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Penelitian kualitatif ini menggunakan prosedur pengumpulan data yang
menghasilkan deskripsi melalui wawancara, catatan lapangan, dan dokumentasi,
serta melalui pengamatan mendalam untuk menghasilkan pemahaman fenomena

yang lebih komprehensif.

Rumusan masalah yang dapat ditemukan adalah: Bagaimana teknik
komunikasi yang digunakan oleh pedagang dari luar Jawa Timur kepada pembeli
di Ml Al-huda Ploso Nganjuk? Tujuan penelitian ini adalah untuk mengetahui
teknik komunikasi yang digunakan oleh pedagang dari luar Jawa Timur di MI Al-

huda Ploso Nganjuk.
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ABSTRACT

Lut Fatulaini, Student ID 126304202092. Communication Techniques of
Traders from Outside East Java at MI Al-Huda Ploso, Nganjuk. Study Program:
Islamic Communication and Broadcasting, Faculty of Ushuluddin Adab and
Da'wah. Adab and Da'wah, Sayyid Ali Rahmatullah State Islamic University,
Tulungagung. Supervisor: Ulfi Nurfaiza, S.I. KOM, M.Sos.
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In communication, appropriate communication techniques are needed so
that the messages delivered by the communicator can be well received by the
communicant. One example is the communication techniques used by traders
from outside East Java at Ml Al-Huda Ploso, Nganjuk. Traders from outside East
Java face communication challenges or barriers, especially related to language
differences. They must apply communication strategies with appropriate
techniques to overcome these barriers or challenges. This research uses a
descriptive qualitative analysis approach, providing an objective description of

communication techniques in society.

This qualitative research uses data collection procedures that vyield
descriptions through interviews, field notes, documentation, and in-depth
observations to achieve a more comprehensive understanding of the phenomenon.
The researcher uses the persuasive communication theory Elaboration Likelihood
Model, proposed by E. Petty and John Cacioppo (1980). This theory predicts
when or how individuals will be persuaded or not by the persuasive messages

conveyed.

The research problem identified is: What communication techniques are
used by traders from outside East Java when communicating with buyers at Ml
Al-Huda Ploso, Nganjuk? The purpose of this research is to determine the
communication techniques used by traders from outside East Java at MI Al-Huda

Ploso, Nganjuk.
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The results of this research show two communication techniques, namely
persuasive communication techniques and informative communication
techniques. Persuasive communication techniques aim to influence the attitudes

and behavior of buyers without coercion. This technique involves two approaches:

Verbal: Traders use local language and familiar greetings to build emotional
closeness. For example, Mbak Yanah from Pekalongan uses local expressions
such as "ayo seng dingin, ayo seng panas" to attract children. Additionally, they
highlight regional identity, such as Teh Nolis's cart labeled "Cimol Khas

Bandung" and attractive banners used by Mpok Mul.

Non-Verbal:  Traders utilize attractive product displays (visual
merchandising) to captivate buyers, such as Bu Waridah from Solo, who arranges
snacks aesthetically, and Pak Edi from Madura, who demonstrates how to play the

toys he sells.

Informative communication techniques are used to convey information to
buyers so that they understand the products being sold. Verbal: Traders provide
information through language that explains the product’'s advantages or
characteristics, such as Mpok Mul mentioning "delicious™ and "discount today" on
the banner, or Teh Nolis writing "Cimol Khas Bandung™ on her cart to indicate the
product’s origin. Non-Verbal: Information is also conveyed without words, such
as through visual merchandising by Bu Waridah or demonstrative actions by Pak
Edi while playing with the toys he sells, giving buyers a direct understanding of

the product.
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