
65 
 

DAFTAR PUSTAKA 

Abidin, C. (2016). Visibility labour: Engaging with influencers’ fashion brands and #OOTD 

advertorial campaigns on Instagram. Media International Australia, 161(1), 86–100. 

https://doi.org/10.1177/1329878X1616100110 

Arnett, J. J. (2000). Emerging adulthood: A theory of development from the late teens through the 

twenties. American Psychologist, 55(5), 469–480. https://doi.org/10.1037/0003-

066X.55.5.469 

Blackwell, D., Leaman, C., Tramposch, R., Osborne, C., & Liss, M. (2017). Extraversion, 

neuroticism, attachment style and fear of missing out as predictors of social media use and 

addiction. Personality and Individual Differences, 116, 69–72. 

https://doi.org/10.1016/j.paid.2017.04.039 

Breward, C. (2016). Fashion. Oxford University Press. 

Buglass, S. L., Binder, J. F., Betts, L. R., & Underwood, J. D. M. (2017). When ‘friends’ collide: 

Social media intensity, conflict, and anxiety among young adults. Computers in Human 

Behavior, 64, 505–514. https://doi.org/10.1016/j.chb.2016.07.037 

Cahyati, M. D., Rahma, S., & Putri, A. F. (2025). Regulasi diri dan FOMO pada mahasiswa 

pengguna TikTok. Jurnal Psikologi Konsumsi Digital, 3(1), 50–65. 

Creswell, J. W. (2014). Research Design: Qualitative, quantitative, and mixed methods 

approaches (4th ed.). SAGE. 

DataReportal. (2023). Global overview report. 

Deci, E. L., & Ryan, R. M. (1985). Intrinsic motivation and self-determination in human behavior. 

Springer US. https://doi.org/10.1007/978-1-4899-2271-7 

Denzin, N. K., & Lincoln, Y. S. (Eds.). (2005). The SAGE handbook of qualitative research (3rd 

ed.). SAGE. 

Elhai, J. D., Yang, H., Fang, J., Bai, X., & Hall, B. J. (2020). Depression and anxiety symptoms 

are related to problematic smartphone use severity in Chinese young adults: Fear of missing 

out as a mediator. Addictive Behaviors, 101, 105962. 

https://doi.org/10.1016/j.addbeh.2019.04.014 

Erikson, E. H. (1968). Identity: Youth and crisis. W. W. Norton & Company. 

Festinger, L. (1954). A theory of social comparison processes. Human Relations, 7(2), 117–140. 

https://doi.org/10.1177/001872675400700202 

https://doi.org/10.1177/1329878X1616100110
https://doi.org/10.1037/0003-066X.55.5.469
https://doi.org/10.1037/0003-066X.55.5.469
https://doi.org/10.1016/j.paid.2017.04.039
https://doi.org/10.1016/j.chb.2016.07.037
https://doi.org/10.1007/978-1-4899-2271-7
https://doi.org/10.1016/j.addbeh.2019.04.014
https://doi.org/10.1177/001872675400700202


66 
 

Falajunah, C. T., & Hendayani, R. (2024). Pengaruh FOMO oleh TikTok influencer terhadap 

minat beli produk Scarlett. Jurnal Pemasaran Konsumen Digital, 2(1), 33–47. 

Hodkinson, C. (2019). Fear of Missing Out (FOMO) marketing appeals: A conceptual model. 

Journal of Marketing Communications, 25(1), 65–88. 

https://doi.org/10.1080/13527266.2016.1234504 

Houghton, D. J., Joinson, A. N., Caldwell, N. A., & Marder, B. (2019). Tagger’s delight? 

Disclosure and liking behaviour in Facebook: The effects of sharing photographs amongst 

multiple known audiences. Computers in Human Behavior, 100, 22–31. 

https://doi.org/10.1016/j.chb.2019.06.003 

Hudders, L., Pandelaere, M., & Roe, (2021). “I need it now!” How the fear of missing out drives 

compulsive buying on social media. Journal of Retailing and Consumer Services, 61, 

102519. https://doi.org/10.1016/j.jretconser.2021.102519 

Iskandar, D. (2023). FOMO dan perilaku konsumtif mahasiswa pengguna TikTok. Jurnal 

Psikologi Digital, 4(1), 45–58. https://doi.org/10.31294/jpd.v4i1.12345 

Kahija, Y. F. L. (2017). Penelitian fenomenologis: Jalan memahami pengalaman hidup. Pustaka 

Pelajar. 

Kahneman, D., & Tversky, A. (1979). Prospect theory: An analysis of decision under risk. 

Econometrica, 47(2), 263–291. https://doi.org/10.2307/1914185 

Kawamura, Y. (2005). Fashionology: An introduction to fashion studies. Berg Publishers. 

Kim, H., & Park, H. (2013). Effects of utilitarian and hedonic shopping values on consumers’ 

impulse purchasing tendency. International Journal of Retail & Distribution Management, 

41(12), 943–958. https://doi.org/10.1108/IJRDM-07-2013-0148 

Kim, J., & Lennon, S. J. (2020). Fashion consumption as a medium of self-presentation among 

young adults. Clothing and Textiles Research Journal, 38(3), 143–156. 

https://doi.org/10.1177/0887302X20911234 

Kotler, P., & Keller, K. L. (2016). Marketing management (15th ed.). Pearson Education. 

Kurniawan, G. M. A. W. K., & Putra, R. (2021). Pengaruh endorsement selebriti dan Fear of 

Missing Out (FOMO) terhadap keputusan pembelian di TikTok Shop. E-Jurnal 

Manajemen Unud, 10(9), 658–687. 

La Kahija, Y. F. (2017). Penelitian fenomenologis: Jalan memahami pengalaman hidup. Pustaka 

Pelajar. 

McGinnis, P. J. (2004). Social Theory at HBS: McGinnis’ two FOs. The Harbus. 

https://doi.org/10.1080/13527266.2016.1234504
https://doi.org/10.1016/j.chb.2019.06.003
https://doi.org/10.1016/j.jretconser.2021.102519
https://doi.org/10.31294/jpd.v4i1.12345
https://doi.org/10.2307/1914185
https://doi.org/10.1108/IJRDM-07-2013-0148
https://doi.org/10.1177/0887302X20911234


67 
 

Miles, M. B., & Huberman, A. M. (1992). Analisis data kualitatif: Buku sumber tentang metode-

metode baru (T. R. Rohidi, Trans.). UI Press. 

Moore, C. M., & James, K. (2014). Generation Z: The influence of social media on clothing 

purchasing habits. Apparel, 1(1), 42–56. 

Moleong, L. J. (2017). Metodologi penelitian kualitatif (ed. revisi). Remaja Rosdakarya. 

Prasetyo, B. D., & Kurniawan, R. (2021). Pengaruh media sosial terhadap keputusan pembelian 

fashion online pada mahasiswa di Kota Malang. Jurnal Bisnis dan Manajemen Universitas 

Brawijaya, 8. 

Przybylski, A. K., Murayama, K., DeHaan, C. R., & Gladwell, V. (2013). Motivational, emotional, 

and behavioral correlates of fear of missing out. Computers in Human Behavior, 29(4), 

1841–1848. https://doi.org/10.1016/j.chb.2013.02.014 

Przybylski, A. K., Murayama, K., DeHaan, C. R., & Gladstone, V. (2013). The role of Fear of 

Missing Out (FoMO) in purchasing decisions on social media among young consumers. 

Personality and Individual Differences, 54(7), 835–839. 

https://doi.org/10.1016/j.paid.2012.10.001 

Putri, R. D., & Kurniawan, Y. (2020). Pengaruh media sosial terhadap keputusan pembelian 

konsumen fashion online di Indonesia. Jurnal Bisnis dan Manajemen, Universitas 

Diponegoro. 

ReportStatista. (2022). Revenue in the fashion segment – Indonesia. Retrieved July 17, 2025, from 

https://www.statista.com/statistics/online-fashion-sales-indonesia/ 

Report We Are Social & Hootsuite. (2023). Digital 2023: Indonesia. 

https://datareportal.com/reports/digital-2023-indonesia 

Roberts, J. A., & Pirog, S. F. (2013). A preliminary investigation of materialism and impulsiveness 

as predictors of technological addictions among young adults. Journal of Behavioral 

Addictions, 2(1), 56–62. https://doi.org/10.1556/JBA.1.2012.011 

Rook, D. W. (1987). The buying impulse. Journal of Consumer Research, 14(2), 189–199. 

https://doi.org/10.1086/209105 

Septiani, W., & Arifin, M. Z. (2021). Fear of Missing Out (FoMO) sebagai mediator antara 

penggunaan media sosial dan perilaku konsumtif pada mahasiswa. Jurnal Psikologi UGM. 

Senft, T. M. (2013). Microcelebrity and the branded self. In J. Hartley, J. Burgess, & A. Bruns 

(Eds.), A companion to new media dynamics (pp. 346–354). 

Schiffman, L. G., & Wisenblit, J. (2015). Consumer behavior (11th ed.). Pearson Education. 

https://doi.org/10.1016/j.chb.2013.02.014
https://doi.org/10.1016/j.paid.2012.10.001
https://www.statista.com/statistics/online-fashion-sales-indonesia/
https://datareportal.com/reports/digital-2023-indonesia
https://doi.org/10.1556/JBA.1.2012.011
https://doi.org/10.1086/209105


68 
 

Solomon, M. R. (2017). Consumer Behavior: Buying, Having, and Being (12th ed.). Pearson 

Education. 

Susanto, H., & Chen, O. (2021). Pengaruh influencer marketing dan Fear of Missing Out terhadap 

minat beli pengguna TikTok di Kota Bandung. Jurnal Ilmu Komunikasi dan Bisnis, 

Universitas Kristen Maranatha. 

Tajfel, H., & Turner, J. C. (1986). The social identity theory of intergroup behavior. In S. Worchel 

& W. G. Austin (Eds.), Psychology of intergroup relations (pp. 7–24). Nelson-Hall. 

Twenge, J. M. (2017). iGen: Why today’s super-connected kids are growing up less rebellious, 

more tolerant, less happy—and completely unprepared for adulthood—and what that 

means for the rest of us. Atria Books. 

Wang, J. L., Wang, H. Z., Gaskin, J., & Wang, L. H. (2018). The role of stress and motivation in 

problematic smartphone use among college students. Computers in Human Behavior, 84, 

146–155. https://doi.org/10.1016/j.chb.2018.02.020 

Widodo, A., & Kusumawardhani, (2021). Pengaruh social comparison dan Fear of Missing Out 

(FOMO) terhadap perilaku berbelanja online pada Generasi Z. Jurnal Psikologi Ulayat, 

8(2), 197–210. 

Yuniarti, A. S., & Putri, R., (2020). Pengaruh media sosial terhadap perilaku konsumsi mahasiswa 

pada masa pandemi di Kota Bandung. Jurnal Ilmu Komunikasi, 17(3), 245–256. 

 

  

https://doi.org/10.1016/j.chb.2018.02.020

