DAFTAR ISI

Halaman Sampul DePan......ccoeeiicnicsnicssssnriccsssnnecsssssssesssssssscssssssssssssssssssssssssess i
Halaman Judul .......iiiinniiiniiiniiiinniicnneecsniicsnnccsneessseessseesssssessssesssssssssssees ii
Lembar Persetujuan ........cceeicicercscnicssnicssnicssssicssssssssssessssesssssessssesssssssssssssssss iii
Lembar Pengesahan iv
Pernyataan Keaslian ........ccueiciveicisnicnsnicssnicssnnicsssssssssnsssssnsssssssssssssssssssssssssssssses \%
MO ceeennnnnenicsnnenecsssnnnnecsssnneencssnsensssssssensssssanesssssssesssssssansssssssassssssssassssssssnsssssnans vi
Persembalan ......eiiiiiiiiiiiniiiinnticnniicnieniiessnesssessssssssssssssssssssessssessses vii
Kata Pengantar .. viii
Daftar ISk ...ccceiniiniiiiiiieiiiinninneiniiinnennesnnisseissessecssissssssssessseesssssssssessssssssssss X
Daftar Tabel........oiiiniiiniiiiiiiinniniinnenneennecninniiecsseesssssesssesseessssssssses XV
Daftar Gambar . XVi
Daftar Lampiran Xvii
ADSEIFAK..oueiiiinirininnicnsniicnsniicnssticssnnicsssncssssnessssnesssssesssssssssssssssssssssssssssssssssssssssses xviii
ADSIIACT cccueiiiieniiniintentinntenseinaensseessesssnssssesssnssssesssnssssesssasssssssssssssesssssssasssns Xix
BAB I PENDAHULUAN .....ccoviniirtisinssissenssesssissssssesssisssssssssssssssssssssesssssssssassssssns 1
A. Latar Belakang .........cccoooiiiiiiiiiiieceeeeeeeeee e 1

B. Fokus Penelitian ..........coccooiiiiiiiiiiiiiiiieieeeee et 10

C. Tujuan Penelitian ...........ccoceeiiiiiiiiiieieetee e 10

D. Manfaat Penelitian ..........cccoooiieiiiiiiiienieciieie e 10

E. Penegasan Istilah..........ccccooieiiiiiiiiieiiiececeeeeeee e 11

F. Sistematika Penulisan SKripsi.......ccccccveeriiieiiiieiiieeieeceeeee e 14

G. Ruang Lingkup dan Keterbatasan Penelitian ............cccccoceeveriiniencnnennne 15
BAB II LANDASAN TEORI .....couiiiiiinicnnsensnicsnnsecssicssesesssecsssssssssesssssssssane 16
A. Pengertian Pemasaran ...........cccueeevvieeiiieeiieeccieecee e 16

B. Strategi Pemasaran.............ccoooieiiiiiiiiniiieiee e 17

1. Segmentasi Pasar.........cccceveiiiriiiiiieiiieiieee e 19

2. TAFGOLING ...t 21

3. POSTHOMIIG ....eoeeeiiie ettt et e e et e e s eeaae e e e naaeee s 22



C. Bauran Pemasaran...........cccceeeieeiiiniiiiieniieiceeeeeeeee e 23
1. Product (POAUK)........cocooiuiiiiiiiiiie et 24

2. Packaging (Kemasan) ..........cccccueeevuveeniiieesiiieeeiieeeeieeesreeesveeesveeesneens 26

3. Price (HArga) .....oocoeieeiieeeiie ettt vee e e 27

4. Payment (Pembayaran) ............ccceeeueevuienieeiiienieeieenieeieeseeereesene e 29

5. Place (TeMPAL) ....cceeeiieriieeieeiieeieete ettt ettt te e e ebeeseaeeseesaae e 31

6. People (OTANEZ) ...cc..oeiuiiiiieiiieieeee ettt 32

7. Process (PTOSES) .....uiccuiieiiieeiiieeciiee ettt et et vae s vee e saee e svae e saree e 33

8. Physical Evidence (Bukti FiSikK)........cccooviiniiiiiiniieiicieeeeeie e 34

9. Promotion (PTOMOST).....c..cccuiiiiieeiieriieeieeeiie et esete e seee e eseneereesane e 35

D. Tujuan Pemasaran ...........ccceeeuieiiieniieniieeie ettt 37
E. Generasi Millenial...........ccccoiiiiiiiniiiiie e 38
F. Produk Cicil EMas .......cccooiiiiiiiiiiiieiieeeeee e 39
G. Akad Murabahah ...........ccccoooiiiiiiiiiiieee e 40
H. Manfaat Cicil EMas.........ccccooiiiiiiiiiiiieiee e 42
I Penelitian Terdahulu ...........ccooooeiiiiiiiiii e 43
J. Kerangka BerpiKir........cocoiieiiiiiiiiieiiieeee e 52
BAB III METODE PENELITIAN «..53
A. Pendekatan Dan Jenis Penelitian..........ccocceviiiiiniiininicniiiniccceecee, 53
B. Lokasi Penelitian..........ccccoouiiiiiiiiiiiiniiieiceeieeeeseeee e 54
C. Kehadiran Peneliti.........cccooieiiieiiiiniieieciceie e 54
D. Data Dan Sumber Data...........coooiiiiiiiiiiiieiecieeeeeee e 54
E. Teknik Pengumpulan Data..........cccccooviieiiiiiiiiieiieeeeeeeee e 56
F. Teknik Analisis Data.........cccooouiiiiiiiiiiiiiieeee e 57
G. Pengecekan Keabsahan Temuan...........ccccoeeviieeiiieeciieecieecee e 59
H. Tahap-Tahap Penelitian ...........cccccoevieriiiiiiniieieeeeeee e 60
BAB IV HASIL PENELITTAN.....ccovviinntienicssansssnssssssssssssassssssssassssssssasssassssasssss 61
A, Profil Lembaga........cccuieiuiiiiiiiieciieiieee e 61
1. Sejarah Bank Syariah Indonesia...........ccccceeeviieeniiieniieeieecie e 61

Xi



2. Visi Misi Bank Syariah Indonesia.............ccococeeviienieniienieiieeiieee
3. Struktur Organisasi Bank Syariah Indonesia KC Blitar......................
4. Produk-Produk Di Bank Syariah Indonesia KC Blitar........................
B. Paparan Data ..........coooviiiiiiiiiiiieeeeeeee e
1. Strategi Pemasaran Dengan Segmentasi, Targeting, Positioning,
Dan Marketing Mix 9P Dalam Memasarkan Produk Cicil Emas BSI
| O 21 11 1 USRI

Segmentasi Pasar ........c..ccceeveviiiiniiniiniiee

ISR

TAVGEOIING ..ot

POSITIONING ..o

a o

Strategi Product (Produk)..........cccoooeiiiiiiiniiiiieeee
Strategi Packaging (Kemasan) .........cc.cccceevvineenenicneeneneeneenn
Strategi Price (Harga)........ccoeevveeenieieiiieeieeeeeeeee e
Strategi Payment (Pembayaran).............ccceeeveevrierieenieenneeneenne.

= @ oo

Strategi Place (Tempat).......ccceeueevieiieeiieeieeieeeeeee e

o

Strategi People (OTang) .........coveeervereenieeieneenienieneeeeeeneenne
Strategi Process (PTOSES) ....c.eeevveeerieeeiiieeiiee e

k. Strategi Physical Evidence (Bukti FisiK).........ccccoevvvvincvrnnnnnn.

—.

. Strategi Promotion (Promosi)..........cccceevieniieieenieeiienieeieene
2. Faktor-Faktor Pendukung dan Penghambat dalam Memasarkan
Produk Cicil EMas........cccocieviiiiiniiiiiiiiniciccicnececcccecneceens
C. Temuan Penelitian..........ccccoceeviiiiiiiiniiiiiniiiicieeececceceee e
1. Strategi Pemasaran Dengan Segmentasi, Targeting, Positioning,
Dan Marketing Mix 9P Dalam Memasarkan Produk Cicil Emas BSI
KO BIIEAT ..t

Segmentasi Pasar..........ccceeeeiiiiiieiiieeieeeee e

ISE

TAVGELING ...

POSITIONING. ..o

/o

Strategi Product (Produk)..........cccoevevieeiiieeiiieeieeeeecee e

@

Strategi Packaging (Kemasan) ..........cccccueeevveeevieeenieeniiieeeieeesnennn

lmg)

Strategi Price (Harga)........ccoeoueeiuieeiiieiieiieeieeeeete e

xii



g. Strategi Payment (Pembayaran) ..........cccccceeeevvenieeieenieeneenneennnnn
h. Strategi Place (Tempat).........cccoeveeeieeniieeiieiieeieeieeeee e
1. Strategi People (OTang) ........ccceeecveeevieeeiiieeiieeeieeesreeesveeesvee e
J. Strategi Process (PTOSES)......cccvuieevireeiiieeiieeeieeereeeeieeeevee e
k. Strategi Physical Evidence (Bukti Fisik)........cccccovviiriiieniennennnn.

. Strategi Promotion (PTomosi)..........cccecverieecieenieeiienieeieesveeneen

. Faktor-Faktor Pendukung dan Penghambat dalam Memasarkan

Produk CiCIl EM@S......eeee oot eeaa e

BAB V PEMBAHASAN ....cooiiniinninnnensnensnesssnesssesssssssssssssssssssssssssasssssssssssssses

A. Strategi Pemasaran Dengan Segmentasi, Targeting, Positioning,
Dan Marketing Mix 9P Dalam Memasarkan Produk Cicil Emas BSI
KO BIIAT ...ttt e et e e ab e e ssree e saeeenns

1.

$ ® N kWD

Segmentasi Pasar..........ccceceeiiiiiiiiniiniiiiceeeee e
TAVGOIING ...
POSITIONING ..o
Strategi Product (Produk) ...........ccoooiiiiiiiiiniiieeeeee e,
Strategi Packaging (Kemasan)..........cccceevuerienirnieniineenenicneeienene
Strategi Price (Harga) .......cocoveeeiieeiiieeiiee e
Strategi Payment (Pembayaran) ...........cccceeevveeenieeeiieeeiieenieesieeenns
Strategi Place (TEMPAL) ......ccceevueriiriiniiiiiiienieeieseeeeeeeee e
Strategi People (OTang)..........ccoeecuerienerienienienieneeseeiesieesie e

10. Strategi Process (PTOSES)......cccuieiuiieiiieeiieeeiieeeieeeeeeeieeesvee e
11. Strategi Physical Evidence (Bukti FiSiK) .......ccccocovvvviieniiieniieennn.

12. Strategi Promotion (PTOMOS1) .....cceeevveeeiiieeiieeieeeiieeeee e

B. Faktor-Faktor Pendukung dan Penghambat dalam Memasarkan
Produk Cicil Emas........cccccoeiiiiiiiiiiiniiiiicccceeeeee e

BAB VI KESIMPULAN ...ccoiniiniensnnnsnecsensssessnesssesssassssesssassssesssssssassssassssasssss

AL KeSIMPUIAN ..o e

Bl SATAN .ot

xiii



DAFTAR PUSTAKA

Xiv



