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Abstrak 

Skripsi dengan judul ‘‘Pengaruh Ulasan Online Terhadap Keputusan Pembelian 

Followers Merek Tas Mossdom Di Platform Resmi E-commerce Shoppe’’ ini 

ditulis oleh Alfi Nabila, NIM. 126304213173. 

Kata Kunci:  Ulasan Online, Keputusan Pembelian 

Seiring berjalannya waktu, kemajuan teknologi di era digital akan terus 

berkembang. Perluasan e-commerce di Indonesia telah mendorong konsumen 

untuk lebih memilih belanja online karena harga yang lebih kompetitif 

dibandingkan dengan pilihan ritel tradisional. Hal ini tentu saja dapat 

memengaruhi pertimbangan, persepsi, dan pilihan berbelanja online bagi 

konsumen. 

Penelitian ini menggunakan pendekatan deskriptif kuantitatif dengan 

metode non probability sampling berjenis purposive sampling. Pengumpulan data 

diperoleh melalui penyebaran kuesioner online berbentuk google form. Jumlah 

sampel diperoleh sebanyak 96 responden pengguna tas merek Mossdom. Adapun 

pengujian analisis data menggunakan software SPSS 27. 

Hasil  penelitian menunjukkan bahwa baik secara parsial maupun simultan 

variabel interaksi peer group dan ulasan online berpengaruh  positif dan signifikan 

terhadap keputusan pembelian tas merek Mossdom di platform e-commerce.  
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Abstract 

The Thesis entitled “The Effect Of Online Reviews Toward Purchase Decisoins 

Bag Of Mossdom Brand On The E-Ccommerce Platform” was written by Alfi 

Nabila, NIM 126304213173. 

Keywords: Peer Group Interactions, Reviesw Onlune, Purchase Decisions 

As time goes by, technological advances in the digital era will be continue to 

more develop. The elaboration of e-commerce in Indonesia has encouraged 

consumers prefer to online shopping more than to go traditional retail because it 

has competitive prices. This situation certainly has impact for consumers 

considerations, perceptions, and online shopping choices. 

This study uses a quantitative descriptive approach with a non-probability 

sampling method, namely purposive sampling. Data collection was obtained 

through the distribution of an online questionnaire formed a Google Form. Total 

sample are using 96 respondents bag of Mossdom brand. Data analysis was 

conducted using by SPSS 27 software. 

The results showed that for partially and simultaneously, peer group 

interactions and online reviews have a positive and significant influence toward 

purchase decisions bag of Mossdom brand on the e-commerce platform. 
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