ABSTRAK
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Penelitian ini dilatarbelakangi oleh berkembangnya industri fashion halal di
Indonesia yang menuntut perusahaan untuk terus berinovasi dalam strategi
pemasaran guna meningkatkan kepercayaan konsumen terhadap merek. El Zatta
Tulungagung sebagai salah satu brand fashion halal perlu menerapkan experiential
marketing dan green marketing untuk menciptakan kepuasan pelanggan yang
berujung pada brand trust.

Penelitian ini bertujuan untuk mengetahui pengaruh experiential marketing dan
green marketing terhadap brand trust melalui kepuasan pelanggan sebagai variabel
intervening pada konsumen El Zatta Tulungagung. Penelitian ini menggunakan
pendekatan kuantitatif dengan penelitian asosiatif. Data yang digunakan merupakan
data primer yang diperoleh melalui kuesioner dengan teknik non-probability
sampling jenis snowball sampling sebanyak 100 responden. Analisis data dilakukan
menggunakan aplikasi SmartPLS versi 4 dengan uji validitas, uji reliabilitas, uji R
Square, dan uji path coefficient.

Hasil penelitian menunjukkan bahwa experiential marketing berpengaruh
positif dan signifikan terhadap kepuasan pelanggan dan brand trust. Green
marketing berpengaruh positif dan signifikan terhadap brand trust tetapi tidak
berpengaruh signifikan terhadap kepuasan pelanggan. Selain itu, kepuasan
pelanggan tidak berpengaruh positif dan signifikan terhadap brand trust serta tidak
mampu memediasi pengaruh experiential marketing dan green marketing terhadap
brand trust pada konsumen El Zatta Tulungagung.
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ABSTRACT

This thesis, entitled “The Influence of Experiential Marketing and Green
Marketing on Brand Trust through Customer Satisfaction as an Intervening
Variable in Halal Fashion at El Zatta Tulungagung,” was written by Aina Izzati
Zuhria, NIM. 126402211006, Department of Sharia Economics, Faculty of Islamic
Economics and Business, State Islamic University Sayyid Ali Rahmatullah
Tulungagung, under the supervision of Dr. Rokhmat Subagiyo, M.E.L

Keywords: Experiential Marketing, Green Marketing, Customer Satisfaction,
Brand Trust, Halal Fashion

This research is motivated by the development of the halal fashion industry in
Indonesia which requires companies to continuously innovate in marketing
strategies to increase consumer trust in their brands. El Zatta Tulungagung, as one
of the halal fashion brands, needs to implement experiential marketing and green
marketing to create customer satisfaction that leads to brand trust.

This study aims to determine the influence of experiential marketing and green
marketing on brand trust through customer satisfaction as an intervening variable
among El Zatta Tulungagung consumers. This research uses a quantitative approach
with associative research. The data used are primary data obtained through
questionnaires using non-probability sampling with a snowball sampling technique
involving 100 respondents. Data analysis was carried out using SmartPLS version
4 with validity test, reliability test, R Square test, and path coefficient test.

The results showed that experiential marketing has a positive and significant
effect on customer satisfaction and brand trust. Green marketing has a positive and
significant effect on brand trust but does not have a significant effect on customer
satisfaction. In addition, customer satisfaction does not have a positive and
significant effect on brand trust and is unable to mediate the influence of
experiential marketing and green marketing on brand trust among El Zatta
Tulungagung consumers.

xxii



ks

Loy IV r o) Dl a3 e 25 W) sy o) Gupndl 877 Olgtay Gy b
L W3y by e LT i TOWH Y Aslgdy B (3 s dse ks eSlasl)
Jles¥ly sLagVl alS” slas¥l vd ¢ op2dl sladV) duls maby YTEYYVY T
Slivgy Sl sl e ialalss Lo SH ALYl ey et Baslr ALY
M.E.I ¢ 5 bsmr

WV (o) Sl A8 el Loy s W Grged) ¢ qrmdl Grgedl i il LIS
IO

oo A g (3 IV LY sl ekt ga ol s oy i) OIS
BLole 3 oSgrnd) a8 asl) Il e dsndl Blondlinl 3 jezadl KoV olS72d)
Gl L W A Ayl Ll sis] Wyl cBglidy Bl Zld Lyl
Ayl 2L 48 ] 3g @) Sl Loy gl 23V gisedly o) Gagnd)
Alad) 2l 485 e sV gsndly qmdl Guped) 5B L U] 2l sda 0
Bl )l s psnns . gl g B Slgmms cnr J5ze piieS el Loy s (e
Olw) JYs o Ledle Jgad ¢ el oy & i) SUL L ey s e GaS
Voo add el sl SERINE IVLCIUR WIPES Y I CHEON QR N - RT- R RN
il Shltl mat oYl SmartPLS gl pltsiial UL WE o] @ L Comtnn
DLl Jolas Shlzly R Square by 235054 l)lasy

Wl aeiiy Seadl Loy e plag g12) 15b & O pmdl gsedl OF il o gl
o b asdy calndl 2l oShaall 3 e plag ) b s Y1 gsedll 072
i o plas ] B el Lo (S5 L eells s adle sdaall Loy s pls 1B
i e as W Gisedly qod) Gl S0 & Langdl n (San dy ) 20y
Ayl W3l sl LI (3 oaSdernd)

XXiii



