ABSTRAK

Skripsi dengan judul “Ekspresi Keagamaan Gen Z di Ruang Kafe sebagai
Third Place: Studi Kasus Komunitas Dakwah Tulungagung” ini ditulis oleh
Roudhotul Janah, NIM. 1860309222067, dengan pembimbing Lilik Rofiqoh,
S.Hum., M. A.
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Penelitian ini dilatarbelakangi oleh munculnya fenomena pergeseran arena
dakwah kontemporer pada kelompok muda Islam (Gen Z) di Tulungagung yang
mengalami keterbatasan akses infrastruktur keagamaan formal. Guna merespons
keterbatasan tersebut, Komunitas Dakwah Tulungagung mengoperasionalkan
ruang publik non-formal (kafe) sebagai third place untuk mengekspresikan nilai-
nilai religiusitas secara cair dan merangkul. Penelitian ini bertujuan untuk
menganalisis secara mendalam bentuk-bentuk ekspresi keagamaan Komunitas
Dakwah Tulungagung di ruang publik kafe, yang ditinjau melalui dimensi teoritis,
praktis, dan sosiologis.

Metode yang digunakan dalam penelitian ini adalah kualitatif dengan jenis
studi kasus. Data primer diperoleh melalui teknik wawancara mendalam terhadap
partisipan utama yang terdiri atas jemaah Gen Z, pimpinan komunitas, dan pemilik
kafe, serta didukung oleh teknik observasi partisipatif pada program Coffee Story
di Koncoi Kopi dan Khair Kopi. Data sekunder dihimpun melalui arsip internal,
poster kegiatan, dan dokumentasi media sosial. Keabsahan data diuji menggunakan
triangulasi teknik, triangulasi sumber, dan member check, sedangkan analisis data
menerapkan model interaktif Miles dan Huberman.

Hasil penelitian menunjukkan bahwa ekspresi keagamaan komunitas
terwujud dalam tiga dimensi: Pertama, ekspresi teoritis berupa psikologisasi materi
dakwah yang relevan dengan isu kesehatan mental Gen Z. Kedua, ekspresi praktis
yang ditunjukkan melalui fleksibilitas ritual di kafe, branding simbolik, serta aksi
filantropi nyata melalui unit Lembaga Sosial Kemanusiaan (LSK) KitaPeduli.
Ketiga, ekspresi sosiologis berupa terbentuknya hubungan kelompok yang setara
antara tokoh agama dan jemaah, yang diperkuat melalui pemanfaatan media digital.
Kesimpulannya, alih fungsi kafe sebagai ruang ketiga berhasil mendefinisikan
ulang batas-batas sakralitas dan profanitas, serta mentransformasikannya menjadi
basis aksi sosial yang nyata.
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ABSTRACT

This undergraduate thesis, entitled “Gen Z's Religious Expression in Coffee
Shops as a Third Place: A Case Study of the Tulungagung Da'wah Community”,
was written by Roudhotul Janah, Student ID 1860309222067, under the supervision
of Lilik Rofigoh, S.Hum., M. A.
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This study is backgrounded by the emergence of a shift in contemporary
da'wah arenas among young Muslims (Gen Z) in Tulungagung who experience
limited access to formal religious infrastructure. 1o rvespond to these limitations,
the Tulungagung Da'wah Community utilizes non-formal public spaces (cafes) as a
“third place” to express religious values in a fluid and inclusive manner. This
research aims to analyze in depth the forms of religious expression of the
Tulungagung Da'wah Community in cafe public spaces, examined through
theoretical, practical, and sociological dimensions.

This study employed a qualitative method with a case study approach.
Primary data were gathered through in-depth interviews with key participants,
consisting of Gen Z congregants, community leaders, and cafe owners,
complemented by participant observation during the Coffee Story program at
Koncoi Kopi and Khair Kopi. Secondary data were collected from internal archives,
activity posters, and social media documentation. Data trustworthiness was
examined using technical triangulation, source triangulation, and member checks,
while data analysis applied Miles and Huberman's interactive model.

The findings indicate that the community's religious expression manifests
across three dimensions: First, theoretical expression through the psychologization
of da'wah materials relevant to Gen Z mental health issues. Second, practical
expression demonstrated through ritual flexibility in cafes, symbolic branding, and
tangible philanthropic actions executed by the KitaPeduli Humanitarian Social
Institution (LSK) unmit. Third, sociological expression characterized by the
formation of egalitarian group relationships between religious figures and
congregants, reinforced by digital media utilization. In conclusion, the repurposing
of cafes as a third place successfully redefines the boundaries of the sacred and the
profane, transforming them into a base for tangible social action.

XVi



Ladldll
Jeall (ool il il ol gimy aalas Cany 7 BIG BlSas jlsie g8l 3 (Third Place):
Al a8 5 il Az gy AUl asac | oo saf i sl 555 s ) aaiaal Adla Al o,
1860309222067¢ sisalall ddd ) Gl A jaall ol ) sl

Jiall 65 50 A gaina ¢ KA ¢ i) nansl Aalidall el 7.

45 o015 jealaalls goall dalis 8 Jsnills jals ) seda e unll 138 3llaty s ) A ala
plosall il (o) 7) Al (N J e b1 313 538 () sen) 52 ) e gl ) s Al
anis 5 gl g 51 5308 50 ) sl 62 il o3 Alavian] 5 A ) i) il

48y ylay Al il g il NS GlSa L i Uy (o Ll Fans 1 e el il Liadll
o) b ool aatianal ) panil) JISET il ) Canall 138 Coagy Anlatinal 535 5
Aaleall g oy Hlaill aleg¥) JDIA Cpelld 5 clipae Slas giall alall ¢ Liadll 8 =i sl
dpelaally

A1 bl e J geanll a3 Allalldd e sluly A zgial) Cnd) adic ] Call xgia
Sl e Clemall (ha ¢ 58 585 A Cypanan 1) (S el gn Aental) ALl o slad JMA (40
Z¢ Aol a3 A4S liallyidasSlall ) ALYl o alidl Clasal 5 caainall 30

3 5¢8ll" (Coffee Story) blnll pan ailein " 2 S A" sefa 3" 25 (5 p0 S gBa b

ais oo lain V) Jual ill il 5 a5 5 cllladl) laiale s cdglalall 335 ) (e dy 3l
slac Y1 daal pa g ¢ aliaall Cafis g byl i alasiuly i) Aaa (e 38al)
(Member Check)¢ A=Wl (la a5 5 Slae 73 g3 i) Jidat 3l s A

Dl (Y gl e AEDE 8 aun aimall sl yael) (of il & pgdal . Canl) il
Al Al Ll s Caniliy Loy 3 gl Bl e il ol slial 8 Jiaiall (5 kil
Jaall 7 4 jlaill Ladlall 5 giall & Hilaidll 4 g 30 MA (o seda o) ard) i) (Ll

e Laia V) Al Ao pall s 5 e Aus alall 4y il Jlee V1 5 ¢y el (L5K) S
a8l de Lea clile 403 3 Jiaiall e laa¥l ) QG 7 g
3ale ) geant it 5 Apad 1 dails gl alasinsd JA (e € ) Ja3 ) 5 ¢ aliaall 5d3l)
sacld ) aly s g airall 5 (udiall (g 3 sanll iy patisale | 8 CU S gl s 58
oo saldll elain ) Jaall

XVii



