ABSTRAK

Skripsi dengan judul “Gaya Komunikasi Penceramah Di Era Digital : Studi
Netnografi Tokoh Ning Umi Laila Dalam Media Sosial TikTok™ ini ditulis oleh
Zunanda Putri Ayu Ibtihal, NIM. 126311211031, dengan pembimbing Bapak Didin
Wahyudin, M.Pd.
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Dakwah digital menjadi fenomena baru di era Revolusi Industri 4.0, di mana
media sosial seperti TikTok dimanfaatkan sebagai sarana penyampaian pesan
keagamaan secara kreatif dan interaktif. Ning Umi Laila sebagai seorang
penceramah perempuan hadir dengan gaya komunikasi yang khas, yang mampu
menarik perhatian masyarakat, khususnya kalangan generasi milenial dan Gen-Z.
Penelitian ini bertujuan untuk mengkaji gaya komunikasi yang digunakan oleh
Ning Umi Laila dalam berdakwah melalui media sosial TikTok serta dampaknya
terhadap respon dan interaksi mad 'u (audiens dakwah).

Penelitian ini menggunakan pendekatan kualitatif dengan metode deskriptif.
Teknik pengumpulan data dilakukan melalui observasi konten TikTok, wawancara
mendalam dengan pengikut akun fansbase @umininglaila, serta dokumentasi.
Analisis data dilakukan dengan model interaktif Miles dan Huberman yang meliputi
reduksi data, penyajian data, dan penarikan kesimpulan.

Hasil penelitian menunjukkan bahwa Ning Umi Laila menerapkan strategi
gaya komunikasi yang asertif, empatik, dan naratif. Ning Umi Laila menggunakan
pendekatan high-context communication melalui simbol budaya, bahasa lokal,
ekspresi nonverbal, serta narasi kehidupan sehari-hari yang dikemas dengan
sentuhan emosional dan humoris. Penyampaian dakwah dilakukan dengan cara
yang santai namun substansial, sehingga lebih mudah dipahami dan diterima oleh
mad u.

Dampak dakwah yang ditimbulkan terlihat dari respon positif audiens yang
merasa lebih tenang, sabar, dan termotivasi untuk memperbaiki diri setelah
menonton konten dakwahnya. Interaksi yang terjadi pun bersifat dua arah dan
partisipatif, di mana mad’u aktif memberikan komentar, pertanyaan, bahkan
membagikan ulang konten dakwah. Strategi dakwah Ning Umi Laila melalui media
sosial TikTok terbukti mampu membangun kesadaran spiritual, meningkatkan
kedekatan emosional, dan membentuk ruang dakwah digital yang inklusif dan
transformatif.
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ABSTRACT

The thesis entitled "Communication Style of Preachers in the Digitalization Era:
Study Netnografi of Ning Umi Laila's Figure in TikTok Social Media" was written
by Zunanda Putri Ayu Ibtihal, NIM. 126311211031, with the supervisor Mr. Didin
Wahyudin, M.Pd.
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Digital preaching has become a new phenomenon in the era of the Industrial
Revolution 4.0, where social media such as TikTok are used as a means of
conveying religious messages creatively and interactively. Ning Umi Laila as a
female preacher comes with a distinctive communication style, which is able to
attract the attention of the public, especially the millennial and Gen-Z generations.
This study aims to examine the communication style strategy used by Ning Umi
Laila in preaching through TikTok social media and its impact on the response and
interaction of mad'u (preaching audience).

This study uses a qualitative approach with a descriptive method. Data collection
techniques are carried out through observation of TikTok content, in-depth
interviews with followers of the (@umininglaila fanbase account, and
documentation. Data analysis is carried out using the Miles and Huberman
interactive model which includes data reduction, data presentation, and drawing
conclusions.

The results of the study showed that Ning Umi Laila applied assertive, empathetic,
and narrative communication style strategies. She wused a high-context
communication approach through cultural symbols, local languages, nonverbal
expressions, and daily life narratives packaged with emotional and humorous
touches. The delivery of da'wah was carried out in a relaxed but substantial
manner, so that it was easier to understand and accept by the mad'u.

The impact of the preaching that was caused was seen from the positive response
of the audience who felt calmer, more patient, and motivated to improve themselves
after watching her preaching content. The interactions that occurred were also two-
way and participatory, where the mad'u actively provided comments, questions, and
even re-shared the preaching content. Ning Umi Laila's preaching strategy through
TikTok social media has proven to be able to build spiritual awareness, increase
emotional closeness, and form an inclusive and transformative digital preaching
space.
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