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Berita: 

Windra, Kisah Telaga Buret, Diakses melalui: https://budaya-indonesia.org/kisah-

telaga-buret 

Balai Bahasa Provinsi Jawa Timur, Perjalanan Spiritual “Rasa Syukur” dalam 

Tradisi Ulur-Ulur, Diakses melalui: 

https://balaibahasajatim.kemdikbud.go.id/2024/02/26/perjalanan-

spiritual-rasa-syukur-dalam-tradisi-ulur-ulur/ 

Geoheritage, Situs Telaga Buret, Diakses melalui: 

https://geology.esdm.go.id/geoheritage//pages/site/telaga-buret
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