DAFTAR ISl

HALAMAN SAMPUL LUAR ....coooiii e I
HALAMAN SAMPUL DALAM......cooiiiiiiiii e I
PEERSETUJUAN PEMBIMBING.........cccoiiiiiiiiiiiccee e i
PENGESAHAN PENGUJI .....cooiiiii e v
MOTTO e %
PERSEMBAHAN. ...t vi
KATA PENGANTAR ..o Vil
DAFTAR ISL..oo e IX
DAFTAR TABEL ... s X
DAFTAR GAMBAR ... X1l
DAFTAR LAMPIRAN ... s X1V
ABSTRAK L. XV
ABSTRACT e Xvi

BAB | PENDAHULUAN

A. Latar Belakang Masalah.............cccoiiiiiiii e 1
B. Identifikasi Masalah ... 8
C. RUMUSAN MaSalaN .........coooiiiiii e 8
D. Tujuan Penelitian..........cccooviiiiiiiic it 9
E. Kegunaan Penelitian...........cccoooviiiiiiii it 10
F. Ruang Lingkup dan Keterbatasan Penelitian ..............cccccoevviiiveiciieenen. 11
G. Penegasan IStiah ..........cccooeiiiiiic e 12



H. Sistematika Penulisan SKIiPSi ........cccoeiiieieiiieiieiccic e 15

BAB Il LANDASAN TEORI

A Kerangka TEOM ....cveiieiieiecie st sre e sae e 17
1. Grand TREOMY ..ccueeiicie ettt ae s 17
2. Keputusan Pembelian ... 21
3o HAIMGA o 26
4. Viral Marketing .......ccccceiveiiiiieiiese e 33
5. Online CUStOMEr REVIEW ........cviuiieieiiiieiieisie e 37
6. Label Halal .........ccooiiiiiiice s 41
B. Penelitian Terdaulu...........ccooviiiiiiiiiiceee s 46
C. Kerangka KONSEPUAL ..........cccoeiuiiiiiieiieiic e 52
D. Hipotesis PENEILIAN........ccccciuiiieiice e 53

BAB Il METODE PENELITIAN

A. Pendekatan dan Jenis Penelitian.............ccocooviiiiiininiinincsceeie e 57
B. Populasi, Sampling, dan Sampel Penelitian ............cccccoevviieiiiieiieieee 58
C. Sumber Data, Variabel, dan Skala Pengukuran ............c.ccccceceevveiveiieinennn. 60
D. Teknik Pengumpulan Data dan Instrumen Penelitian .............ccccccceveveennene 62
E. Teknik AnaliSis Data..........cccuiiiieriiiiiiiiiisieseeese e 68

BAB IV HASIL PENELITIAN

A. Deskripsi Objek Penelitian ............ccccovveveiiieiieiecie e 77
B. Deskripsi RESPONUEN .........ccviiiiiiciecie sttt 78
C. Deskripsi Variabel Penelitian...........cccccooveiiieiiiiciicce e 81
D. Hasil ANAliSIS DAta........cccooiiviriiiiiiiicice e 89



1. Uji Instrumen Penelitian...........ccccoovveiviieiieie e
2. Uji MUITKOINIEIITAS .......eeiveeiiiieiieee e
3. Uji ASUMSIE KIASIK ....cvveiieieeicce e
4. Uji Regresi Linier Berganda ...........cccooevveveiiieiieeie e
5. UJi HIPOESIS.....iiiiiiieiecie sttt

6. Uji Koefisien Determinasi........ccccveveieeieaiesiee e seesie e

BAB V PEMBAHASAN

A.

Pengaruh Harga, Viral Marketing, Online Customer Review, dan

Label Halal terhadap Keputusan Pembelian Skincare Facetology..........
Pengaruh Harga terhadap Keputusan Pembelian Skincare

= Tor=1 (0] [0 |V OSSR
Pengaruh Viral Marketing terhadap Keputusan Pembelian Skincare

= Tor=1 (0] [0 |V OSSR
Pengaruh Online Customer Review terhadap Keputusan Pembelian
Skincare FACEtOlOgY ........coeiviiiiiieii e
Pengaruh Label Halal terhadap Keputusan Pembelian Skincare

= Tor=1 (0] [0 |V OSSR

BAB VI PENUTUP

DAFTAR PUSTAKA . s

LAMPIRAN-LAMPIRAN .....oiii e

Xi



