ABSTRAK

Skripsi dengan judul “Model Partisipasi Politik Generasi Z melalui Media Sosial
pada Pilkada 2024” ini ditulis oleh Elok Afida Nur Aini, NIM. 126304212077,
dengan pembimbing Ucik Ana Faradilla, S.Si., M. .LKom
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Generasi Z sebagai digital natives menunjukkan pola partisipasi politik yang
berbeda, dengan media sosial menjadi ruang utama dalam interaksi, penyebaran
informasi, dan pembentukan opini politik. Penelitian ini bertujuan menganalisis
model partisipasi politik Generasi Z melalui media sosial dalam konteks Pilkada
2024, menggunakan pendekatan Social Media Political Participation Model
(SMPPM) yang mencakup tahapan pre-exposure, media exposure, penerimaan
pesan, dan situasi perilaku. Penelitian ini menggunakan metode kuantitatif
deskriptif dengan variabel tunggal (univariat) yang bertujuan untuk
mendeskripsikan model partisipasi politik Generasi Z melalui media sosial.
Penelitian ini melibatkan 151 responden usia 17-25 tahun dengan teknik cluster
sampling dan analisis statistik deskriptif menggunakan SPSS versi 27. Hasil
menunjukkan bahwa mayoritas responden aktif terpapar konten politik, namun
keterlibatan dalam aktivitas politik langsung masih rendah. Sebanyak 66,9%
responden mengaku informasi politik di media sosial memengaruhi pilihan politik
mereka, sementara hanya 25,17% menunjukkan partisipasi tinggi, 63,58% rendah,
dan 11,26% tidak berpartisipasi sama sekali.
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ABSTRACT

Thesis titled “Political Participation Model of Generation Z through Social Media
in the 2024 Regional Elections” written by Elok Afida Nur Aini, NIM
126304212077, under the supervision of Ucik Ana Faradilla, S.Si., M.I.Kom.
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Generation Z, as digital natives, exhibits a distinct pattern of political participation,
with social media serving as the primary space for interaction, information
dissemination, and the formation of political opinions. This study aims to analyze
the political participation model of Generation Z through social media in the context
of the 2024 Regional Election (Pilkada), using the Social Media Political
Participation Model (SMPPM), which includes the stages of pre-exposure, media
exposure, message reception, and behavioral situation. This research employs a
descriptive quantitative method with a single variable (univariate), aiming to
describe the political participation model of Generation Z through social media. The
study involved 151 respondents aged 17-25 years, selected through cluster
sampling, and the data were analyzed using descriptive statistics with SPSS version
27. The results indicate that while the majority of respondents are actively exposed
to political content, their direct involvement in political activities remains low. A
total of 66.9% of respondents stated that political information on social media
influenced their political choices, while only 25.17% demonstrated high
participation, 63.58% showed low participation, and 11.26% did not participate at
all.
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