
123 

 

DAFTAR PUSTAKA 

Abdirrahman, Agus Wahyu, and Sumiati Sumiati. “Analisis Kepuasan Pelanggan 

Menggunakan Metode Customer Satisfaction Index untuk Menentukan 

Strategi Pemasaran Menggunakan Analisis Swot di Kafe Xyz.” Juminten 2, 

no. 3 (May 31, 2021): 143–54. doi:10.33005/jumintenv2i3.251. 

Abdullah, Dr Karimuddin, S Hi, Misbahul Jannah, M Pd, Ummul Aiman, S Pd, 

Suryadin Hasda, et al. “Metodologi Penelitian Kuantitatif,” n.d. 

Adha, Abdul Fuad Amirul, Astrid Puspaningrum, and Mintarti Rahayu. “The 

Effects of Experimental Marketing and Experiential Value on Customer 

Loyalty with the Mediation of Customer Satisfaction.” Devotion: Journal 

of Research and Community Service 4, no. 9 (September 14, 2023): 1804–

19. doi:10.59188/devotionv4i9.561. 

Agustin, Risna Dwi, Srikandi Kumadji, and Edy Yulianto. “Pengaruh Green 

Marketing terhadap Minat Beli serta Dampaknya pada Keputusan 

Pembelian” 22, no. 2 (n.d.). 

Ananda, Radika Rais, Suherman, and M. Edo S Siregar. “Pengaruh Experiential 

Marketing dan Kualitas Produk Terhadap Loyalitas Pelanggan Melalui 

Kepuasan Pelanggan Sebagai Variabel Intervening.” Jurnal Bisnis, 

Manajemen, dan Keuangan 3, no. 3 (January 16, 2023): 823–37. 

doi:10.21009/jbmk.0303.16. 

Andreani, Fransisca. “Experiential Marketing (Sebuah Pendekatan Pemasaran).” 

JURNAL MANAJEMEN PEMASARAN 2, no. 1 (n.d.). 

Anggraeni, Adjeng Laksmi, Ika Febrilia, and Shandy Aditya. “Faktor-Faktor yang 

Mempengaruhi Kepuasan Pelanggan dalam Menggunakan Layanan Pesan 

Antar Makanan di Jakarta.” Jurnal Bisnis, Manajemen, dan Keuangan 4, 

no. 1 (May 3, 2023): 198–213. doi:10.21009/jbmk.0401.15. 

Artana, I Wayan Arta. “The Influence Of Experiential Marketing and Brand Trust 

on Customer Loyalty Through Customer Satisfaction as an Intervening 

Variable” 2 (2024). 

Askaria, Alda Oktitania, and Mohammad Arief. “Peran Green Marketing Terhadap 

Minat Beli Melalui Kepercayaan Merek (Studi Pada Produk Love Beauty 

and Planet).” Jurnal Kajian Ilmu Manajemen (JKIM) 1, no. 4 (January 26, 

2022). doi:10.21107/jkimv1i4.13508. 

Astarini, Dyah, Ina Oktaviana Matusin, Luki Adiati Pratomo, Mutia Anindit, 

Anisah Z Amaliah, and Dewi Anggraeni. “Pengaruh Green Marketing 

Terhadap Purchase Intention: Peran Mediasi Green Brand Image dan Green 



124 

 

 

 

Brand Trust.” Media Riset Bisnis & Manajemen 23, no. 2 (February 20, 

2025): 67–80. doi:10.25105/v23i2.18642. 

Ayatullah Muhammad Ibrahim and Muhammad Sholahuddin. “Pengaruh Strategi 

Green Marketing dan Label Halal Terhadap Minat Pembelian Ulang 

Konsumen Pada Konsumen Fore Coffe Di Kota Surakarta.” Jurnal Lentera 

Bisnis 14, no. 2 (May 2, 2025): 1000–1017. doi:10.34127/jrlabv14i2.1464. 

Bernarto, Innocentius, Margaretha Pink Berlianto, Yohana F Cahya Palupi, Ronnie 

Resdianto Masman, and Ian Nurpatria Suryawan. “The Influence of Brand 

Awareness, Brand Image, and Brand Trust on Brand Loyalty.” Jurnal 

Manajemen, no. 03 (n.d.). 

Brakus, J. Joško, Bernd H. Schmitt, and Lia Zarantonello. “Brand Experience: What 

Is It? How Is It Measured? Does It Affect Loyalty?” Journal of Marketing 

73, no. 3 (May 2009): 52–68. doi:10.1509/jmkg.73.3.052. 

Christyawan, Harry, and I Made Sukresna. “Peningkatan Brand Satisfaction Dan 

Brand Trust Berbasis Brand Value Terhadap Brand Loyalty (Studi pada 

Pengguna Apple Iphone di Semarang).” Jurnal Sains Pemasaran Indonesia 

xix, no. 2 (n.d.): 75–91. 

Guo, Yuanyuan. “Digital Trust and the Reconstruction of Trust in the Digital 

Society: An Integrated Model Based on Trust Theory and Expectation 

Confirmation Theory.” Digital Government: Research and Practice 3, no. 

4 (October 31, 2022): 1–19. doi:10.1145/3543860. 

Hair, Joe F., Christian M. Ringle, and Marko Sarstedt. “PLS-SEM: Indeed a Silver 

Bullet.” Journal of Marketing Theory and Practice 19, no. 2 (April 2011): 

139–52. doi:10.2753/MTP1069-6679190202. 

Harijanto, Ferdinand Reynaldi, Justin Lawrence, and Adriana Aprilia. “Pengaruh 

Experiential Marketing Terhadap Kepuasan Konsumen di Welabajo Hotel 

Labuan Bajo.” Jurnal Manajemen Perhotelan 10, no. 2 (September 30, 

2024): 91–105. doi:10.9744/jmp.10.2.91-105. 

Hariyanti, Tita, Endy Wira Pradana, Diadjeng Setya Wardani, and Nikma Fitriasari. 

“Experiential Marketing to Increase Brand Trust and Loyalty of Non-

Insurance Patients in the Outpatient Unit of the Army Hospital in Malang 

East Java, Indonesia.” International Journal of Professional Business 

Review 8, no. 5 (May 22, 2023): e02158. 

doi:10.26668/businessreview/2023.v8i5.2158. 

Inas Syachruddin, Anisah. “The Influenceo of Green Marketing and Brand 

Personality on Brand Image and Brand Trust in Fashion Products ‘Kana 

Goods.’” Management Studies and Entrepeneurship Journal 6, no. 4 

(2025): 4953–64. 



125 

 

 

 

Indriani, Farida. “Experiential Marketing Sebagai Suatu Strategi dalam 

Menciptakan Customer Satisfaction dan Repeat Buying untuk 

Meningkatkan Kinerja Pemasaran.” JURNAL STUDI MANAJEMEN & 

ORGANISASI 3, no. 1 (n.d.): 28. 

Jannah, Lu’lu’ul, and Erni Hernawati. “Konsep Green Marketing dan Dampaknya 

Terhadap Perilaku Konsumen Indonesia.” Jurnal Bina Manajemen 9, no. 2 

(March 11, 2021): 92–112. doi:10.52859/jbm.9i2.157. 

Jedicke, Eva Maria, Christian Arnold, and Jörg Lindenmeier. “The Dynamics of 

Consumer Boycott Intention: Examining the Roles of Moral Reasoning, 

Cognitive Dissonance, and Self-Congruence.” Journal of Business 

Research 189 (February 2025): 115127. doi:10.1016/jjbusres.2024.115127. 

“Kementerian Agama Al-Qur’an Dan Terjemahnya Edisi 2019,” n.d. 

Kementrian Agama. Alquran Dan Terjemahan Resmi Dari Kementrian Agama 

Edisi Tahun 2019. Jakarta: Lajnah Pentashihan Mushaf, 2022. 

Khansa, Nadhifa, and Murwanto Sigit. “Pengaruh Strategi 

GreenMarketingterhadap BrandImage dan Keputusan pada Pembelian 

Produk the Body Shop di Indonesia” 02, no. 06 (2024). 

Khoirunnisa, Anis, and Rina Astini. “The Effects of Experiential Marketing and 

Social Media Marketing on Repurchase Intention with Brand Trust as 

Variable Mediation for Wearing Klamby Hijab Fashion Products.” 

European Journal of Business and Management Research 6, no. 6 

(November 14, 2021): 35–41. doi:10.24018/ejbmr.2021.6.6.1145. 

Kurniawan, Shelvy. “The Influence of Green Marketing on Green Satisfaction 

Mediated by Perceived Quality and Its Impact to Green Trust in Injection 

Motorcycle.” The Winners 15, no. 2 (September 30, 2014): 85. 

doi:10.21512/twv15i2.622. 

Lee, Jinhee, and Eric Haley. “Green Consumer Segmentation: Consumer 

Motivations for Purchasing pro-Environmental Products.” International 

Journal of Advertising 41, no. 8 (November 17, 2022): 1477–1501. 

doi:10.1080/02650487.2022.2038431. 

Lia, Della Ayu Zonna, Ely Siswanto, Rayie Tariaranie Wiraguna, and Handri Dian 

Wahyudi. “From Green Marketing to Enhance Green Purchase Intention: 

The Act of Green Advertisement, Green Brand Loyalty, and Green Brand 

Innovativeness.” Jurnal Manajemen dan Kewirausahaan 12, no. 2 (January 

2, 2025): 163–75. doi:10.26905/jmdkv12i2.13922. 

Morgan, R. M., and Hunt, S. D. “The Commitment-Trust Theory of Relationship 

Marketing.” Journal of Marketing 58, no. 3 (n.d.): 20–38. 



126 

 

 

 

Muhammad Fikri, Rofiqoh Ferawati, and Mohammad Orinaldi. “Analisis Strategi 

Pemasaran Syariah Produk Elzatta.” Jurnal Ekonomi, Bisnis dan 

Manajemen 2, no. 3 (August 23, 2023): 41–54. 

doi:10.58192/ebismenv2i3.1253. 

Mulyapradana, Aria, Ary Dwi Anjarini, and Harnoto Harnoto. “Pengaruh Kualitas 

Pelayanan Terhadap Kepuasan Pelanggan di PT. Tempo Cabang Tegal.” 

Jesya (Jurnal Ekonomi & Ekonomi Syariah) 3, no. 1 (January 1, 2020): 26–

38. doi:10.36778/jesyav3i1.115. 

Nida Salma Fahriani and Intan Rike Febriyanti. “Analisis Kepuasan Pelanggan di 

Apotek Bunda Cikembar.” OPTIMAL Jurnal Ekonomi dan Manajemen 2, 

no. 3 (August 30, 2022): 1–11. doi:10.55606/optimalv2i3.431. 

Nst, Amrin Mulia Utama, Nova Ch. Mamuaya, Taqwa Sultan, Yoseph Benny 

Kusuma, Grace Citra Dewi, and Anton Priyo Nugroho. “Unraveling the 

Antecedents of Customer Loyalty in the Restaurant Industry: The Impact of 

Perceived Price Fairness, Product Quality, and Service Quality through the 

Lens of Customer Satisfaction.” Journal of Logistics, Informatics and 

Service Science, June 16, 2024. doi:10.33168/JLISS.2024.0915. 

Nuraini, Khofifah, and Rifdah Abadiyah. “Produk Ramah Lingkungan Mendorong 

Keputusan Pembelian Mie Instan di Indonesia.” Jurnal Inovasi Daerah 3, 

no. 2 (June 22, 2024): 107–27. doi:10.53697/jidv3i2.37. 

Oliver, R. L. “A Cognitive Model of the Antecedents and Consequences of 

Satisfaction Decisions.” Journal of Marketing Research 17, no. 4 (1980): 

460–69. 

Owusu-Antwi, Kwasi. “Brand Trust and Brand Loyalty: A Moderation and 

Mediation Perspective.” British Journal of Applied Science & Technology 

38, no. 4 (November 2019): 1–17. 

Parasuraman, A, Zeithaml, V.A, and Berry, L.L. “SERVQUAL: A Multiple-Item 

Scale for Measuring Consumer Perceptions of Service Quality.” Journal of 

Retailing, 1988, 12–40. 

Pramezwary, Amelda, Jennifer Winata, Roselynn Tanesha, and Tiffanysius 

Armando. “Brand Trust dan Promosi Penjualan Terhadap Keputusan 

Pembelian Produk Di Masa Covid-19” 19, no. 1 (2021). 

putri. “Pengaruh Kepuasan Pelanggan Terhadap Brand Trust Dan Brand Loyalty 

Pada Konsumen Fashion Muslimah.” Journal of Mathematical and 

Fundamental Sciences 51, no. 2 (August 6, 2019). 

Rachmad, Yoesoep Edhie, Dian Meliantari, Ilham Akbar, Syamsu Rijal, and 

Muhammad Reza Aulia. “The Influence of Product Quality, Promotion and 



127 

 

 

 

Brand Image on Brand Trust and Its Implication on Purchase Decision of 

Geprek Bensu Products.” Jurnal EMT KITA 7, no. 3 (July 1, 2023): 597–

604. doi:10.35870/emtv7i3.1111. 

Rahmayani, Melia Wida, and Wulan Riyadi. “PENGARUH EXPERIENTIAL 

MARKETING DAN BRAND TRUST TERHADAP CUSTOMER 

LOYALTY: (Studi Pada Konsumen Produk Wardah di Kecamatan 

Talaga).” Entrepreneur: Jurnal Bisnis Manajemen dan Kewirausahaan 4, 

no. 1 (January 4, 2023): 102–9. doi:10.31949/entrepreneurv4i1.3544. 

Rezeki, Munanda Putri. “PENGARUH EXPERIENTIAL MARKETING DAN 

PERCEIVED QUALITY TERHADAP BRAND LOYALTY YANG 

DIMEDIASI OLEH BRAND TRUST PADA PELANGGAN” 8, no. 4 

(November 2023): 756–74. www.jim.usk.ac.id/ekm. 

Riva, Farzana, Solon Magrizos, Ioannis Rizomyliotis, and Mohammad Rajib 

Uddin. “Beyond the Hype: Deciphering Brand Trust amid Sustainability 

Skepticism.” Business Strategy and the Environment 33, no. 7 (November 

2024): 6491–6506. doi:10.1002/bse.3829. 

Riyanto, Slamet, and Aglis Andhita Hatmawan. Metode Riset Penelitian Kuantitatif 

(Penelitian di Bidang Manajemen, Teknik, Pendidikan dan Eksperimen). 

Yogyakarta, 2020. 

Rosdayanti, Pinkan, and Meylani Tuti. “Pengaruh Kepuasan Pelanggan Terhadap 

Kepercayaan Merek, Loyalitas Merek dan Ekuitas Merek Marugame 

Udon.” Widya Manajemen 5, no. 2 (August 1, 2023): 120–34. 

doi:10.32795/widyamanajemenv5i2.3681. 

Ruslim, Tommy Setiawan, and Mukti Rahardjo. “Identifikasi Kepuasan Konsumen 

Ditinjau Dari Segi Harga Dan Kualitas pada Restoran Abuba Steak di 

Greenville” 2, no. 1 (2016). 

Saputro, Wahyu Ragil, and Sri Murwanti. “Analisis Pengaruh Resonansi Merek dan 

Kepercayaan Merek Terhadap Loyalitas Merek pada Konsumen Produk 

Makanan Indomie di Kabupaten Karanganyar.” Manajemen Dewantara 8, 

no. 1 (February 21, 2024): 170–83. doi:10.30738/mdv8i1.17041. 

Sarastiti, Herdini, and Naili Farida. “Pengaruh Experiential Marketing dan 

Consumer Experience Terhadap Brand Loyalty Melalui Brand Trust 

Sebagai Variabel Intervening (Study pada Inul Vizta Semarang),” n.d. 

Sari, Novi Sekar, and Ririn Tri Ratnasari. “Nilai Pengalaman Pada Halal Fesyen 

dan Kepuasan Pengalaman Terhadap Niat Berperilaku.” Jurnal Ekonomi 

Syariah Teori dan Terapan 8, no. 3 (May 31, 2021): 374. 

doi:10.20473/vol8iss20213pp374-383. 



128 

 

 

 

Setiagraha, Dika, Mahmud Junianto, and Ulfah Muharramah. “Pengaruh Green 

Marketing terhadap Minat Beli serta Dampaknya pada Keputusan 

Pembelian di Minimarket Alfamart Kota Palembang.” Journal of 

Management 2, no. 2 (2023). 

Soedionon, Wibisono, Klemens Wedanaji Prasastyo, and Maria Adeline. 

“Pengaruh Brand Experience, Brand Image-Congruence, Brand Affect Dan 

Brandtrust Terhadap Repurchase Intention Pada Produk Fashion 

Berrybenka Secara Online di Jakarta.” Media Bisnis 12, no. 1 (December 

10, 2020): 57–66. doi:10.34208/mbv12i1.881. 

Sofyan, Ivan, and Lili Karmela Fitriani. “Pengaruh Strategi Green Marketing 

Terhadap Kepuasan dan Loyalitas Pelanggan Mcdonald’s: Study Kasus 

McDonald’s di Kota Cirebon.” Entrepreneur: Jurnal Bisnis Manajemen 

dan Kewirausahaan 4, no. 2 (May 23, 2023): 285–300. 

doi:10.31949/entrepreneurv4i2.5662. 

Subagiyo, S.E., Rokhmat. Metode Penelitian Ekonomi Islam: Konsep Dan 

Penerapan. Alim’s Publishing, 2017. 

Sugiyono, Dr. Metode Penelitian Kuantitatif, Kualitatif, dan R&D. 2nd ed. 

ALFABETAcv, 2023. 

Suherman, Aisa Azzahra, and Astrid Puspaningrum. “Pengaruh Green Marketing, 

Green Brand Image, dan Green Trust Terhadap Purchase Decision.” Jurnal 

Manajemen Pemasaran dan Perilaku Konsumen 2, no. 4 (October 1, 2023): 

1002–12. doi:10.21776/jmppk.2023.02.4.15. 

Supadmi, Ni Ketut. “Peran Green Brand Satisfaction dalam Memediasi Hubungan 

Antara Green Brand Experience dengan Green Brand Trust” 6, no. 6 (n.d.). 

Syafrida Hafni Sahir. Metodologi Penelitian. 1st ed. PENERBIT KBM 

INDONESIA, 2021. 

Tahendrika, Abner, Natasya Naomi Oei, and Daniel Lallo Pakiding. “Pengaruh 

Kualitas Green Marketing Terhadap Loyalitas Pelanggan Dengan Kepuasan 

Pelanggan Sebagai Variabel Intervening di Starbucks Company Kota 

Makassar” 16, no. 2024 (2024). 

Thariq, Dafiq, Een Nuraeni, Siti Aisah, and Safitri Putri Derajat. “Pengaruh Gaya 

Hidup Halal dan Pemasaran Media Sosial Terhadap Keputusan Pembelian 

Busana Muslim” 3, no. 1 (2025). 

Triwahyuni, Indah, and Siti Zuhroh. “Pengaruh Experiential Marketing Terhadap 

Loyalitas Pelanggan Yang Dimediasi Oleh Kepuasan Pelanggan.” JMD: 

Jurnal Riset Manajemen & Bisnis Dewantara 3, no. 2 (December 3, 2020): 

93–100. doi:10.26533/jmdv3i2.598. 



129 

 

 

 

Tuti, Meylani, and Viki Sulistia. “The Customer Engagement Effect on Customer 

Satisfaction and Brand Trust and Its Impact on Brand Loyalty.” Jurnal 

Manajemen Bisnis 13, no. 1 (March 1, 2022): 1–15. 

doi:10.18196/mbv13i1.12518. 

University of Limpopo, and Reginald Masocha. “Green Marketing Practices: Green 

Branding, Advertisements and Labelling and Their Nexus with the 

Performance Of Smes in South Africa.” Journal of Sustainability Science 

and Management 16, no. 1 (January 31, 2020): 174–92. 

doi:10.46754/jssm.2021.01.015. 

Wardana, Reza Yudha, and Astrid Puspaningrum. “Pengaruh Experiential 

Marketing Terhadap Kepuasan Pelanggan.” Jurnal Manajemen Pemasaran 

dan Perilaku Konsumen 1, no. 2 (March 1, 2022): 186–94. 

doi:10.21776/jmppk.2022.01.2.06. 

Wijaya, Nadia Tammy, and Arry Widodo. “Faktor yang Mempengaruhi Brand 

Trust Konsumen Online Travel Agent Tiket.Com” 13, no. 1 (2020). 

Xu, Wenjie, Hyejin Jung, and Jangheon Han. “The Influences of Experiential 

Marketing Factors on Brand Trust, Brand Attachment, and Behavioral 

Intention: Focused on Integrated Resort Tourists.” Sustainability 14, no. 20 

(October 11, 2022): 13000. doi:10.3390/su142013000. 

Yuliana, Rahmi, and Setyo Pantawis. “Pengaruh Kualitas Produk dan Green 

Marketing Terhadap Pembelian Ulang dan Kepuasan Konsumen Sebagai 

Variabel Intervening pada Produk Skincare di Kota Semarang” 4 (2022): 

79–86 


