ABSTRAK
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Penelitian ini dilatarbelakangi karena adanya perkembangan teknologi digital
yang memunculkan program Shopee Affiliate sebagai peluang bisnis berbasis komisi
tanpa memerlukan modal, namun masih terdapat pertanyaan mengenai kesesuaian
mekanisme program ini dengan prinsip syariah dalam Fatwa DSN-MUI No. 62/DSN-
MUI/XI11/2007 tentang akad ju'alah dan aturan hukum positif dalam Peraturan
Pemerintah No. 29 Tahun 2021 tentang Penyelenggaraan Bidang Perdagangan
khususnya terkait transparansi, keadilan, dan etika perdagangan.

Rumusan masalah dalam penelitian ini meliputi: (1) Bagaimana pelaksanaan
program Shopee Affiliate pada Kantor 99 Xstore Media di Ds. Ringinpitu, Kec.
Kedungwaru, Kab. Tulungagung? (2) Bagaimana ketentuan Fatwa DSN-MUI No.
62/DSN-MUI/XI11/2007 tentang akad ju'alah diterapkan pada komisi Shopee Affiliate
pada Kantor 99 Xstore Media? (3) Bagaimana ketentuan PP Nomor 29 Tahun 2021
Tentang Penyelenggaraan Bidang Perdagangan dalam komisi Shopee Affiliate di Kantor
99 Xstore Media?

Penelitian ini menggunakan metode kualitatif dengan pendekatan yuridis-empiris.
Penelitian ini menggunakan teknik pengumpulan data seperti observasi, wawancara,
dokumentasi, atau penelaah dokumen. Sedangkan teknik analisis data menggunakan
kondensasi data, penyajian data, dan verifikasi/penarikan kesimpulan. Kemudian teknik
pengecekan keabsahan data menggunakan perpanjangan kehadiran penelitian, dan
tringulasi.

Hasil Penelitian ini menunjukan bahwa: (1) Praktik pelaksanaan Shopee Affiliate
di Kantor 99 Xstore Media dilakukan dengan live streaming sebagai metode utama,
mempromosikan produk dengan komisi tinggi dan tren pasar. (2) Berdasakan ketentuan
Fatwa DSN-MUI No. 62/DSN-MUI/X11/2007 tentang akad ju‘alah perolehan komisi
pada Shopee Affiliate sesuai dengan rukun dan syarat pelaksanaan akad ju’alah. (3)
Berdasarkan PP No. 29 Tahun 2021 komisi Shopee Affiliate dikategorikan sebagai
sistem penjualan langsung (single-level marketing) yang telah sesuai dalam ketentuan
Pasal 42 dan 43. Pasal 47 mengatur bahwa informasi yang diberikan kepada konsumen
harus jelas. Pasal 48 huruf e komisi diberikan berdasarkan penjualan nyata, dan Pasal
49 memastikan bahwa total komisi tidak melebihi 60% dari omzet perusahaan.
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This research is motivated by the development of digital technology that has given rise
to the Shopee Affiliate program as a commission-based business opportunity without the need
for capital, but there are still questions about the suitability of this program mechanism with
sharia principles in the DSN-MUI Fatwa No. 62/DSN-MUI/XII/2007 concerning ju'alah
contracts and positive legal in Government Regulation No. 29 of 2021 concerning the
Implementation of the Trade Sector, especially related to transparency, fairness, and trade.

The formulation of the problem in this study includes: (1) How is the implementation of
the Shopee Affiliate program at the 99 Xstore Media Olffice in Ds. Ringinpitu, Kedungwaru
District, Tulungagung Regency? (2) How are the provisions of DSN-MUI Fatwa No. 62/DSN-
MUI/XTI/2007 regarding ju'alah contracts applied to Shopee Affiliate commissions at Office 99
Xstore Media? (3) What are the provisions of Government Regulation Number 29 of 2021
concerning the Implementation of the Trade Sector in the Shopee Affiliate commission at the 99
Xstore Media Office??

This research uses a qualitative method with a juridical-empirical approach. This
research uses data collection techniques such as observation, interviews, documentation, or
document review. Meanwhile, the data analysis technique uses data condensation, data
presentation, and verification/drawing conclusions. Then the technique of checking the validity
of the data uses the extension of the presence of the research, and tringulation.
The results of this study show that: (1) The practice of implementing Shopee

Affiliate at the 99 Xstore Media Olffice is carried out by live streaming as the main
method, promoting products with high commissions and market trends. (2) Based on the
provisions of DSN-MUI Fatwa No. 62/DSN-MUI/XII/2007 concerning the Ju'alah contract, the
commission acquisition at Shopee Affiliate is in accordance with the principles and conditions
for the implementation of the Ju'alah contract. (3) Based on Government Regulation No. 29 of
2021, the Shopee Affiliate commission is categorized as a direct sales system (single-level
marketing) which has been in accordance with the provisions of Articles 42 and 43. Article 47
stipulates that the information provided to consumers must be clear. Article 48 letter e
commission is given on the basis of real sales, and Article 49 ensures that the total commission
does not exceed 60% of the company's turnover.
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