore methodology  ▻CiteScore FAQ  🔗Add CiteScore to your site

https://www.scopus.com/redirect/linking.uri?targetURL=http%3a%2f%2fjiis.uinsby.ac.id%2findex.php%2fJIIs%2findex&locationID=8&categoryID=8&eid=&issn=19786301&linkType=JournalHomePage&year=&dig=d614b6be8f01a06ec30c8232f25070cf
https://www.scopus.com/standard/help.uri?topic=14880
https://www.scopus.com/source/citedby.uri?sourceId=21100780796&docType=ar,re,cp,dp,ch&citedYear=2023,2022,2021,2020&years=2023,2022,2021,2020&pubstageExclusions=aip
https://www.scopus.com/source/search/docType.uri?sourceId=21100780796&years=2023,2022,2021,2020&docType=ar,re,cp,dp,ch&pubstageExclusions=aip
https://www.scopus.com/standard/help.uri?topic=14880
https://www.scopus.com/home.uri?zone=header&origin=sourceinfo
https://www.scopus.com/home.uri?zone=header&origin=sourceinfo
https://www.scopus.com/freelookup/form/author.uri?zone=TopNavBar&origin=NO%20ORIGIN%20DEFINED


10/17/23, 3:41 PM Crossref Metadata Search

https://search.crossref.org/search/works?q=SELLING+RELIGIOUS+RITUALS+IN+INDONESIA%3A+Commodification+of+Umrah+Pilgrimage+by… 1/6

By using our website you are consenting to our use of cookies in accordance with our Privacy PolicyOK

 Sign in
Metadata Search Funding Data Link References Status API Help

Facet browsing currently unavailable

SELLING RELIGIOUS RITUA

Page 1 of 895,824 results

Sort by: relevance publication year

SELLING RELIGIOUS RITUALS IN INDONESIA: Commodification of Umrah Pilgrimage by Travel
Agents

JOURNAL ARTICLE published 1 December 2022 in JOURNAL OF INDONESIAN ISLAM

Authors: Dede Nurohman

https://doi.org/10.15642/jiis.2022.16.2.399-425 Actions

Cite
Filter on this publication
Metadata as JSON

COMMODIFICATION OF RELIGIOUS RITUALS: A PORTRAIT OF THE MEANING OF HAJJ AND
UMRAH IN INDONESIA

JOURNAL ARTICLE published 11 March 2022 in Mimbar Agama Budaya

Authors: Sahlul Fuad

https://doi.org/10.15408/mimbar.v38i2.25165 Actions

Cite
Filter on this publication
Metadata as JSON

Mass religious gatherings events and COVID-19 –easing of COVID-19 restrictions and a staged approach
to scaling up the Umrah Pilgrimage

JOURNAL ARTICLE published March 2021 in Travel Medicine and Infectious Disease

Authors: J.A. Al-Tawfiq | Z.A. Memish | A. Zumla

https://doi.org/10.1016/j.tmaid.2021.101986 Actions

Cite
Filter on this publication
Metadata as JSON

https://www.crossref.org/operations-and-sustainability/privacy
https://search.crossref.org/search/works?q=SELLING+RELIGIOUS+RITUALS+IN+INDONESIA%3A+Commodification+of+Umrah+Pilgrimage+by+Travel+Agents&from_ui=yes
https://search.crossref.org/
https://search.crossref.org/
https://search.crossref.org/search/funders
https://search.crossref.org/search/references
https://status.crossref.org/
https://api.crossref.org/
https://search.crossref.org/help/works
https://search.crossref.org/search/works?q=SELLING+RELIGIOUS+RITUALS+IN+INDONESIA%3A+Commodification+of+Umrah+Pilgrimage+by+Travel+Agents&from_ui=yes&sort=year
https://doi.org/10.15642/jiis.2022.16.2.399-425
javascript:showCiteBox("10.15642/jiis.2022.16.2.399-425", "SELLING RELIGIOUS RITUALS IN INDONESIA: Commodification of Umrah Pilgrimage by Travel Agents");
https://search.crossref.org/search/works?q=SELLING+RELIGIOUS+RITUALS+IN+INDONESIA%3A+Commodification+of+Umrah+Pilgrimage+by+Travel+Agents&from_ui=yes&publisher=JOURNAL%20OF%20INDONESIAN%20ISLAM
https://api.crossref.org/works/10.15642/jiis.2022.16.2.399-425
https://doi.org/10.15408/mimbar.v38i2.25165
javascript:showCiteBox("10.15408/mimbar.v38i2.25165", "COMMODIFICATION OF RELIGIOUS RITUALS: A PORTRAIT OF THE MEANING OF HAJJ AND UMRAH IN INDONESIA");
https://search.crossref.org/search/works?q=SELLING+RELIGIOUS+RITUALS+IN+INDONESIA%3A+Commodification+of+Umrah+Pilgrimage+by+Travel+Agents&from_ui=yes&publisher=Mimbar%20Agama%20%20Budaya
https://api.crossref.org/works/10.15408/mimbar.v38i2.25165
https://doi.org/10.1016/j.tmaid.2021.101986
javascript:showCiteBox("10.1016/j.tmaid.2021.101986", "Mass religious gatherings events and COVID-19 %E2%80%93easing of COVID-19 restrictions and a staged approach to scaling up the Umrah Pilgrimage");
https://search.crossref.org/search/works?q=SELLING+RELIGIOUS+RITUALS+IN+INDONESIA%3A+Commodification+of+Umrah+Pilgrimage+by+Travel+Agents&from_ui=yes&publisher=Travel%20Medicine%20and%20Infectious%20Disease
https://api.crossref.org/works/10.1016/j.tmaid.2021.101986


10/17/23, 3:43 PM Journal of Indonesian Islam – DOAJ

https://doaj.org/toc/2355-6994?source=%7B"query"%3A%7B"bool"%3A%7B"must"%3A%5B%7B"terms"%3A%7B"index.issn.exact"%3A%5B"19… 1/4

 1978-6301 (PRINT) / 2355-6994 (ONLINE)

 Website   ISSN Portal

About Articles

Journal of Indonesian Islam

This website uses cookies to ensure you get the best experience. Learn more about
DOAJʼs privacy policy.

HIDE THIS
MESSAGE

SEARCH MENU

Fe
ed

ba
ck

http://jiis.uinsby.ac.id/index.php/jiis
https://portal.issn.org/resource/ISSN/2355-6994
https://doaj.org/privacy/
https://doaj.org/cookie_consent?continue=/toc/2355-6994
https://doaj.org/


10/17/23, 3:44 PM Moraref

https://moraref.kemenag.go.id/archives/journal/97406410605804266 1/6

Journal of Indonesian Islam (ISSN 1978-6301 and E-ISSN 2355-6994) is peer-reviewed international journal published

biannually by the Postgraduate Program (PPs) and the Institute for the Study of Religion and Society (LSAS), State Islamic

University (UIN) of Sunan Ampel Surabaya.The journal puts emphasis on aspects related to Islamic studies in an Indonesian

context, with special reference to culture, politics, society, economics, history, and doctrines. It cordially invites

contributions from scholars of related disciplines. The languages used in this journal are English and Arabic.Journal of

Indonesian Islam has been indexed by Crossref since 2014. Therefore, all articles have unique DOI number.

Visit Website (http:// jiis.uinsby.ac.id/ index.php/jiis)

JOURNAL OF INDONESIAN ISLAM

Published by Universitas Islam Negeri Sunan Ampel

Grade:M1

Art icles : 185

ISSN (e-ISSN) : 1978-6301 (2355-6994)

Grade : M1

Count ry : Indonesia

▼Select issue(s)

Vol 9, No 2 (2015) (5)

Vol 9, No 1 (2015) (5)

Vol 8, No 2 (2014) (6)

Vol 8, No 1 (2014) (8)

Vol 7, No 2 (2013) (10)

Vol 7, No 1 (2014) (1)

Vol 7, No 1 (2013) (9)

Vol 6, No 2 (2012) (10)

Vol 6, No 1 (2012) (10)

Vol 5, No 2 (2011) (9)

Vol 5, No 1 (2011) (9)

Vol 4, No 2 (2010) (9)

http://jiis.uinsby.ac.id/index.php/jiis

