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Media digital telah menciptakan digital-sphere tanpa batas ruang
dan waktu. Perkembangan media sosial, salah satunya media YouTube,
membawa suasana baru dalam dakwah Islam dan membuka ruang
penelitian tersendiri. Kemudahan penggunaan dan akses internet
menghadirkan dai baru yang cenderung masif. Fokus penelitian disertasi
ini terdiri dari tiga aspek, yaitu bagaimana kecenderungan konten
dakwah pada media YouTube, bagaimana interaktivitas mad'u pada
konten dakwah di media YouTube, dan bagaimana kredibilitas dai pada
konten dakwah di media YouTube.

Penelitian ini menggunakan metode deskriptif kualitatif dengan
melakukan analisis terhadap konten dakwah di media YouTube melalui
pencarian konten dakwah menggunakan kata kunci “dakwah”.
Selanjutnya, dengan teori Murray Edelman, peneliti melakukan analisis
pada beberapa akun media YouTube yang mengunggah konten dakwah.
Selanjutnya, penulis menganalisis kecenderungan konten dakwah di
media YouTube dan interaktivitas mad’u pada konten dakwah di media
YouTube dan kredibilitas dai pada konten dakwah di media YouTube.

Hasil penelitian menunjukkan: (1) kecenderungan Kkonten
dakwah yang paling diminati mad’'u secara berurutan adalah konten
akhlak, syariah dan akidah. Preferensi mad’u dalam hal ini menunjukan
bahwa tema yang bersifat advice, motivasi, pesan moral, pesan kebajikan
cenderung lebih diminati. Kecerdasan authoritativeness telah digunakan
oleh para dai dalam menyesuaikan kapasitas mad’'u dalam menangkap
konten dakwah, (2) interaktivitas mad’u dan dai pada konten dakwah di
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media YouTube direpresentasikan melalui comment, like, dan subscribe.
Karakter (trushworthiness), kualitas Kkarakter, dan citra positif dai
menjadi alasan bagi mad’u untuk memberikan kesan positif pada da'i.
Dalam hal ini telah terjadi pergeseran apresiasi, dari yang bersifat
konvensional menuju digital, (3) kredibilitas dai pada era digitalisasi
dakwah direpresentasikan melalui kredibilitas personal, kredibilitas

substansi konten, dan kredibilitas akun.

Dari ketiga kesimpulan di atas dapat dirumuskan proposisi teori
Da’is Credibility in The Digital Space. Kredibilitas dai pada ruang digital
baik pada media YouTube, Tiktok mapun Instagram dapat diukur melalui
3 standar kredibilitas, yakni kredibilitas personal, kredibilitas konten dan
kredibilitas akun.
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Digital media have produced a digital-sphere that is not limited to
both space and time. The development of any social media, one of them
is YouTube, offers a new situation in the context of dakwah and it is
potential to open up a space for a research activity. The feasibility of
accessing and using of internet make it possible to present new
preachers in which its development tends to be massive.

The present study employed a descriptive qualitative method by
analyzing the contents of dakwah in the media of YouTube by searching
for the contents of dakwah using a key word of “dakwah”. Based on
Murray Edelman’s theory, the researcher conducted an analysis on some
accounts of YouTube media that contain dakwah and analyzed the
tendency of the dakwah contents in the media of YouTube. This study
also investigates the interactivity of madu in the dakwah contents
through media of YouTube, and the credibility of the preachers in the
uploaded contents related to dakwah through media of YouTube.

The results of the research revealed that (1) tendency of the
dakwah content that the mad’'u most interested in were akhlak, sharia
and akidah. This research showed that the mad’u was more interested in
any themes dealing with advice, motivation, moral message and good
deed messages. Authoritative quotation has been used by the preachers
in adapting the capacity of mad’u to grasp the content of dakwah, (2)
interactivity of the mad’u and the preacher in the dakwah content in
YouTube was represented through comments, likes and subscribes. The
character (trustworthiness), the quality of character, and the positive
image of the preacher became the reasons of the mad’u to address
positive impression to the preacher. In this context, there was a shifting
of appreciation from conventional to digital. (3) Credibility of the dai in
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the era of dakwah digitalization was represented through personal
credibility, content substance of credibility, and account credibility.

On the basis of the three conclusions above, it could be
formulated a theoretical proposition about Dai’s Credibility in the Digital
Space. The dai’s credibility in the digital space covering media of YouTube,
Tiktok or Instagram could be measured through three standards of
credibility, they were personal credibility, content credibility, and account
credibility.
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