
 

Manajemen Pemasaran Berbasis Stakeholder… 305 

DAFTAR RUJUKAN 

Al-Khasawneh, S. (2020). "Using Performance Dashboards to Increase 
Accountability in Educational Institutions." Journal of 
Educational Management, 34(2), 159–178. 

Alipour, Mehrdad, et al. (2012). "A New Marketing Mix: The 6Ps for 
Private School Marketing in Iran." 

Allen, Louis Alexander. (1960). A Management and Organization. New 
York: McGraw-Hill Book Company. 

Alma, Buchari. (1992/2014). Manajemen Pemasaran dan Pemasaran Jasa. 
Bandung: Alfabeta. 

Alma, Buchari, & Hurriyati, Ratih. (2008/2009). Manajemen Corporate 
dan Strategi Pemasaran Jasa Pendidikan: Fokus pada Mutu dan 
Layanan Prima. Bandung: Alfabeta. 

Arifin, Johan. (2009). Etika Bisnis Islami. Semarang: Walisongo Press. 

Argyris, Chris, & Schön, Donald A. (1996). Organizational Learning II: 
Theory, Method, and Practice. Reading, MA: Addison-Wesley. 

Asmani, Jamal Ma’ruf. (2015). Manajemen Efektif Marketing 
Madrasah/Sekolah. Yogyakarta: Diva Press. 

Atmosudiro, Prajudi. (1982). Manajemen Umum. Jakarta: Ghalia 
Indonesia. 

Azheri, Busya. (2012). Corporate Social Responsibility: Dari Voluntary 
menjadi Mandatory. Jakarta: Rajawali Pers. 

Aziz, Abdul. (2018). Manajemen Strategik Pendidikan Islam. Yogyakarta: 
Kalimedia. 

Bogdan, Robert C., & Biklen, Sari Knopp. (1998). Qualitative Research 
for Education: An Introduction to Theory and Methods. Boston: 
Allyn and Bacon, Inc. 



 

306 Manajemen Pemasaran Berbasis Stakeholder… 

Bosman, L., & Visscher, A. (2019). School Image and Parental Choice. 
Rotterdam: Sense Publishers. 

Bowen, John, & Shoemaker, Stone. (2006). "Loyalty: A Strategy 
Commitment." Cornell HRA Quarterly. 

Bryson, John M. (2018). Strategic Planning for Public and Nonprofit 
Organizations. San Francisco: Jossey-Bass. 

Bush, Tony. (2017). "Participatory Monitoring in School-Based 
Management." Educational Management Administration & 
Leadership, 45(3), 425–440. 

Chotimah, Chusnul. (2018). Manajemen Lembaga Pendidikan Islam. 
Tulungagung: Akademia Pustaka. 

Cohen, Louis, Manion, Lawrence, & Morrison, Keith. (2007). Research 
Methods in Education (6th ed.). Routledge. 

Constantinides, E. (2006). "The Marketing Mix Revisited: Towards the 
21st Century Marketing." Journal of Marketing Management, 22, 
408. 

Cooper, D. R., & Schindler, P. (2011). Business Research Methods. 
McGraw-Hill. 

Cubillo, J., Sanchez, J., & Cervino, J. (2006). "International Students’ 
Decision-Making Process." Int. J. Educ. Manage., 20(2), 101-115. 

Cutlip, Scott. (2006). Effective Public Relations. New York: Prentice Hall. 

Daresh, John. (1989). Supervision as a Proactive Process. New York: 
Longman Inc. 

David, R. Fred. (2004). Konsep Manajemen Strategis. Jakarta: PT Indeks. 

Departemen Agama RI. (1995). Al Qur’an Al Karim dan Terjemahannya. 
Semarang: PT. Karya Toha Putra. 

Depdikbud/Depdiknas. (1989/2001/2003). UU RI No 20 Tahun 2003 
tentang Sistem Pendidikan Nasional. Jakarta. 

Dharmmesta, B.S., & Handoko, T. Hani. (2012). Manajemen Pemasaran: 
Analisis Perilaku Konsumen. Yogyakarta: BPFE. 



 

Manajemen Pemasaran Berbasis Stakeholder… 307 

Dhavamony, Mariasusai. (1995). Phenomenology of Religions. 
Yogyakarta: Kanisius. 

Driyarkara. (2006). Esai-Esai Filsafat. Jakarta: Gramedia. 

Efendi, Nur. (2021). "Pengawasan Partisipatif dalam Meningkatkan 
Mutu Madrasah." Jurnal Manajemen Pendidikan Islam UNITA, 
5(2). 

Engel, J. F., Blackwell, G., & Miniard, P. W. (1994). Perilaku Konsumen. 
Jakarta: Binarupa Aksara. 

Engkoswara. (2015). Administrasi Pendidikan. Bandung: Alfabeta. 

Fitria, A. H. (2022). "Manajemen Pemasaran Jasa Pendidikan Berbasis 
Stakeholder dalam Meningkatkan Daya Saing Lembaga." Jurnal 
Manajemen Pendidikan Islam, 8(2), 145–158. 

Fitri, Agus Zaenul. (2013). Manajemen Kurikulum Pendidikan Islam dari 
Teori ke Praktik. Tulungagung: Akademia Pustaka. 

Foskett, N. (1992). Managing External Relations in Schools: A Practical 
Guide. New York: Routledge. 

Freeman, R. Edward. (1984). Strategic Management: A Stakeholder 
Approach. Boston: Pitman. 

Friedman, S.M., et al. (1996). "Alar and Apples: Newspapers, Risk and 
Media Responsibility." Pub. Understand. Sci., 5(1), 1-20. 

Gitosudarmo, Indriyo. (2014). Manajemen Pemasaran. Yogyakarta: 
BPFE. 

Glickman, Carl D. (1981). Supervision of Instruction: A Developmental 
Approach. Boston: Allyn and Bacon. 

Goi, Chai Lee. (2009). "A Review of Marketing Mix: 4Ps or More?" 
International Journal of Marketing Studies, 1(1). 

Griffin, E.M. (2003). A First Look At Communication Theory (5th ed.). 
New York: McGraw-Hill. 

Griffin, R. W., & Ebert, Ronald J. (2003). Bisnis (6th ed.). New Jersey: 
Prentice Hall Inc. 



 

308 Manajemen Pemasaran Berbasis Stakeholder… 

Haiman, Theo, et al. (1987). Management. Massachusetts: Houghton 
Mifflin Company. 

Handayaningrat, Soewarno. (1996). Pengantar Studi Ilmu Administrasi 
dan Manajemen. Jakarta: Gunung Agung. 

Harsey, Paul, & Blanchard, Kenneth. (1988). Management of 
Organizational Behavior. New Jersey: Prentice Hall. 

Hasbullah. (2023). "Partisipasi Stakeholder dan Transparansi 
Pengambilan Keputusan di Lembaga Pendidikan." 
Educational Management Research Journal, 5(1). 

Hasibuan, S.P. Malayu. (2014). Manajemen Sumber Daya Manusia. 
Jakarta: Bumi Aksara. 

Hasyim, Farid. (2009). Strategi Madrasah Unggul. Yogyakarta: 
Prismasophie. 

Hernon, Peter, et al. (2003). The Library Leadership. London: Libraries 
Unlimited. 

Hidayat, Ara, & Machali, Imam. (2010/2012). Pengelolaan Pendidikan: 
Konsep, Prinsip dan Aplikasi. Bandung/Yogyakarta. 

Hillebrand, Bas, et al. (2015). "Stakeholder Marketing: Theoretical 
Foundations and Required Capabilities." Journal of the 
Academy of Marketing Science, 43(4), 411–428. 

Hossler, D. (1984). Enrollment Management: An Integrated Approach. 
New York: College Board. 

Hurriyati, Ratih. (2009). Manajemen Corporate. Bandung: Alfabeta. 

Imron, Ali. (2012). Manajemen Peserta Didik Berbasis Madrasah. Jakarta: 
Bumi Aksara. 

Indrayani, Etin. (2013). "Management of Academic Information 
System (AIS) at Higher Education in Bandung." Procedia - 
Social and Behavioral Sciences, 103, 630. 

Jauch, Lawrence R., & Glueck, William. (1998). Business Policy and 
Strategic Management. New York: McGraw-Hill. 

Kartajaya, Hermawan, & Sula, Muhammad Syakir. (2006). Syariah 
Marketing. Bandung: PT. Mizan Pustaka. 



 

Manajemen Pemasaran Berbasis Stakeholder… 309 

Keegan, Warren J. (1997). Manajemen Pemasaran Global. Jakarta: PT. 
Prenhallindo. 

Kojin. (2021). Strategi Diferensiasi dan Promosi Lembaga Pendidikan. 
Malang: UIN Malang Press. 

Kompri. (2014). Manajemen Sekolah: Teori dan Praktik. Bandung: 
Alfabeta. 

Koontz, Harold, & O’Donnell, Cyril. (1972). Principles of Management. 
New York: McGraw-Hill. 

Kotler, Philip. (1995/2000/2002/2016/2020). Manajemen Pemasaran / 
Marketing Management. Jakarta/Yogyakarta/New 
Jersey/Pearson. 

Kotler, Philip, & Fox, Karen F. A. (1995). Strategic Marketing for 
Educational Institutions. New Jersey: Prentice-Hall. 

Lazaruth, Soewadji. (1994). Kepala Sekolah dan Tanggung Jawabnya. 
Yogyakarta: Kanisius. 

Letavia, Cristin, dkk. (2024). "Pemasaran Jasa Pendidikan Berbasis 
Nilai." Jurnal TARBAWI, 15–32. 

Lewin, K. (1966). Group Decision and Social Change. London: Methuen 
and Co LTD. 

Lincoln, Y.S., & Guba, E. G. (1985). Naturalistic Inquiry. Beverly Hills: 
SAGE Publication. 

Machali, Imam. (2016). Manajemen Mutu Pendidikan Islam. Yogyakarta: 
Kaukaba Dipantara. 

Maimun, Agus, & Fitri, Agus Zaenul. (2010). Madrasah Unggulan. 
Malang: UIN-MALIKI Press. 

Manchanda, Puneet. (2004). "Response Modeling With Nonrandom 
Marketing-Mix Variables." Journal of Marketing Research, XLI. 

Maunah, Binti. (2016). Manajemen Pendidikan Islam. Yogyakarta: Teras. 

Maunah, Binti. (2022). "Implementasi Relationship Marketing di 
Lembaga Pendidikan Islam." Jurnal Ilmu Pendidikan Islam, 
12(1). 



 

310 Manajemen Pemasaran Berbasis Stakeholder… 

Moleong, Lexy J. (2004/2006/2012). Metodologi Penelitian Kualitatif. 
Bandung: Remaja Rosdakarya. 

Mooradian, Peter. (2011). "Experiential Branding in Education." Journal 
of Marketing for Higher Education, 18(1). 

Muhaimin, dkk. (2009/2010). Manajemen Pendidikan: Aplikasinya dalam 
Penyusunan RPS/M. Jakarta: Kencana. 

Mulyasa, E. (2003/2006). Menjadi Kepala Sekolah Profesional. Bandung: 
Remaja Rosdakarya. 

Munir. (2007). Sistem Informasi Manajemen Pendidikan. Ciamis: 
Universitas Galuh. 

Mutiani & Faisal. (2022). "Distributed Leadership and Collaborative 
Monitoring in Schools." Indonesian Journal of Educational 
Management, 12(2). 

Mutmainnah. (2023). "Monitoring Manajemen Pemasaran Pendidikan 
dalam Meningkatkan Daya Saing Madrasah." Jurnal 
Manajemen Pendidikan Islam, 8(2). 

Mutohar, Prim Masrokan. (2013). Manajemen Mutu Pendidikan Islam. 
Yogyakarta: Ar-Ruzz Media. 

Mutohar, Prim Masrokan. (2020). Manajemen Pemasaran Pendidikan: 
Konsep dan Aplikasi. Surabaya: UIN Press. 

Nasution, S. (1988/2003). Metode Penelitian Naturalistik Kualitatif. 
Bandung: Tarsito. 

Noorjannah. (2021). "Data-Driven Decision Making in School Quality 
Improvement." International Journal of Instruction, 14(3), 227–
244. 

Nurhayati, Siti. (2022). "Penggunaan Data dalam Pengambilan 
Keputusan Strategis di Sekolah." Jurnal Manajemen dan 
Supervisi Pendidikan, 8(1). 

Prihatin, Rani Putri. (2025). "Strategi Pemasaran Jasa Pendidikan di 
MTsN 5 Sleman." Evaluasi: Jurnal Manajemen Pendidikan Islam, 
33–47. 



 

Manajemen Pemasaran Berbasis Stakeholder… 311 

Purwanto, Ngalim. (1991/2002). Administrasi dan Supervisi Pendidikan. 
Jakarta/Bandung: Remaja Rosdakarya. 

Qomar, Mujamil. (2007). Manajemen Pendidikan Islam. Malang: 
Erlangga. 

Rambe, Lismawati, dkk. (2025). "Strategi Pemasaran Pendidikan 
Untuk Peningkatan Mutu Lulusan." RIGGS, 99–118. 

Robbins, Stephen P. (2003). Perilaku Organisasi. Jakarta: Indeks. 

Rowley, Jennifer. (2007). "The Role of Alumni in Institutional 
Reputation." International Journal of Educational Management, 
21(2). 

Ruslan, Rusadi. (2003). Manajemen Public Relation Media Komunikasi. 
Jakarta: Raja Grafindo Persada. 

Sagala, Syaiful. (2003/2005). Administrasi Pendidikan Kontemporer / 
Manajemen Strategi. Bandung: Alfabeta. 

Sergiovanni, Thomas. (1987). Supervision: A Redefinition. New York: 
McGraw-Hill. 

Stufflebeam, Daniel L., & Shinkfield, Anthony J. (2007). Evaluation 
Theory, Models, and Applications. San Francisco: Jossey-Bass. 

Sudirman, Indrianty. (2012). "Implementing Balanced Scorecard in 
Higher Education Management." International Journal of 
Business and Social Science, 3(18). 

Sugiyono. (2005/2006/2012). Metode Penelitian Kualitatif dan R&D. 
Bandung: Alfabeta. 

Sujianto, Agus Eko. (2015/2023). "Pemasaran Pendidikan Berbasis 
Stakeholder." Jurnal Pendidikan Islam, 15(2). 

Susanto, Ahmad. (2021). "Stakeholder Engagement and Decision 
Legitimacy in School Governance." Journal of Educational Policy 
Studies, 29(1). 

Tanzeh, Ahmad. (2023). "CRM dalam Lembaga Pendidikan Islam." 
Jurnal Pendidikan dan Manajemen Islam, 9(1). 

Terry, George R. (1973/2012). Principles of Management / Asas-Asas 
Manajemen. Illinois / Bandung: Alumni. 



 

312 Manajemen Pemasaran Berbasis Stakeholder… 

TIM DOSEN Administrasi Pendidikan UPI. (2009/2011). Manajemen 
Pendidikan. Bandung: Alfabeta. 

Ulfatin, Nurul, & Triwiyanto, Teguh. (2016). Manajemen Sumber Daya 
Manusia Bidang Pendidikan. Jakarta: PT. Raja Grafindo. 

Umaedi. (1999). Manajemen Berbasis Sekolah. Jakarta: Depdiknas. 

Usman, Husaini. (2010). Manajemen Edisi 3. Jakarta: Bumi Aksara. 

Yaumi, M. (2020). "Performance Indicators and Accountability in 
Islamic Schools." Journal of Islamic Education Studies, 12(1). 

Yoo, Boonghee. (2000). "An Examination of Selected Marketing Mix 
Elements and Brand Equity." Journal of the Academy of 
Marketing Science, 28(2). 

Zainuddin. (2022). "Stakeholder-Based Evaluation as a Driver of School 
Organizational Agility." Jurnal Manajemen Pendidikan, 17(2). 

Zubaedi. (2012). Isu-Isu Baru dalam Diskursus Filsafat Pendidikan Islam. 
Yogyakarta: Pustaka Pelajar. 

 


