ABSTRAK

Skripsi dengan judul “Analisis Wacana Multimodal Iklan Beng-Beng
sebagai Alternatif Bahan Ajar Teks Iklan SMP Kelas VIII” ini ditulis oleh Fitri Ayu
Nur Rohmah, dengan NIM 1860210222103 dengan pembimbing Dr. Siti Zumrotul
Maulida, M.Pd.1.

Kata Kunci: alternatif bahan ajar, iklan Beng-Beng, teks iklan, wacana

multimodal.

Pembelajaran menulis teks iklan di SMP kelas VIII saat ini masih
didominasi oleh penggunaan teks monomodal cetak, yang kurang efektif dalam
menstimulasi keterampilan menulis peserta didik. Kondisi ini membuka peluang
bagi pemanfaatan media audiovisual interaktif untuk memantik imajinasi dan nalar
kritis. Salah satu contoh iklan komersial yang relevan adalah iklan Beng-Beng,
yang sangat dekat dengan dinamika remaja. Oleh karena itu, penelitian ini bertujuan
mendeskripsikan: (1) wacana multimodal iklan Beng-Beng, dan (2)
pemanfaatannya sebagai alternatif bahan ajar teks iklan di SMP kelas VIII.

Penelitian kualitatif deskriptif ini bertujuan mendeskripsikan: (1) wacana
multimodal iklan Beng-Beng, dan (2) pemanfaatannya sebagai alternatif bahan ajar
teks iklan di SMP kelas VIII. Pengumpulan data dilakukan melalui observasi,
dokumentasi, dan wawancara di SMPN 2 Sumbergempol. Data utamanya berupa
tiga video iklan Beng-Beng (edisi Share-It x BT21, One Hap Challenge, dan
Enaknya Nagih) berdurasi 15 detik (serta 30 detik khusus edisi One Hap
Challenge). Analisis difokuskan pada lima elemen multimodal berlandaskan teori
metafungsi bahasa Halliday dan kerangka multimodal model Anstey dan Bull.

Hasil analisis wacana multimodal secara keseluruhan menunjukkan adanya
sinergi lima elemen yang merepresentasikan pesan edukatif tentang solidaritas
persahabatan (Share-If). Secara rinci, ditemukan 12 data linguistik (mood
imperatif), 13 data visual (naratif aksi, c/ose-up), 18 data audio (musik upbeat, efek
hiper-realistis), 13 data gestural (raut ekspresif, kontak tubuh), dan 11 data spatial
(produk di Centre). Perpaduan ini membuktikan bahwa iklan Beng-Beng relevan

ditransformasikan sebagai alternatif bahan ajar menulis naskah iklan (storyboard).
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ABSTRACT

The thesis entitled "Multimodal Discourse Analysis of Beng-Beng Advertisements
as an Alternative Teaching Material for Junior High School Advertising Texts Grade
VIII" was written by Fitri Ayu Nur Rohmah, Student ID 1860210222103, under the
supervision of Dr. Siti Zumrotul Maulida, M.Pd.I.

Keywords: alternative teaching materials, Beng-Beng advertisements, advertising
texts, multimodal discourse.

The learning process of writing advertising texts in Grade VIII of Junior
High School currently still relies on printed monomodal texts that lack stimulation
for students' writing skills. This condition provides an opportunity for the presence
of interactive audiovisual media to spark students' imagination and critical
reasoning. One of these commercial advertisements is the Beng-Beng
advertisement, which is closely related to youth dynamics. Therefore, this study
aims to describe: (1) the multimodal discourse of Beng-Beng advertisements, and
(2) its utilization as an alternative teaching material for advertising texts in Grade
VIIL

This descriptive qualitative research aims to describe: (1) the multimodal
discourse of Beng-Beng advertisements, and (2) its utilization as an alternative
teaching material for advertising texts in Grade VIII. Data collection was conducted
through observation, documentation, and interviews at SMPN 2 Sumbergempol.
The primary data consisted of three Beng-Beng video advertisements (Share-It x
BT21, One Hap Challenge, and Enaknya Nagih editions) with a duration of 15
seconds (and 30 seconds specifically for the One Hap Challenge edition). The
analysis focused on five multimodal elements based on Halliday's language
metafunction theory and the multimodal framework model of Anstey and Bull.

The results of the multimodal discourse analysis as a whole indicate the
synergy of five elements that represent an educational message about the solidarity
of friendship (Share-It). In detail, the findings include 12 linguistic data (imperative
mood), 13 visual data (narrative action, close-up), 18 audio data (upbeat music,

hyper-realistic effects), 13 gestural data (expressive features, body contact), and 11
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spatial data (product in the Centre). This combination proves that Beng-Beng
advertisements are highly relevant to be transformed into an alternative teaching

material for writing advertisement scripts (storyboards).
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