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Penelitian ini dilatar belakangi oleh ketertarikan pembeli membeli pakaian
bekas dibanding pakaian baru dan hak yang harus di peroleh oleh pembeli selaku
konsumen untuk mendapat perlindungan dalam melaksanakan jual beli, khususnya
jual beli pakaian bekas melalui media online.

Rumusan masalah dalam penelitian ini adalah: 1) Bagaimana praktik jual beli
pakaian bekas melalui media online di Thrift Shop Yegumii.id?, 2) Bagaimana jual
beli pakaian bekas melalui media online perspektif Khiyar Aib di Thrift Shop
Yegumii.id?, 3) Bagaimana jual beli pakaian bekas melalui media online perspektif
Undang Undang Nomor 8 Tahun 1999 Tentang Perlindungan Konsumen di Thrift
Shop Yegumii.id?

Penelitian ini menggunakan jenis pendekatan kualitatif dengan jenis
penelitian yuridis empiris. Teknik pengumpulan data yang digunakan dalam
penelitian ini yaitu observasi, wawancara mendalam, dan dokumentasi. Teknik
analisis data dalam skripsi ini menggunakan kondensasi data, penyajian data, dan
penarikan kesimpulan. Sedangkan pengecekan keabsahan data menggunakan
teknik triangulasi.

Hasil penelitian ini menunjukkan bahwa: 1) Dalam pelaksanaannya, promosi
yang dilakukan penjual kurang efektif karena pembeli hanya mengetahui melalui
satu media online saja, jika ia mengetahui bahwa toko tersebut juga hadir di Shopee,
mereka mungkin juga bisa menikmati kemudahan sistem di Shopee, demikian pula
sama hal nya dengan di TikTok. 2) Dari segi penerapan khiyar aib penerapannya
masih lemah. Adanya syarat video unboxing yang menjadi penghambat. Dalam
transaksi jual beli yang adil, pembeli tidak boleh dipersulit dalam menggunakan
haknya, terutama jika barang yang diterima benar benar cacat dan tidak sesuai
dengan kesepakatan awal. Pembeli seharusnya dapat menggunakan bukti lain,
seperti foto atau saksi, untuk menuntut haknya jika barang cacat. 3) menurut Pasal
2 Undang Undang Nomor 8 Tahun 1999 tentang asas asas perlindungan konsumen
bahwa hak hak konsumen pada praktik jual beli pakaian bekas di Thrift Shop
Yegumii.id sudah sejalan dengan 3 asas hukum perlindungan konsumen yaitu asas
manfaat, keseimbangan, dan asas kepastian hukum bagi penjual, namun belum
memenuhi asas keadilan, keamanan dan keselamatan bagi pembeli.
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This research is based on the interest of buyers to buy used clothes compared
to new clothes and the rights that must be obtained by buyers as consumers to get
protection in carrying out buying and selling, especially buying and selling used
clothes through online media.

The formulation of the problem in this study is: 1) How is the practice of
buying and selling used clothes through online media at Thrift Shop Yegumii.id?,
2) How to buy and selling used clothes through online media from the perspective
of Khiyar Aib at Thrift Shop Yegumii.id?, 3) How to buy and sell used clothes
through online media from the perspective of Law Number 8 of 1999 concerning
Consumer Protection in Thrift Shop Yegumii.id?

This research uses a qualitative approach with an empirical juridical research
type. The data collection techniques used in this study are observation, in depth
interviews, and documentation. The data analysis technique in this thesis uses data
condensation, data presentation, and conclusion drawn. Meanwhile, the validity of
the data is checked using the triangulation technique.

The results of this study show that: 1) In its implementation, the promotion
carried out by sellers is less effective because buyers only know through one online
medium, if they know that the store is also present on Shopee, they may also be
able to enjoy the convenience of the system on Shopee, the same is the case on
TikTok. 2) In terms of the implementation of khiyar aib, the implementation is still
weak. The existence of video unboxing requirements is an obstacle. In a fair sale
and purchase transaction, the buyer should not be made difficult in exercising his
rights, especially if the goods received are really defective and do not conform to
the original agreement. The buyer should be able to use other evidence, such as
photographs or witnesses, to claim his rights if the item is defective. 3) according
to Article 2 of Law Number 8 of 1999 concerning the principle of consumer
protection that the right of consumers in the practice of buying and selling used
clothes in Thrift Shops Yegumii.id is in line with 3 legal principles of consumer
protection, namely the principle of benefit, balance, and the principle of legal
certainty for sellers, but has not fulfilled the principles of justice, security and safety
for buyers.

XVii



TLTBC

siiall A (a (L 53) Alasinaad) udlall s o) VYTV VY IYINY a5l Lol
onshe Jom Al A ,3) V498 B A a0 il 5 cu k) i Y] e ade Y
Ly b o Sl Gl ¢F Y0 iDLl i s i o) 5 all dan e ) Gl

Zop O

sl Ol cwf Ll Alariuall Gudlall £ g a sdpalidal) cilall)
Baaall Slally A jlie Alantiveall Dl o) iy o yidial) slaial e Caad) 138 daiey
el Al 3 Al e Jseaadl GSleiuaS o idiall Lo dhany o cang 3 (358l
i g JISIY) Ve Y Bl s oo Alaxiosall GuDlall ¢l 55 o dala g ce )yl 5

OEM}}QMM\QAAM\;\)—&}@J&&J&S(\ GAL&\JJ\D&@M\&;M

Cilers s Alorbnal) Gl g5 o) 58 AR (Y Sipn sy sl salio b 5 1Y/ 23 V)

Ol Y299 Al A Q8 il gl (pe Laig KV e Y/ Qs e Alesdivsall (DLl
§ a iy sl e b llgtonal) las

daodiall QUL pas LS| o jad 568 Ging & 65 ae Lo g Lagd Caaall 18 a2y

da gk ol b il Jalas 40685 a0 (50 i) 5 O g ddasSlall o Al all 28 8

daia (e il Al ¢ Al G By Galiiua) Fla) g bl (e e 5 clib) Jl
Ll 4085 aladiuly Gl

ucudéidﬁ%s\@wswm@,ﬂ\wsﬁ‘bw‘;(\ (Ol Al all o3a il el ;
35 sa padall ) O salay 1S 13) ¢ i Y/ e aad g o s JOA (e Jah () 68 jmy 0 yidiall Y
A el Gulis ¢ e e alaill Aa) s g UalaY) e Liald 0S5 38 ¢ (8 e Ll
Clalhis 35 amy lmam 285l J) 30 Y ¢ bad/ le ity Gl L (Y el e Jlad)
A jlan g il e cameay o o Y Alalall o) L8l 5wl Alalaa 85 A gl Lule i
058 O iy ) BUEY) e 385 Y 5 L duee dabinal) adiliadl cuilS 1) dala (48 gia
13) 48 giay AdUaall 3 sl 5 A8l e 5 gdll ) saall Jia o AT Aol alasiin) e ) )08 5 i)
Qié&@@\@higo@\‘R‘IQZ\MA(QBJQJJGS\QAYzauﬂ&é)(v.@msaw\dﬁls
Y oae odlaly gosry ol Clae G Alaniisall GuSlall au s ol 5 A jlaa 8 cllgiuall 3
ol aisls il 5 8 G Tana s 0 ) sl 5 Andial) Tane o 5 llgivual) dlaad 45 5ilE (g2l

Cidiall Al 5 el 5 Alaadl (galia 38y

XViit



