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Penelitian ini dilatarbelakangi oleh adanya produk-produk yang sudah
mendekati masa kedaluwarsa dan masih tetap dipasarkan dengan berbagai diskon
termasuk yang terdapat di Toko Maima Snack Tulungagung. Sedangkan
mengkonsumsi produk mendekati kedaluwarsa dapat mendatangkan bahaya bagi
kesehatan dan kemudharatan bagi yang mengkonsumsinya.

Rumusan masalah dalam penelitian ini adalah : 1) Bagaimana praktik
diskon penjualan produk mendekati kedaluwarsa pada toko Maima Snack di
Tulungagung? 2) Bagaimana praktik diskon penjualan produk mendekati
kedaluwarsa pada toko Maima Snack di Tulungagung dalam tinjauan hukum
perlindungan konsumen? 3) Bagaimana praktik diskon penjualan produk mendekati
kedaluwarsa pada toko Maima Snack di Tulungagung dalam tinjauan hukum Islam?

Metode penelitian yang digunakan dalam penelitian ini yaitu metode
penelitian kualitatif dan jenis penelitian studi kasus. Teknik pengumpulan data yang
digunakan dalam penelitian ini berupa observasi, wawancara, dan dokumentasi.
Sedangkan teknik analisis data menggunakan kondensasi data, penyajian data dan
penarikan kesimpulan atau verifikasi.

Hasil penelitian ini menunjukkan bahwa: 1) Penjualan produk diskon yang
mendekati kedaluwarsa pada Toko Maima Snack sudah berjalan cukup lama,
banyak konsumen yang tertarik pada produk diskon, dan banyak pula konsumen
yang acuh pada informasi produk, serta tidak adanya informasi terkait produk
diskon yang memang sudah mendekati masa kedaluwarsanya sehingga tidak ada
keterbukaan informasi 2) Praktik penjualan produk mendekati kedaluwarsa di Toko
Maima Snack dalam tinjauan UUPK Nomor 8 tahun 1999 tentang Perlindungan
Konsumen (UUPK), kurang sesuai sebagaimana diatur dalam undang-undang.
Pelaku usaha tidak memenuhi hak-hak konsumen yang diatur pada Pasal 4 UUPK,
Pasal 7 ayat (b), (¢), (d), dan (e), Pasal 9 UUPK. 3) Penjualan produk mendekati
kedaluwarsa yang diperjualbelikan di Toko Maima Snack dalam tinjauan hukum
Islam ini kurang memenuhi rukun jual beli dan prinsip jual beli dalam Islam, yaitu
prinsip maslahah, kebebasan berinteraksi dan fa ‘awun.Karena tidak terpenuhinya
syarat barang yang diperjualbelikan dan dapat menimbulkan kemudharatan.
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This research is motivated by the existence of products that are approaching
the expiration date and are still being marketed with various discounts including
those found at Maima Snack Tulungagung Store. Meanwhile, consuming products
close to expiration can cause harm to health and harm to those who consume them.

The focus of research on the practice of discount sales of products
approaching the expiration period in this study are: 1) How is the practice of
discounted sales of products approaching expiration at the Maima Snack shop in
Tulungagung? 2) How is the practice of discounted sales of products approaching
expiration at the Maima Snack shop in Tulungagung in the review of consumer
protection law? 3) How is the practice of discounted sales of products approaching
expiration at Maima Snack stores in Tulungagung in the review of Islamic law?

The research method used in this research is qualitative research method
and case study research type. Data collection techniques used in this research are
observation, interviews, and documentation. While the data analysis technique uses
pre-field analysis, analysis during and after the field and conclusion drawing or
verification.

The results of this study show that: 1) Marketing of discounted products that
are close to expiration at Maima Snack Shop has been running for quite a long time,
many consumers are interested in discounted products, and many consumers are
indifferent to product information, as well as the absence of information related to
discounted products that are approaching their expiration date so that there is no
information disclosure. 2) Discounted products traded at Maima Snack Shop in the
review of GCPL Number § of 1999 concerning Consumer Protection (GCPL), are
not in accordance as stipulated in the law. Business actors do not fulfill consumer
rights regulated in Article 4 of the GCPL, Article 7 paragraphs (b), (¢), (d), and (e),
Article 9 of the GCPL. 3) Discounts on near-expired products traded at the Maima
Snack Shop in the review of Islamic law do not fulfill the pillars of buying and
selling in Islam. Because the conditions of the goods being traded are not fulfilled
and can cause harm.
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