ABSTRAK

Skripsi dengan judul “Pengaruh Fear Of Missing Out (FoMO) Dan Self-
Control Terhadap Perilaku Konsumtif Mahasiswa Pengguna Aplikasi
Shopee” ini ditulis oleh Riris Wahyuni, NIM 126308212149, dengan
pembimbing Dr. Rizqa Ahmadi., Lc.MA
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Fenomena meningkatnya perilaku konsumtif di kalangan
mahasiswa khususnya dalam penggunaan p/atform belanja online seperti
shopee, menjadi latar belakang dalam penelitian ini. Mahasiswa
cenderung melakukan pembelian bukan berdasarkan kebutuhan yang
nyata, melainkan karena dorongan emosional. Salah satu pemicu
utamanya adalah Fear of Missing Out (FoOMO), di mana mereka merasa
cemas akan ketinggalan tren atau penawaran menarik. Selain ity,
kurangnya kemampuan dalam mengendalikan diri (se/f-control) juga turut
berkontribusi pada perilaku ini. Penelitian ini bertujuan untuk mengetahui
sejauh mana pengaruh FoMO dan self-control terhadap perilaku konsumtif
mahasiswa UIN Sayyid Ali Rahmatullah Tulungagung.

Pendekatan yang dipakai dalam penelitian ini adalah kuantitatif.
Teknik pengambilan sampel yang diterapkan adalah purposive sampling,
yang memungkinkan pemilihan responden sesuai dengan kriteria yang
telah ditetapkan, yaitu sebanyak 393 mahasiswa UIN Sayyid Ali
Rahmatullah Tulungagung yang merupakan pengguna aktif aplikasi
Shopee. Istrumen penelitian berupa skala Fear of Missing Out (FoMO),
skala self-control, dan skala perilaku konsumtif. Seluruh instrumen ini
disebarkan secara daring melalui Google Form. Data yang terkumpul
kemudian dianalisis menggunakan metode regresi linear berganda dengan
bantuan SPSS versi 27.

Hasil penelitian berdasarkan uji t menunjukkan bahwa FoMO
berpengaruh positif dan signifikan terhadap perilaku konsumtif dengan
nilai signifikansi 0,000 dan t hitung > dari t tabel (9,499 > 1,649), serta nilai
R Square kontribusi sebesar 51,1%. Sementara itu, self-control nilai
signifikansinya adalah 0,000 dan t hitung > dari t tabel (-4,861 > 1,649)
sehingga dinyatakan berpengaruh negatif dan signifikan terhadap perilaku
konsumtif dengan kontribusi sebesar 43,2%. Berdasarkan hasil uji F
secara simultan, diperoleh signifikansi (sig) sebesar 0,000 < 0,05 dan nilai
F hitung > F tabel (227,645 > 3,02), sehingga disimpulkan terdapat
pengaruh yang signifikan pada FoMO dan self-control terhadap perilaku
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konsumtif dengan kontribusi sebesar 53,6%. Dengan demikian, variabel
Fear Of Missing Out (FOMOQO) dan self-control memiliki andil untuk
menaikkan atau menurunkan perilaku konsumtif. Jadi, perilaku konsumtif
dapat mengalami peningkatan dengan adanya Fear Of Missing Out
(FoMO), namun dapat diatasi atau diturunkan dengan adanya peningkatan
self-control.
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ABSTRACT

The thesis titled "The Influence of Fear Of Missing Out (FOMO) and Self-
Control on the Consumptive Behavior of Students Using the Shopee
Application” was written by Riris Wahyuni, Student ID 1263082121749,
under the supervision of Dr. Rizqga Ahmadi, Lc.MA.

Keywords: Fear of Missing Out (FoMO), Self-Control, Consumptive
Behavior, Students, Shopee

The phenomenon of increased consumer behavior among students,
especially in the use of online shopping platforms like Shopee, serves as
the background for this research. Students tend to make purchases not
based on real needs, but rather due to emotional impulses. One of the
main triggers is Fear of Missing Out (FOMO), where they feel anxious
about missing out on trends or attractive offers. In addition, the lack of
self-control also contributes to this behavior. This study aims to determine
the extent of the influence of FOMO and self-control on the consumptive
behavior of students at UIN Sayyid Ali Rahmatullah Tulungagung.

The approach used in this research is quantitative. The sampling
technique applied is purposive sampling, which allows for the selection of
respondents according to predetermined criteria, namely 393 students
from UIN Sayyid Ali Rahmatullah Tulungagung who are active users of the
Shopee application. The research instruments consisted of the Fear of
Missing Out (FOMO) scale, the self-control scale, and the consumptive
behavior scale. All of these instruments were distributed online via Google
Form. The collected data were then analyzed using the multiple linear
regression method with the help of SPSS version 27.

The research results based on the t-test show that FOMO has a
positive and significant effect on consumptive behavior with a significance
value of 0.000 and t count > t table (9.499 > 1.649), as well as an R Square
contribution value of 51.1%. Meanwhile, self-control has a significance
value of 0.000 and t count > t table (-4.861 > 1.649), indicating a negative
and significant effect on consumptive behavior with a contribution of
43.2%. Based on the simultaneous F test results, a significance (sig) of
0.000 < 0.05 and an F count > F table (227.645 > 3.02) were obtained,
concluding that there is a significant effect of FOMO and self-control on
consumptive behavior with a contribution of 53.6%. Thus, the variables
Fear Of Missing Out (FOMO) and self-control contribute to increasing or
decreasing consumptive behavior. Therefore, consumptive behavior can
increase with the presence of Fear Of Missing Out (FOMO), but it can be
mitigated or reduced with an increase in self-control.
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