DAFTAR PUSTAKA

Adhari, Fendy Zelviean. “Kepuasan Pelanggan & Pencapaian Brand Trust.” 42—43.
Pasuruan: CV. Penerbit Qiara Media, 2021.

Afandi, Bima, and Austin Alexander Parhusip. “The Effect of 4P Marketing Mix
on Satisfaction J&T Express Saentis Service Users, Medan Branch.” Jurnal
Multidisiplin Sahombu 3, no. 01 (2023): 35-45.

Afinia, Shevila. “The Impact of Customer Satisfaction on Repurchase Intention in
E-Commerce: A Study in Indonesia.” Jurnal Mantik 8, no. 1 (2024): 724-733.

Ali, Muhammad, Muhammad Ilyas, and Chaudhary Abdul Rehman. “Impact of
Consumer Centric Marketing Mix Elements on Consumer Buying Behavior :
An Empirical Investigation in Context of FMCG Industry of Pakistan.” Kuwait
Chapter of Arabian Journal of Business and Management Review 5, no. 5
(2016): 30-42.

Alkalah, Cynthia. “Strategi Pemasaran Dalam Perspektif Ekonomi Islam (Studi
Kasus Pedagang Di Pasar Tradisional)” 19, no. 5 (2016): 1-23.

Alma, Buchari. “Manajemen Pemasaran Dan Pemasaran Jasa.” 5. Bandung:
Alfabeta, 2017.

Amelia, Dahlia, Bambang Setiaji, Jarkawi Jarkawi, Kadek Primadewi, Ummi
Habibah, theresia lounggina Peny, kiki pratama Rajagukguk, et al. Metode
Penelitian Kuantitatif. Edited by Ariawan. Metpen. Aceh, 2023.
https://penerbitzaini.com/.

Ananda, A M, and IGNJA Widagda. “The Role of Customer Satisfaction Mediates
the Effect of Responsiveness on Repurchase Intention through Tokopedia in
Denpasar and Badung Cities.” Management Analysis Journal 13, no. 1 (2024):
83-93.
https://journal.unnes.ac.id/journals/maj/article/view/2973%0Ahttps://journal.
unnes.ac.id/journals/maj/article/download/2973/112.

Anggraini, Dini, Ridho Saputra, Lukmanul Hakim, Rona Tanjung, Program Studi
Manajemen, Fakultas Ekonomi, Universitas Riau Kepulauan, et al. “THE
INFLUENCE OF PRICE , PROMOTION , LOCATION , AND BRAND
IMAGE” 1, no. 1 (2022): 341-350.

Angipora, Marius P. “Dasar Dasar Pemasaran.” 26. Jakarta: Raja Grafindo Persada,
2014.

Antonny, Elfina, Andre Fitriano, and Neni Sri Wahyuni. “The Influence Of
Customer Satisfaction, Distribution And Personal Selling On Purchasing

232



233

Decisions In PT Multi Medika Labolatory Pengaruh Kepuasan Pelanggan,
Distribusi Dan Personal Selling Terhadap Keputusan Pembelian Pada PT
Multi Medika Labolatory.” Management Studies and Entrepreneurship
Journal 5, no. 1 (2024): 2918-2927.
http://journal.yrpipku.com/index.php/mse;j.

Asdi, and A. H. P. K. Putra. “The Effect of Marketing Mix (4P) on Buying
Decision: Empirical Study on Brand of Samsung Smartphone Product.” Point
of View Research Management 1, no. 4 (2020): 121-130.
https://journal.accountingpointofview.id/index.php/povrema.

Assauri, Sofjan. Manajemen Pemasaran. Jakarta: PT Raja Grafindo Persada, 2016.

. “Manajemen Pemasaran.” 157-158. Jakarta: PT Raja Grafindo Persada,
2016.

Assuari, Sofjan. “Manajemen Pemasaran Dasar, Konsep Dan Strategi.” 224-227.
Jakarta: PT Raja Grafindo Persada, 2018.

Astuti, Dian Puji. “Strategi Pemasaran Dalam Menarik Minat Konsumen Di Tinjau
Dari Etika Bisnis Islam (Studi Kasus Pada Pedagang Bakso Dan Mie Ayam
Di Desa Sidodadi Sekampung Lampung Timur)” (2018): 106.

Astuti, Mustika Nur, Muhammad Aswad, and Pengaruh Bauran. “The Influence of
the Digital Marketing Mix on Consumer Purchase Interest in Online Train
Ticket Booking Through Apps in the Tulungagung District.” Jurnal
Manajemen dan Ekonomi 5, no. 2 (2020): 99-113.

Az-zahra, Putri, and Putu Nina Madiawati. “Pengaruh Citra Merek Dan Bauran
Pemasaran Terhadap Keputusan Pembelian Ulang Pada Erigo Melalui
Kepuasan Pelanggan.” e-Proceeding of Management 10, no. 4 (2023): 2443—
2454,

Badarou, Nossimat Soraya. “THE INTERNATIONAL JOURNAL OF BUSINESS
& MANAGEMENT Impact of Customer Satisfaction on Purchasing
Decision” 9, no. 1989 (2021): 9-12.

Basalamah, Ridwan, and Siti Aisyah. “Factor Influencing Repurchase Decision on
the Service Industry in Lombok, West Nusa Tengga.” Jurnal Bisnis dan
Manajemen 10, no. 1 (2023): 11-18. http://jurnal.unmer.ac.id/index.php/jbm.

Buchori Alma. “Pengantar Bisnis.” 294. 11th ed. Bandung: Alfabeta, 2014.

Cesariana, Carmelia, Fadlan Juliansyah, and Rohani Fitriyani. “Model Keputusan
Pembelian Melalui Kepuasan Konsumen Pada Marketplace.” Jurnal
Manajemen Pendidikan Dan llmu Sosial 3, no. 1 (2022): 211-224.

Danapriatna, Nana, Dede Khoirul Fikri, Ahya Kamilah, Purnama Putra, and Ummi



234

Khoiriyah. “Pengaruh Bauran Pemasaran Terhadap Loyalitas Melalui
Kepuasan Konsumen Rumah Makan Pondok Gabus Lukman” 12, no. 1
(2024): 63-76.

Dewi, Pertiwi Ni Putu Viranitha, Landra Nengah, and Puspitawati Ni Made Dwi.
“Pengaruh Kualitas Produk, Brand Image Dan Gaya Hidup Terhadap
Keputusan Pembelian Ulang Iphone Di Denpasar.” Jurnal Emas 3, no. 9
(2022): 51-70. file://IC:/Users/ASUS/Downloads/17.218-231-1.pdf.

Effendi, Usman. Psikologi Konsumen. Jakarta: Rajawali Pers, 2016.

Erma Laelatul Zahroq, and Binti Nur Asiyah. “Analisis Penentu Keputusan
Pembelian Dan Implikasinya Terhadap Minat Beli Ulang Pada Pengguna
Shopee Generasi-Z.” Juremi: Jurnal Riset Ekonomi 2, no. 1 (2022): 83-98.

Fatimah, F. “Customer Satisfaction Analysis of Repurchasing Level Using the
Customer Satisfaction Index in Retail.” E-Proceeding Stie Mandala (2021):
333-339. http://jurnal.stie-
mandala.ac.id/index.php/eproceeding/article/view/475.

Fitriani, Risa, Misya Sitepu, Twisca Amir, Okta Sari, and Feby Yolanda. “Analisa
Bauran Pemasaran Terhadap Kepuasan Pelanggan (Studi Kasus Pada Usaha
Seblak) Marketing Mix Analysis of Customer Satisfaction (Case Study in
Seblak Business).” Jurnal Ilmiah Akuntansi, Keuangan, dan Bisnis (JIKABI)
3, no. 1 (2024): 1-10. http://jurnalmahasiswa.uma.ac.id/index.php/jikabi.

G, M Fiqih Syahputra, Husni Muharram Ritonga, and Hernawati Lubis. “The
Influence Of Product Quality , Price And Service Quality On Consumer
Satisfaction ( Coffeetree Case Study In Medan )” 3, no. 2 (2018): 199-204.

Gitosudarmo, Indriyo. “Pengantar Bisnis.” 183. 3rd ed. Yogyakarta: BPFE, 2018.

Hadiantini, Ratih, Aggi Panigoro Sarifiyono, and Hani Maharani. “Meningkatkan
Kepuasan Konsumen Melalui Consumer Taste Perception Terhadap
Keputusan Pembelian Ulang Pada UMKM Kuliner Di Kota Bandung.” Jurnal
Maksipreneur: Manajemen, Koperasi, dan Entrepreneurship 13, no. 1 (2023):
123.

Hakunta, Thagilla, and Agus Sujianto, Eko. “Pengaruh Kualitas Pelayanan Islami,
Kualitas Produk, Harga, Dan Lokasi Terhadap Loyalitas Pelanggan Dengan
Kepuasan Pelanggan Sebagai Variabel Intervening Di Warung Kopi Tequila
Tulungagung.” Jurnal llmiah Hospitality 787 11, no. 2 (2022): 16. http://stp-
mataram.e-journal.id/JIH.

Hanum, Kayla Zoraya, Mohamad Trio Febriyantoro, Dede Suleman, Fendi Saputra,
and Yohanes Totok Suyoto. “The Influence of Promotion , Product Image ,
and Product Quality on Repurchasing Decisions of Chatime Products ( Case



235

Study on Chatime Consumers in South Tangerang City )” 2 (2022): 25-30.

Hapsari, Berliana Citra, and Rahayu Tri Astuti. “Kepuasan Konsumen Sebagai
Variabel Intervening.” Diponegoro Journal of Management 11, no. 1 (2022):
541-564. https://ejournal3.undip.ac.id/index.php/djom/index.

Hasman, Haryaji Catur Putera, Sri Megawati Lubis, Siti Alhamra Salgaura, Alfifto
Alfifto, and Wan Rizca Amelia. “Pengaruh Green Product Dan Green Price
Terhadap Keputusan Pembelian Produk Wikstea Pada Mahasiswa Fakultas
Kehutanan Universitas Sumatera Utara.” Jurnal llmiah Manajemen, Ekonomi,
& Akuntansi (MEA) 8, no. 1 (2024): 439-455.

Hendrawan, Maychel Ferry. “Pengaruh Bauran Pemasaran Terhadap Keputusan
Pembelian Ulang Paket Netflix.” JMPPK: Jurnal Manajemen Pemasaran dan
Perilaku Konsumen 01, no. 4 (2022): 562-571.
https://jmppk.ub.ac.id/index.php/jmppk/article/view/86.

Herlambang, Susatyo. “Pengantar Ilmu Bisnis Cara Mudah Memahami Ilmu
Bisnis.” 110. Yogyakarta: Purnama Publishing, 2018.

Huda, Nurul. “Pemasaran Syariah Teori Dan Aplikasi.” 129. Depok: Kencana,
2017.

Indrasari, Meithiana. “Pemasaran & Kepuasan Pelanggan.” 82-83. Surabaya:
Unitomo Press, 2019.

. “Pemasaran Dan Kepuasan Pelanggan,.” 91. Surabaya: Unitomo Press,
2019.

Ing, Ing, Kandi Sofia S Dahlan, Magister Management, and Universitas Bunda

Mulia. “The Influence Of Price , Location And Promotion On Customer
Loyalty Mediated By Customer Satisfaction” 03, no. 10 (2023): 2681-2691.

Irwansyah, Rudy. “Perilaku Konsumen.” 117-118. Bandung: Widina Bhakti
Persada, 2021.

Kasmir. “Kewirausahaan.” 141. Jakarta: Raja Grafindo Persada, 2020.

Khotijah, Siti. “Smart Strategy of Marketing Persaingan Pasar Global.” 86—87.
Bandung: Alfabeta, 2014.

Kotler, and Keller. Manajemen Pemasaran 15rd. British: Global Editio nPearson,
2015.

Kotler, Philip. Manajemen Pemasaran. Jakarta: Salemba, 2016.

Kotler, Philip, and Grey Amstrong. “Prinsip-Prinsip Pemasaran.” 6. Jakarta:
Erlangga, 2017.



236

Kotler, Philip, and Gary Armstrong. Prinsip-Prisip Pemasaran. 12th ed. Bandung:
PT Gelora Aksara Pratama, 2018.

Limakrisna, Nandan. “Manajemen Pemasaran Edisi 2.” 71. Jakarta: Mitra Wacana
Media, 2017.

Melly anggraeni, Tia peppy, and Agus Eko Sujianto. “The Effect of Service Quality
and Product Quality on Purchase Decisions With Customer Satisfaction As
Intervening Variables.” Jae (Jurnal Akuntansi Dan Ekonomi) 7, no. 2 (2022):
13-30.

Mondir, Mohamad. “Pengaruh Islamic Marketing Mix Terhadap Loyalitas
Pelanggan Melalui Kepuasan Pelanggan Sebagai Variabel Mediasi Pada
Pelanggan Milenial Shopee.” LISAN AL-HAL: Jurnal Pengembangan
Pemikiran dan Kebudayaan 18, no. 1 (2024): 17-38.

Muliarta, Sidney, and I Gede Ketut Warmika. “THE ROLE OF CUSTOMER
SATISFACTION IN MEDIATING THE INFLUENCE OF PRODUCT
QUALITY ON REPURCHASE INTENTION (STUDY ON MIXUE
PRODUCT CUSTOMERS IN DENPASAR CITY)” 2, no. 12 (2024): 1-23.

Muthmainnah, Azyyati, and Wenny Pebrianti. “THE INFLUENCE OF PRICE
AND PRODUCT QUALITY ON CUSTOMER SATISFACTION WITH
PURCHASE DECISION AS MEDIATION VARIABLE IN SOMETHINC
SERUM SKINCARE PRODUCTS” 12, no. 04 (2023): 1925-1938.

Nabil, Muhammad Machrizan. “Pengaruh Bauran Pemasaran ( Marketing Mix 4P
) Terhadap Keputusan Pembelian Di Cafe Pare Bercerita” 4, no. 3 (2024): 252—
262.

Nuralam, Inggang Perwangsa. “Etika Pemasaran Dan Kepuasan Konsumen Dalam
Pemasaran Bank Syariah.” 57. Malang: UB Press, 2017.

Octavia, Bella, and Fahrul Riza. “The Effect Of Customer Value And Brand
Awareness On Customer Retention With Customer Satisfaction As A
Mediating Variable.” Journal Research of Social Science, Economics, and
Management 3, no. 02 (2023): 129-143.

Oktaviani, Shella, and Eso Hernawan. “Pengaruh Kepuasan Konsumen, Kualitas
Produk, Dan Harga Terhadap Keputusan Pembelian Pada Produk Lunica.”
Pengaruh Kualitas Produk dan Harga Terhadap Kepuasan Konsumen 10, no.
2 (2022): 1-15.
http://repository.stei.ac.id/id/eprint/6451%0Ahttp://repository.stei.ac.id/6451/
3/BAB 2.pdf.

Oliver, Richard L. Satisfaction: A Behavioral Perspective on the Consumer. New
York: McGraw-Hill, 1997.



237

Pranata, Yoga, and Sri Rejeki Ekasasi. “The Influence of Green Marketing and
Green Brand Image” 3, no. 1 (2022): 111-122.

Pratiwi, Anisa, HM Wahyudi, Mohamad Johan Efendi, and Diah Cahyani.
“Pengaruh Marketing Mix (4P) Terhadap Keputusan Pembelian Studi Pada
Toko Jasmine Grosir Pakaian Jadi, Kota Mojokerto.” Economics And Business
Management Journal (EBMJ) 2, no. 1 (2023): 25-34.

Prawirosentono, Suyadi. “Pengantar Bisnis Modern Studi Kasus Indonesia Dan
Analisis Kuantitatif.” 224. Jakarta: Bumi Aksara, 2012.

Priansa, Donni Juni. Perilaku Konsumen Dalam Persaingan Bisnis Kontemporer.
Bandung: Alfabetha, 2017.

Puspita, Dyah Rangga. “MARKETING MIX AND PSYCHOLOGY ON
PURCHASE DECISION,” no. 1992 (2022): 873—-880.

Putra, Qausar Eganael, Zeplin Jiwa, Husada Tarigan, and Rismawati Br Sitepu.
“The Impact of Marketing Mix on the Consumer Purchase Decision in the
Surabaya - Indonesia Hotel Residence” 01038 (2020).

Putri, Rahmawida. “Metodologi Penelitian Sosial.” 170. Aceh: Yayasan Penerbit
Muhammad Zaini, 2021.

Rafikasari, Elok Fitriani, and Nadia Eva Nur Fauzy. “Pengaruh Harga, Kemasan,
Kualitas Produk, Brand Image Dan Word of Mouth Terhadap Minat Beli
Mahasiswa Pada Produk ‘Le Minerale.”” Dinamika Penelitian: Media
Komunikasi Penelitian Sosial Keagamaan 20, no. 2 (2021): 266-284.

Raharjo, Tri Weda. “Penguatan Strategi Pemasaran Dan Daya Saing UMKM
Berbasis Kemitraan Desa Wisata.” 40. Surabaya: CV. Jakad Publishing, 2019.

Rahmi, Alvira, Bayu Eko Broto, and Fauziah Hanum. “The Influence of Price and

Product Quality on Consumer Satisfaction at Rantauprapat Homesmart” 3, no.
5 (2022): 5-10.

Rijal Faruqi. “Pengaruh Harga Terhadap Keputusan Pembelian Berulang Pada
Produk KFC.” Jurnal Manajemen & Bisnis Kreatif 8, no. 2 (2023): 66—75.

Ritonga, Ricky Rafii, Christian Ardy, Felix Giovanni Chandra, Nicholas Geral
Cendana, and Egon Sius Purba. “The Effect Of Promotion , Price , And Quality
Of Service On Customer Satisfaction Of PT . Aseng Keto Sukses Medan”
(2020): 100-103.

Rofi, H A, and A Mansah. “Konsep Pemasaran Dalam Sudut Pandang Ekonomi
Islam.” Journal of Creative Power and Ambition (JCPA ... 2, no. 1 (2024): 7—
15.
https://edujavare.com/index.php/jcpa/article/view/226%0Ahttps://edujavare.c



238

om/index.php/jcpa/article/download/226/182.

Roni, Mukhamad, and Heri Kuncoro Putro. “Journal of Sharia Economics.” Journal
of Sharia Economics 3, no. 1 (2020): 18-39. http://dx.doi.org/10.35896/jse.

Saiman, Leonardus. “Kewirausahaan Teori, Praktik, Dan Kasus-Kasus Edisi 2.”
Jakarta: Salemba Empat, 2014.

Sangadji, Etta Mamang, and Sopiah. “Perilaku Konsumen: Pendekatan Praktis
Disertai: Himpunan Jurnal Penelitian.” 206. Yogyakarta: Andy Offset, 2014.

— “Perilaku Konsumen.” 12. Yogyakarta: Andy Offset, 2013.

Santoso, Sri Nadine, and Minto Waluyo. “The Effect of 7P Marketing Mix on
Purchasing Decisions and Repurchases at Mixue Sidoarjo Consumers” 5, no.
1(2024): 22-29.

Schiffman, and Kanuk. “Perilaku Konsumen.” 98. Jakarta: Indeks, 2019.

Setiawan, Arief. “Pengaruh Harga Dan Kualitas Produk Terhadap Keputusan
Pembelian Ulang Paket Data Internet Tri Melalui Kepuasan Konsumen Pada
Mahasiswa UIN Raden Fatah Palembang.” Journal of Chemical Information
and Modeling 53, no. 9 (2020): 1689-1699.

Silfiana, Zumrotus, and Muhammad Aswad. “Silfiana & Aswad 2022 sinta 2” 1,
no. 8 (2022): 2636—-2643.

Siyoto, Sandu, and Ali Sodik. “Dasar Metodologi Penelitian.” 50. Yogyakarta:
Literasi Media Publishing, 2018.

Sugiyono. Metode Penelitian Kuuantitatif, Kualitatif, Dan R&D. Bandung:
Alfabeta, 2018.

Sujarweni, V. Wiratna. “Metodologi Penelitian Bisnis Ekonomi.” 104. Yogyakarta:
Pustaka Baru, 2015.

Sukardi. Metodologi Penelitian Pendidikan: Kompetensi Dan Prakteknya. Jakarta:
Bumi Aksara, 2016.

Sunyoto, Danang. “Manajemen Pemasaran.” 50-51. Yogyakarta: Andy Offset,
2016.

Supit, Christian Nofeldy, and Tongam Sirait. “THE INFLUENCE ANALYSIS OF
MARKETING MIX ON CUSTOMER SATISFACTION ¢ X * BOOKS
STORE IN THE FACULTY OF ENGINEERING , UNIVERSITY OO SAM
RATULANGI MANADO” 3, no. 8 (2024): 953-959.

Suryani, Siti, and Sylvia Sari Rosalina. “Pengaruh Brand Image, Brand Trust, Dan



239

Kualitas Layanan Terhadap Keputusan Pembelian Ulang Dengan Kepuasan
Konsumen Sebagai Variabel Moderating.” Administrasi Bisnis, Fakultas
Ekonomi dan Bisnis, Universitas 17 Agustus 1945 Jakarta 04, no. 1 (2019):
41-53.

Suryati, Lili. “Manajemen Pemasaran: Suatu Strategi Dalam Meningkatkan
Loyalitas Pelanggan.” 2. Yogyakarta: Deepublish Publisher, 2015.

Suryo Atmojo, Agus, and Program Studi Magister Manajemen. “Pengaruh Bauran
Pemasaran Terhadap Keputusan Pembelian Ulang Melalui Kepuasan
Pelanggan Sebagai Variabel Intervening Pada Produk Kertas Bungkus Nasi
Merk Dua Elang Pt Tema Wadah Lestari Di Kabupaten Malang.” Soetomo
Business Review 5, no. 1 (2024): 24-48.
https://ejournal.unitomo.ac.id/index.php/sbr/index.

Syariah, Bank Mini, and J1 A Yani Surabaya. “Hajar Swara Prihatta Perkembangan
Ekonomi Syariah Sendiri Telah Mampu Konvensional . Karena Sasaran Yang
Hendak Dicapai Dalam Permintaan Dan Penawaran . Pasar Yang Mewadahi
Interaksi.” maliah jurnal hukum Bisnis Islam 8 (2018): 96-124.

Tjiptono, Fandy. “Manajemen Operasional.” 92. Jakarta: Ghalia Indonesia, 2019.

. Pemasaran Jasa. Yogyakarta: Andi, 2014,
—— “Strategi Pemasaran.” 16. Yogyakarta: Andy Offset, 2015.

Tulungagung, Badan Pusat Statistik Kabupaten. “No Title.” Accessed July 7, 2024.
https://tulungagungkab.bps.go.id/statictable/2023/10/10/5370/jumlah-rumah-
makan-restoran-menurut-kecamatan-di-kabupaten-tulungagung-2018-
2022.html.

Untu, Victoria N., and Maria V. Tielung. “Marketing Mix Effect on Customer
Satisfaction on the Tourism in Tomohon City.” International Journal of
Research -GRANTHAALAYAH 9, no. 1 (2021): 25-36.

Valentino, Claudio Christopher, and Herry Goenawan Soedarsa. “The Influence Of
Marketing Mix On Consumer Satisfaction At Jeruk . In Teluk Betung” 03, no.
03 (2024): 608-616.

Very Avandi. “The Effect of Digital Marketing and Brand Image on Tokopedia
Repurchasing Decisions with Customer Satisfaction as Intervening Variables
(Case Study on 7th and 8th Semester FEB Students, University of
Muhammadiyah Tangerang).” Scientia 2, no. 1 (2023): 265-278.

Wahyudi, | Made, Aloysius Harry Mukti, and Arta Elisabeth Purba. “Pengaruh
Bauran Pemasaran Terhadap Keputusan Pembelian Variabel Intervening
Kepuasan Pelanggan(Studi Komparasi Smartphone Samsung Dan Iphone
Apple Kecamatan Selat, Provinsi Bali).” Jurnal llmiah Bisnis, Pasar Modal,



240

dan UMKM 2, no. 2 (2019): 29-37.

Wang, Xingyi. “The Effect of Service Marketing Mix (7Ps) on Purchase Intention.”
Academic Journal of Management and Social Sciences 4, no. 2 (2023): 57-62.

Werdiastuti, Putu Ema, and Agustiono Agustiono. “The Effect of Product Quality
and Price toward Repurchase Intention at Taco Casa Bali during Covid-19
Pandemic.” Asian Management and Business Review 2, no. 2 (2022): 193—
206.

Yudhi Prasetya Mada, and Cahyanti Reydafa Bintari. “Impact of Product Quality
and Service Quality on Consumer Satisfaction.” International Journal of
Innovations in Engineering Research and Technology 11, no. 8 (2024): 25—
36.

Zheng, Zhang, Sompong Sumetkochakor, and Kawee Boonlertvanich. “Marketing
Strategies That Affect Repeat Purchase Intentions Consumer Products
Online.” International Journal of Management Studies and Social Science
Research 06, no. 01 (2024): 80-90.

Zimbalis, Aprillia, Nofrisel, and Mustikasari. “The Influence of Product Price and
Quality on Customer Repurchase Intentions Through Customer Satisfaction
Mediation” 3, no. 6 (2024): 428-437.



