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Penelitian ini dilatarbelakangi pada kenyataan bahwa banyak lembaga 

pendidikan islam yang belum memaksimalkan peranan public relations. Umumnya 
public relations berjalan secara natural sehingga citra lembaga pendidikan islam tidak 
terbentuk positif. Citra lembaga pendidikan Islam bukan sebuah pemberian 

melainkan persepsi yang dapat dikelola serta diarahkan sesuai dengan nilai 
fundamental maupun visi dari satuan lembaga pendidikan Islam, oleh sebab itu, 
peneliti tertarik untuk mengungkap strategi public relations dalam membangun citra 

positif lembaga pendidikan Islam. Penelitian dengan fokus pada strategi public 
relations meliputi pendekatan, komunikasi, dan media dalam membangun citra 
positif. Penelitian ini dilakukan di MAN Insan Cendekia Pekalongan, dengan 

pertanyaan penelitian yaitu Bagaimana pendekatan, komunikasi, dan media  public 
relations dalam membangun citra positif di MAN Insan Cendekia Pekalongan? 
Adakah pengaruh secara parsial pendekatan, komunikasi dan media public relations 
terhadap citra positif? Serta Adakah pengaruh secara bersama antara pendekatan, 

komunikasi, dan media public relations terhadap citra positif?. Penelitian ini 
bertujuan mendeskripsikan pendekatan, komunikasi, dan media  public relations 
dalam membangun citra positif di MAN Insan Cendekia Pekalongan, dan 

menjelaskan pengaruh secara parsial pendekatan, komunikasi dan media public 
relations terhadap citra positif, serta menjelaskan pengaruh secara bersama antara 
pendekatan, komunikasi dan media public relations terhadap citra positif. 

Metode dalam penelitian ini adalah mixed method, dengan desain sequential 
exploratory design. Jenis penelitian kualitatif yang digunakan dalam penelitian ini 
adalah studi kasus (case study). Adapun Teknik Pengumpulan data tahap pertama 

melalui teknik observasi berperan serta (participant observation), wawancara 
mendalam (indepth interview) dan dokumentasi., dengan teknik analisis data 
kondensasi data, data display, dan conclusion. Serta analisis keabsahan data melalui 

teknik trianggulasi. Kemudian pada tahap ke-2 jenis penelitian kuantitatif yang 
digunakan yaitu jenis penelitian pokok (fundamental research) dengan desain 
penelitian one shoot case study. Teknik pengumpulan data yang digunakan yaitu 

tenknik tes. Teknik analisis data yang digunakan peneliti adalah teknik analisis 
deskriptif dengan menggunakan uji Run Test dan teknik analisis inferensial dengan 
menggunakan uji statistik Kendal Tau dan ANOVA serta uji Beda T-Test. 



Hasil penelitian ini menyimpulkan bahwa Pendekatan Public Relations dalam 
membangun citra positif MAN Insan Cendekia Pekalongan berbentuk madrasah 

unggul berdaya sanding. Madrasah unggul berdaya sanding ialah madrasah yang 
mampu memberikan nilai-nilai positif pada sekelilingnya. Adapun bentuk pendekatan 
diantaranya pertama, pendekatan filosofis, melalui program studi kolaborasi. Kedua, 

pendekatan fungsionalis, melalui basis akademik, kesiswaan, dan keasramaan. 
Ketiga, pendekatan manajerial, melalui model konseptual dan operasional. Kemudian 
juga terdapat pengaruh positif dan signifikan pengaruh Pendekatan Public Relations 
terhadap Citra Positif di MAN Insan Cendekia Pekalongan. Jadi apabila semakin 

tinggi Pendekatan Public Relations maka berpengaruh terhadap Citra Positif di MAN 
Insan Cendekia Pekalongan maupun sebalikanya. 

Komunikasi public Relations dalam membangun citra positif MAN Insan 

Cendekia Pekalongan berbentuk keshalehan berkomunikasi diantaranya pertama 
komunikasi verbal seperti, pertama perkataan benar dan jujur, kedua, perkataan 
lancar, jelas dan tepat, ketiga perkataan mulia, keempat pesan yang baik, kelima 

bahasa yang sederhana. Kedua, komunikasi non verbal yaitu komunikasi yang 
memiliki kesan mendalam dan kasih sayang. Lalu terdapat pengaruh positif dan 
signifikan pengaruh Komunikasi Public Relations terhadap Citra Positif di MAN 

Insan Cendekia Pekalongan. Jadi apabila semakin tinggi Komunikasi Public 
Relations maka berpengaruh terhadap Citra Positif di MAN Insan Cendekia 
Pekalongan maupun sebalikanya. 

Media public Relations memiliki peranan yaitu partisipasi, support, 
appreciation, dan knowledge.  Adapun dalam membangun citra positif MAN Insan 
Cendekia Pekalongan media yang digunakan diantaranya : Media elektronik berupa 
televise dan radio, Media cetak berupa majalah atau buletin, Media online berupa 

website dan media sosial. Kemudian terdapat prinsip media public relations 
diantaranya by establishing a reputations for reliability (Membangun reputasi sebagai 
orang yang dapat dipercaya), by supplying good copy (Menyediakan salinan yang 

baik), dan by building personal relationship white the media (Membangun hubungan 
personal yang kokoh). Lalu terdapat pengaruh positif dan signifikan pengaruh Media 
Public Relations terhadap Citra Positif di MAN Insan Cendekia Pekalongan. Jadi 

apabila semakin tinggi Media Public Relations maka berpengaruh terhadap Citra 
Positif di MAN Insan Cendekia Pekalongan maupun sebalikanya. Kemudian 
didapatkan bahwa Pendekatan Public Relations, Komunikasi Public Relations, Media 

Public Relations terhadap Citra Positif di MAN Insan Cendekia Pekalongan dengan 
hasil pengujian simultan bahwa terdapat pengaruh secara bersama-sama Pendekatan 
Public Relations, Komunikasi Public Relations, Media Public Relations terhadap 

Citra Positif di MAN Insan Cendekia Pekalongan. 

  



ABSTRACT 

The thesis with the title "Public relations strategies in building a positive 

image (Sequential exploratory mixed method study at MAN Insan Scholar 

Pekalongan)" was written by Muhammad Izzul Haq supervised by Prof. Dr. H. Prim 

Masrokan Mutohar, M. Pd. and Prof. Sulistyorini, M.Ag. 
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This research is motivated by the fact that many Islamic educational 
institutions have not maximized the role of public relations. Generally, public 
relations runs naturally so that the image of Islamic educational institutions is not 

formed positively. The image of an Islamic educational institution is not a gift but a 
perception that can be managed and directed in accordance with the fundamental 
values and vision of the Islamic educational institution unit, therefore, researchers are 
interested in uncovering public relations strategies in building a positive image of 

Islamic educational institutions. Research with a focus on public relations strategies 
includes approaches, communication and media in building a positive image. This 
research was conducted at MAN Insan Scholar Pekalongan, with the research 

question namely, what is the approach, communication and public relations media in 
building a positive image at MAN Insan Scholar Pekalongan? Is there a partial 
influence of public relations approach, communication and media on a positive 

image? And is there a joint influence between approach, communication and public 
relations media on a positive image? This research aims to describe the approach, 
communication and public relations media in building a positive image at MAN Insan 

Scholar Pekalongan, and explain the partial influence of the approach, 
communication and public relations media on the positive image, as well as explain 
the joint influence of the approach, communication and public media relations 

towards positive image.  
The method in this research is a mixed method, with a sequential exploratory 

design. The type of qualitative research used in this research is a case study. The first 

stage of data collection techniques is through participant observation techniques, in-
depth interviews and documentation, with data analysis techniques of data 
condensation, data display and conclusion. As well as analyzing the validity of the 
data through triangulation techniques. Then in the second stage, the type of 

quantitative research used is fundamental research with a one-shot case study 
research design. The data collection technique used is the test technique. The data 
analysis technique used by researchers is a descriptive analysis technique using the 

Run Test and an inferential analysis technique using the Kendal Tau statistical test 
and ANOVA as well as the T-Test Difference test. 

The results of this research conclude that the Public Relations approach in 

building a positive image of MAN Pekalongan Scholars takes the form of a superior 
and competitive madrasah. A superior, competitive madrasa is a madrasa that is able 



to provide positive values to its surroundings. The forms of approach include first, a 
philosophical approach, through a collaborative study program. Second, a 

functionalist approach, through academic, student and residential bases. Third, a 
managerial approach, through conceptual and operational models. Then there is also a 
positive and significant influence of the Public Relations Approach on the Positive 

Image at MAN Insan Scholar Pekalongan. So, if the Public Relations Approach is 
higher, it will have an effect on the Positive Image of MAN Pekalongan Scholars and 
vice versa. 

Public Relations communication in building a positive image of MAN 

Pekalongan Scholars takes the form of pious communication, including first, verbal 
communication such as, first, correct and honest words, second, fluent, clear and 
precise words, third, noble words, fourth, good messages, and fifth, simple language. 

Second, non-verbal communication, namely communication that has a deep 
impression and affection. Then there is a positive and significant influence of Public 
Relations Communication on the Positive Image at MAN Insan Scholar Pekalongan. 

So, the higher the Public Relations Communication, the more it will affect the 
Positive Image of MAN Pekalongan Scholars and vice versa. 

Media public relations has a role, namely participation, support, appreciation 

and knowledge.  Meanwhile, in building a positive image of MAN Pekalongan 
Scholars, the media used include: Electronic media in the form of television and 
radio, Print media in the form of magazines or bulletins, Online media in the form of 

websites and social media. Then there are the principles of media public relations, 
including by establishing a reputation for reliability (building a reputation as someone 
who can be trusted), by supplying good copy (providing good copy), and by building 
personal relationships white the media (building strong personal relationships). Then 

there is a positive and significant influence of Media Public Relations on the Positive 
Image of MAN Insan Scholar Pekalongan. So the higher the Media Public Relations, 
the more it will affect the Positive Image of MAN Pekalongan Scholars and vice 

versa. Then it was found that the Public Relations Approach, Public Relations 
Communication, Public Relations Media had on the Positive Image at MAN Insan 
Scholar Pekalongan with the results of simultaneous testing that there was a joint 

influence of the Public Relations Approach, Public Relations Communication, Public 
Relations Media on the Positive Image at MAN Insan Pekalongan Scholar. 
  



 الملخص
 

صٕسة ئٌدببٍت )دساست يُٓدٍت يخخهطت اسخكشبفٍت اسخشاحٍدٍت انؼلاقبث انؼبيت فً بُبء ”الأطشٔزت بؼُٕاٌ: 

يٍ حأنٍف محمد ػض انسق ٔئششاف الأسخبر انذكخٕس بشٌى “ يخسهسهت فً ششكت يبٌ ئَسبٌ سٍُذٌكب بٍكبنَٕدبٌ(

 .يسشٔقبٌ يطٓش، يبخسخٍش فً انؼهٕو انسٍبسٍت ٔالأسخبر انذكخٕس سٕنٍسخٍٕسًٌُ يبخسخٍش فً انؼهٕو انسٍبسٍت

  

حية الاستراتيجية والعلاقات العامة والصورة الإيجابيةالكلمات المفتا  

انذافغ ٔساء ْزا انبسث ْٕ أٌ انؼذٌذ يٍ انًإسسبث انخؼهًٍٍت الإسلايٍت نى حؼظى دٔس انؼلاقبث انؼبيت. ٔػًٕيبً، 

حسٍش انؼلاقبث انؼبيت بشكم طبٍؼً بسٍث لا حخشكم صٕسة انًإسسبث انخؼهًٍٍت الإسلايٍت بشكم ئٌدببً. ئٌ 

ة انًإسسبث انخشبٌٕت الإسلايٍت نٍسج ْبت بم ًْ حصٕس ًٌكٍ ئداسحٓب ٔحٕخٍٓٓب ٔفق انقٍى ٔانشؤٌت صٕس

الأسبسٍت نٕزذة انًإسست انخشبٌٕت الإسلايٍت، نزنك ٌٓخى انببزثٌٕ ببنكشف ػٍ اسخشاحٍدٍبث انؼلاقبث انؼبيت فً 

اسخشاحٍدٍبث انؼلاقبث انؼبيت بًب فً رنك بُبء صٕسة ئٌدببٍت نهًإسسبث انخشبٌٕت الإسلايٍت. ٌٔشكض انبسث ػهى 

انًُبْح ٔالاحصبل ٔالإػلاو فً بُبء انصٕسة الإٌدببٍت. ٔقذ أخُشي ْزا انبسث فً خبيؼت يبٌ ئَسبٌ كُذكٍب 

بٍكبنَٕدبٌ، ٔقذ حى ئخشاء ْزا انبسث فً خبيؼت يبٌ ئَسبٌ كُذكٍب بٍكبنَٕدبٌ، زٍث حى طشذ أسئهت انبسث ًْٔ: 

حصبل ٔالإػلاو فً بُبء صٕسة ئٌدببٍت فً خبيؼت يبٌ ئَسبٌ كُذكٍب بٍكبنَٕدبٌ. ْم ُْب  كٍف ٌكٌٕ انُٓح ٔالا

حأثٍش نهُٓح ٔالاحصبل ٔئػلاو انؼلاقبث انؼبيت ػهى انصٕسة الإٌدببٍت. ْٔم ُْب  حأثٍش يشخش  بٍٍ انُٓح 

 ٔالاحصبل ٔٔسبئظ انؼلاقبث انؼبيت ػهى انصٕسة الإٌدببٍت

ٕػً انًسخخذو انًُٓح فً ْزا انبسث ْٕ ا نًُٓح انًخخهظ، يغ حصًٍى اسخكشبفً يخسهسم. َٕع انبسث انُ

فً ْزا انبسث ْٕ دساست انسبنت. ٔحخًثم حقٍُت خًغ انبٍبَبث فً انًشزهت الأٔنى يٍ خلال يلازظت انًشبسكٍٍ، 

ٔالاسخُخبج. ٔانًقببلاث انًخؼًقت ٔانخٕثٍق، يغ حقٍُبث حسهٍم انبٍبَبث يٍ حكثٍف انبٍبَبث، ٔػشض انبٍبَبث، 

ٔكزنك حسهٍم صلازٍت انبٍبَبث يٍ خلال حقٍُبث انخثهٍث بسٍث ًٌكٍ أٌ حسخٕفً يؼبٌٍش دسخبث انثقت أٔ 

انًصذاقٍت )انًصذاقٍت(، ٔئيكبٍَت انُقم، ٔالاػخًبدٌت، ٔانٍقٍٍ )ئيكبٍَت انخأكذ(. ثى فً انًشزهت انثبٍَت، فاٌ َٕع 

يغ حصًٍى بسث دساست انسبنت انٕازذة. أيب حقٍُت خًغ انبٍبَبث انبسث انكًً انًسخخذو ْٕ َٕع انبسث الأسبسً 

انًسخخذيت فًٓ حقٍُت الاخخببس. أيب حقٍُبث حسهٍم انبٍبَبث انًسخخذيت يٍ قبم انببزثٍٍ فًٓ حقٍُبث انخسهٍم 

لإزصبئً انٕصفً ببسخخذاو اخخببس اندشي ٔحقٍُبث انخسهٍم الاسخذلانً ببسخخذاو اخخببس كُذال حبٔ ٔاخخببس إَٔفب ا

 ٔاخخببس حفبضهً ث

ٔخهصج َخبئح ْزِ انذساست ئنى أٌ َٓح انؼلاقبث انؼبيت فً بُبء صٕسة ئٌدببٍت نًذسست يبٌ ئَسبٌ 

سٍُذٌكب بٍكبنَٕغبٌ ْٕ فً شكم يذسست يخفٕقت راث قذسة حُبفسٍت. انًذسست انًخفٕقت راث انقذسة انخُبفسٍت ًْ 

ٍطٓب. ٔحشًم أشكبل انُٓح أٔلاً، انُٓح انفهسفً، يٍ خلال بشَبيح انًذسست انقبدسة ػهى حقذٌى قٍى ئٌدببٍت نًس

انذساست انخؼبٍَٔت. ثبٍَبً، انًُٓح انٕظٍفً، يٍ خلال الأسس الأكبدًٌٍت ٔانطلابٍت ٔانذٌٍُت. ثبنثبً، انًُٓح الإداسي، 

ث انؼبيت ػهى انصٕسة يٍ خلال انًُبرج انًفبًٍٍْت ٔانخشغٍهٍت. ثى ُْب  أٌضًب حأثٍش ئٌدببً ْٔبو نُٓح انؼلاقب

الإٌدببٍت فً خبيؼت يبٌ ئَسبٌ سٍُذٌكب بٍكبنَٕغبٌ. فكهًب صاد َٓح انؼلاقبث انؼبيت كهًب أثش رنك ػهى انصٕسة 

 الإٌدببٍت فً خبيؼت يبٌ ئَسبٌ سٍُذٌكب بٍكبنَٕدبٌ ٔانؼكس صسٍر

ب بٍكبنَٕدبٌ شكم انخٕاصم ٌٔخخز انخٕاصم فً انؼلاقبث انؼبيت فً بُبء صٕسة ئٌدببٍت ػٍ يبٌ اَسبٌ سٍُذٌك

انهفظً انزي ٌشًم أٔلاً انخٕاصم انهفظً يثم، أٔلاً: انكهًبث انصبدقت ٔانصبدقت، ثبٍَبً: انكهًبث انسهست 



ٔانٕاضست ٔانذقٍقت، ثبنثبً: انكهًبث انُبٍهت، سابؼبً: انشسبئم انطٍبت، خبيسبً: انهغت انبسٍطت. ثبٍَبً: انخٕاصم غٍش 

زي ٌكٌٕ نّ حأثٍش ػًٍق ٔيٕدة. ئراً ُْب  حأثٍش ئٌدببً ْٔبو نخأثٍش حٕاصم انؼلاقبث انهفظً ْٕٔ انخٕاصم ان

انؼبيت ػهى انصٕسة الإٌدببٍت فً ششكت يبٌ ئَسبٌ سٍُذٌكب بٍكبنَٕدبٌ. فكهًب صاد انخٕاصم فً انؼلاقبث انؼبيت 

ؼكس صسٍركهًب أثش رنك ػهى انصٕسة الإٌدببٍت فً ششكت يبٌ ئَسبٌ سٍُذٌكب بٍكبنَٕدبٌ ٔان  

 

نٕسبئم الإػلاو فً انؼلاقبث انؼبيت دٔس ٌخًثم فً انًشبسكت ٔانذػى ٔانخقذٌش ٔانًؼشفت.  أيب ببنُسبت نبُبء صٕسة 

ئٌدببٍت ػٍ يبٌ ئَسبٌ سٍُذٌكب بٍكبنَٕدبٌ، فاٌ ٔسبئم الإػلاو انًسخخذيت حشًم: الإػلاو الإنكخشًَٔ فً شكم 

يدلاث أٔ َششاث ئخببسٌت، ٔالإػلاو الإنكخشًَٔ فً شكم يٕاقغ  حهفضٌٌٕ ٔسادٌٕ، ٔالإػلاو انًطبٕع فً شكم

ئنكخشٍَٔت ٔٔسبئم انخٕاصم الاخخًبػً. ثى ُْب  يببدب انؼلاقبث انؼبيت نٕسبئم الإػلاو بًب فً رنك حشسٍخ سًؼت 

بو انًٕثٕقٍت، ٔحٕفٍش َسخت خٍذة، ٔبُبء ػلاقبث شخصٍت بٍضبء يغ ٔسبئم الإػلاو. ثى ُْب  حأثٍش ئٌدببً ْٔ

نخأثٍش انؼلاقبث انؼبيت الإػلايٍت ػهى انصٕسة الإٌدببٍت فً ششكت يبٌ ئَسبٌ سٍُذٌكب بٍكبنَٕغبٌ. فكهًب صادث 

انؼلاقبث انؼبيت نٕسبئم الإػلاو كهًب أثشث ػهى انصٕسة الإٌدببٍت فً ششكت يبٌ ئَسبٌ سٍُذٌكب بٍكبنَٕدبٌ 

انؼلاقبث انؼبيت ٔٔسبئظ انؼلاقبث انؼبيت ػهى  ٔانؼكس صسٍر. ثى ٔخذ أٌ َٓح انؼلاقبث انؼبيت ٔاحصبلاث

انصٕسة الإٌدببٍت فً ششكت يبٌ ئَسبٌ سٍُذٌكب بٍكبنَٕدبٌ يغ َخبئح الاخخببس انًخضايٍ أٌ ُْب  حأثٍش يشخش  

نُٓح انؼلاقبث انؼبيت ٔاحصبلاث انؼلاقبث انؼبيت ٔٔسبئظ انؼلاقبث انؼبيت ػهى انصٕسة الإٌدببٍت فً ششكت يبٌ 

ذٌكب بٍكبنَٕدبٌئَسبٌ سٍُ  

 


