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MOTTO 

 

 "ف َ ق  ولَ   لَه  ۥ قَولً  لَّ ي ِّنًا لَّعَلَّه  ۥ  يَ تَذكََّر   اَوْيََْشَى" 1  

 

“New objectives need to be set, new communications strategies and 

staff developed through new responsibilities and skills”2 

 

 

  

 
1Kementerian Agama, Al-Qur’an Surah Taha: 44. 
2Dave Chaffey and Fiona Ellis Chadwick, Digital Marketing Strategy, Implementation, and 

Practice, 7th ed. (New York: Pearson Education Limited, 2019), xiv. 
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