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Penelitian ini dilatarbelakangi oleh berkembangnya tren Marriage Is Scary di
TikTok yang banyak diminati Generasi Z, yaitu narasi yang menggambarkan
pernikahan sebagai sesuatu yang menakutkan akibat kekhawatiran terhadap
perselingkuhan, kekerasan dalam rumah tangga, dan permasalahan ekonomi.
Fenomena ini mencerminkan pergeseran cara pandang Generasi Z terhadap institusi
pernikahan yang dalam Islam merupakan ikatan sakral demi terwujudnya keluarga
yang sakinah, mawaddah, dan rahmah.

Penelitian ini bertujuan untuk: (1) mengukur seberapa besar pengaruh
paparan narasi Marriage Is Scary di TikTok terhadap keputusan Generasi Z untuk
melangsungkan pernikahan; (2) menganalisis bagaimana narasi tersebut
membentuk persepsi Generasi Z terhadap pernikahan; (3) menganalisis faktor-
faktor yang memperkuat dampak narasi tersebut terhadap keputusan Generasi Z
untuk melangsungkan pernikahan; dan (4) menganalisis pandangan dosen UIN
Sayyid Ali Rahmatullah Tulungagung terhadap fenomena tersebut dalam perspektif
Sosiologi Hukum Islam.

Penelitian ini menggunakan pendekatan mixed methods model explanatory
(Kuantitatif-Kualitatif). Data kuantitatif diperoleh melalui survei terhadap 100
mahasiswi FASIH menggunakan kuesioner skala Likert dan dianalisis secara
statistik deskriptif. Data kualitatif diperoleh melalui wawancara semi-terstruktur
dengan empat mahasiswi (3 yang terpengaruh: SS, MT, FDJ, dan 1 yang tidak
terpengaruh: UR) serta satu dosen sebagai expert informant, observasi konten
TikTok, dan studi dokumentasi. Analisis data kualitatif menggunakan model
interaktif Miles dan Huberman, dengan keabsahan data diperiksa melalui
triangulasi sumber dan teknik.

Hasil penelitian menunjukkan bahwa: (1) narasi Marriage Is Scary di TikTok
menunjukkan kecenderungan memengaruhi keputusan Generasi Z untuk
melangsungkan pernikahan, terlihat dari 71% responden mengakui persepsinya
terpengaruh, 55% setuju dengan narasi tersebut, 50% merasa pernikahan
menakutkan, dan 45% berencana menunda pernikahan; (2) narasi Marriage Is
Scary membentuk pergeseran persepsi Generasi Z melalui mekanisme algoritmik
FYP TikTok secara tidak disengaja, namun tidak bekerja seragam karena
lingkungan yang positif dan intervensi perkuliahan terbukti berperan sebagai faktor
protektif; (3) terdapat tiga faktor yang memperkuat dampak narasi tersebut, yaitu
faktor ekonomi sebagai faktor paling dominan (47,3%), faktor budaya patriarki
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(35,7%), dan faktor internal berupa latar belakang keluarga tidak harmonis (17,1%),
bersifat multidimensi dan saling berinteraksi; dan (4) dalam perspektif Sosiologi
Hukum Islam, fenomena ini merupakan transformasi medium penyebaran norma
sosial yang sudah ada sejak lama, di mana penundaan pernikahan untuk persiapan
yang matang dinilai positif, sehingga diperlukan kampanye media sosial yang
berimbang, edukasi pembagian peran rumah tangga, dan komunikasi substansial
pra-nikah (kufu dalam frekuensi pola pikir) sebagai bekal menuju pernikahan yang
sakinah, mawaddah, dan rahmabh..
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This study was motivated by the growing "Marriage Is Scary" trend on
TikTok, which has gained significant traction among Generation Z. This narrative
portrays marriage as something frightening due to concerns about infidelity,
domestic violence, and financial problems — contradicting the Islamic view of
marriage as a sacred bond aimed at realizing a family characterized by sakinah,
mawaddah, and rahmah.

This study aims to: (1) measure the extent of the influence of exposure to the
"Marriage Is Scary" narrative on TikTok on Generation Z's decision to get married;
(2) analyze how this narrative shapes Generation Z's perception of marriage; (3)
analyze the factors that strengthen the impact of this narrative on Generation Z's
decision to get married; and (4) analyze the views of lecturers at UIN Sayyid Ali
Rahmatullah Tulungagung regarding this phenomenon from the perspective of
Islamic Legal Sociology.

This study employs an explanatory mixed methods approach (Quantitative—
Qualitative). Quantitative data were collected through a survey of 100 female
students of FASIH using a Likert scale questionnaire and analyzed using descriptive
statistics. Qualitative data were collected through semi-structured interviews with
four female students (3 who were influenced: SS, MT, FDJ, and 1 who was not
influenced: UR) and one lecturer as an expert informant, TikTok content
observation, and documentation study. Qualitative data analysis used the Miles and
Huberman interactive model, with data validity examined through source and
technique triangulation.

The results show that: (1) exposure to the "Marriage Is Scary" narrative on
TikTok shows a tendency to influence Generation Z's decision to get married,
reflected in 71% of respondents acknowledging their perception was affected, 55%
agreeing with the narrative, 50% feeling marriage had become frightening, and 45%
planning to postpone marriage; (2) the "Marriage Is Scary" narrative forms a shift
in Generation Z's perception through TikTok's FYP algorithm unintentionally,
though it does not work uniformly as positive environments and academic
intervention proved to serve as protective factors; (3) three factors strengthen the
impact of the narrative, namely economic factors as the most dominant (47.3%),
patriarchal cultural factors (35.7%), and internal factors in the form of an
unharmonious family background (17.1%), which are multidimensional and
interact with one another; and (4) from the perspective of Islamic Legal Sociology,
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this phenomenon represents a transformation in the medium of social norm
dissemination that has long existed, in which postponing marriage for thorough
preparation is considered positive, thus requiring a balanced social media
campaign, education on shared household responsibilities, and substantive pre-
marital communication (kufu in thinking patterns) as a foundation for a marriage
characterized by sakinah, mawaddah, and rahmabh.
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