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Media digital berkembang pesat dari waktu-kewaktu, dan
mempengaruhi manusia berinteraksi terhadapnya, media digital
membawa banyak perubahan terhadap beberapa bidang termasuk
munculnya media sosial. Media sosial memiliki banyak manfaat
seperti komunikasi, branding, tempat usaha dan marketing. Media
sosial yang banyak digunakan yaitu tiktok. Meningkatnya tiktok ini
banyak pengusaha kecil termasuk bengkel otomotif, mulai
memanfaatkannya untuk mengiklankan jasanya. Salah satu akun
tiktok yang mengisi kontennya dengan mengiklankan jasa otomotif
yaitu @bengkelpakyono. Luwaryono merupakan otomotif dibidang
shockbreaker. Penelitian ini  bertujuan untuk mengentahui
manajemen media periklanan bengkel shocbreaker melalui akun
tiktok @bengkelpakyono di Magelang, Jawa Tengah. Penelitian ini
menggunakan metode deskriptif kualitatif yang berfokus pada proses
produksi konten periklanan yang dilakukan oleh anggota media
@bengkelpakyono. Peneliti mengumpulkan data rinci melalui
observasi, wawancara, dan dokumentasi. Hasil penelitian tentang
manajemen media periklanan bengkel shockbreaker melalui akun
tiktok @bengkelpakyono di Magelang, Jawa Tengah memiliki empat
level. Pertama perencanaan (planning) anggota pengolah media
sosial luwaryono membuat sebuah rencana untuk konten harian yang
di upload di sosial media tiktok akun @bengkelpakyono, seperti
merencanakan sebuah konten yang hangat dimana kameramen harus
mengikuti trend yang membuat pencapaian tersendiri untuk akun
tiktok@bengkelpakyono. Kedua pengorganisasian (organizing)
pembagian dilakukan sesuai dengan kemampuan, supaya yang
diharapkan dalam rencana awal bisa terelasikan, seperti tugas
kameramen dan editing diberikan kepada anggota dengan jadwalnya.
Ketiga tindakan (actuating) tindakan dilakukan oleh semua anggota
dilapangan secara otodidak dengan kemampuannya yang menguasai
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situasi untuk membuat konten. Terdapat sebuah proses pembuatan
konten dimana terdapat tiga bagian yaitu pra produksi yang berisi
mencari ide, perencanaan konten, dan persiapan konten. Kemudian
produksi konten, dan terakhir adalah pasca produksi konten yanhg
berisi editing dan upload video di sosial media tiktok. Keempat
pengawasan/pengendalian (controlling) ketua media mengawasi
setiap anggotanya yang berada dilapangan supaya dapat memastikan
anggotanya telah melaksanakan tugasnya dengan baik dan benar,
karena yang di olah dalam konten berupa keberlangsungan di
bengkel dan juga mengawasi kesehatan akun supaya terhindar dari
pelanggaran-pelanggaran.

Kata Kunci: Manajemen, Media periklanan, dan Otomotif
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Abstract

Rizal Ghonison Haji, 2024: Automotive Advertisements on TikTok
Advertising Media Management of Shockbreaker Workshops
Through the TikTok Account @bengkelpakyono in Magelang,
Central Java. Islamic Communication and Broadcasting Study
Program, Department of Da'wah, Faculty of Ushuluddin Adab and
Da'wah.

Digital media has developed quite rapidly over time, and influences
humans to interact with it, digital media brings many changes to
several fields including the emergence of social media. Social media
has many benefits such as communication, branding, place of
business and marketing. The social media that is currently widely
used is TikTok, along with the increase in TikTok, many small
entrepreneurs including automotive workshops, have started to use it
to advertise their services. One of the TikTok accounts that fills its
content by advertising automotive services is @bengkelpakyono.
Luwaryono is an automotive in the shockbreaker field. This study
aims to determine the management of advertising media for
shockbreaker ~ workshops  through the  TikTok account
@bengkelpakyono in Magelang, Central Java. This study uses a
qualitative descriptive method that focuses on the advertising content
production  process carried out by media members
@bengkelpakyono. In this method, researchers collect detailed data
through observation, interviews, and documentation. The results of
the study on the management of shockbreaker workshop advertising
media through the @bengkelpakyono tiktok account in Magelang,
Central Java have four levels. First, planning, where members of the
Luwaryono social media processor make a plan for daily content
uploaded on the @bengkelpakyono tiktok social media account, such
as planning hot content where the cameraman must follow the trend
which makes its own achievements for the @bengkelpakyono tiktok
account. Second, organizing, where the division is carried out
according to ability, so that what is expected in the initial plan can
be realized, such as cameraman and editing tasks are given to
members with their own schedules. Third, actions (actuating) are
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carried out by all members in the field autodidactically with their
ability to master the situation to create content. In the action there is
also a content creation process where there are three parts, namely
Pre-production which contains finding ideas, content planning, and
content preparation. Then content production, and finally is Post-
production of content which contains editing and uploading videos
on social media tiktok. Fourth supervision/controlling where the
media leader supervises each member in the field to ensure that his
members have carried out their duties properly and correctly,
because what is done in the content is continuity in the workshop
without being set. not only supervising team members but also
supervising account health to avoid violations to maintain account
health.
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