ABSTRAK

Skripsi dengan judul “Analisis Struktur dan Unsur Kebahasaan Video Iklan
Layanan Masyarakat Bertema Kesehatan sebagai Bahan Ajar Teks Persuasif Kelas
VIII SMP/MTs” ini ditulis oleh Nur Khabibah, NIM. 1860210222072, dengan
pembimbing Lilis Anifiah Zulfa, M.Pd.

Kata Kunci: Struktur teks persuasif, Unsur kebahasaan, Iklan layanan masyarakat,
tema kesehatan, Bahan ajar.

Berbagai permasalahan kesehatan pada remaja, seperti kesehatan mental,
anemia, pola hidup tidak sehat, serta gangguan kesehatan mata akibat penggunaan
gawai, menunjukkan pentingnya penyampaian edukasi kesehatan melalui media
yang dekat dengan kehidupan peserta didik. Di sisi lain, pembelajaran teks persuasif
di sekolah masih didominasi penggunaan buku ajar sehingga pemanfaatan media
audiovisual, khususnya video iklan layanan masyarakat bertema kesehatan sebagai
alternatif bahan ajar masih terbatas. Padahal, video iklan layanan masyarakat
merupakan media yang mampu menyampaikan pesan persuasif secara efektif
melalui perpaduan unsur verbal, visual, dan audio sehingga informasi yang
disampaikan lebih mudah dipahami dan menarik perhatian peserta didik. Selain
berfungsi sebagai media edukasi kesehatan, video tersebut juga memuat struktur
dan unsur kebahasaan teks persuasif yang sesuai untuk dianalisis dalam
pembelajaran Bahasa Indonesia khususnya materi teks persuasif.

Penelitian ini bertujuan mendeskripsikan struktur dan unsur kebahasaan
video iklan layanan masyarakat bertema kesehatan serta mendeskripsikan potensi
pemanfaatannya sebagai alternatif bahan ajar teks persuasif kelas VIII SMP/MTs.
Peneclitian menggunakan pendekatan kualitatif dengan jenis penelitian deskriptif.
Data berupa struktur dan unsur kebahasaan yang terdapat pada enam video iklan
layanan masyarakat bertema kesehatan yang dipublikasikan melalui YouTube
tahun 2022-2024 serta hasil wawancara dengan guru Bahasa Indonesia. Enam
video tersebut dipilih menggunakan kriteria memuat tema kesehatan, sesuai materi
teks persuasif kelas VIII, memiliki struktur teks persuasif yang utuh, dan mudah
diakses peserta didik. Data dikumpulkan melalui analisis isi, wawancara, dan studi
pustaka.

Hasil penelitian menunjukkan bahwa seluruh video memiliki struktur teks
persuasif yang lengkap, dengan pola yang dominan diawali pengenalan isu,
dilanjutkan rangkaian argumen yang didukung fakta, diakhiri pernyataan ajakan
dan penegasan kembali. Unsur kebahasaan yang paling banyak ditemukan ialah
kata teknis, kata penghubung argumentatif, kata kerja mental, dan kata-kata rujukan
yang berfungsi memperkuat daya persuasi pesan kesehatan. Berdasarkan hasil
analisis isi dan wawancara dengan guru Bahasa Indonesia, video iklan layanan
masyarakat bertema kesehatan berpotensi dimanfaatkan sebagai alternatif bahan
ajar teks persuasif karena sesuai dengan karakteristik materi, kontekstual dengan
kehidupan peserta didik, serta mampu meningkatkan ketertarikan belajar melalui
media audiovisual.
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ABSTRACT

This thesis entitled “Analysis of the Structure and Linguistic Features of Health-
Themed Public Service Advertisement Videos as Teaching Materials for Persuasive
Texts for Grade VIII Junior High Schools/Islamic Junior High Schools” was written
by Nur Khabibah, NIM. 1860210222072, under the supervision of Lilis Anifiah
Zulfa, M.Pd.

Keywords: Persuasive text structure, Linguistic elements, Public service
announcements, health theme, Teaching materials.

Various health problems among adolescents, such as mental health issues,
anemia, unhealthy lifestyles, and eye disorders caused by excessive use of digital
devices, highlight the importance of delivering health education through media that
are closely related to students' daily lives. On the other hand, the teaching of
persuasive texts in schools is still predominantly based on textbooks, resulting in
the limited use of audiovisual media, particularly public service advertisement
videos on health themes, as alternative teaching materials. In fact, public service
advertisement videos are effective media for conveying persuasive messages
through the integration of verbal, visual, and audio elements, making the
information easier to understand and more engaging for students. In addition to
serving as a medium for health education, these videos also contain the structural
and linguistic features of persuasive texts that are suitable for analysis in Indonesian
language learning, particularly in teaching persuasive texts.

This study aims to describe the structure and linguistic features of health-
themed public service advertisement videos and to examine their potential use as
alternative teaching materials for persuasive texts in Grade VIII of junior high
schools (SMP/MTs). This research employed a qualitative approach with a
descriptive research design. The data consisted of the persuasive text structures and
linguistic features found in six health-themed public service advertisement videos
published on YouTube between 2022 and 2024, as well as interview data obtained
from Indonesian language teachers. The six videos were selected using purposive
sampling based on the following criteria: they addressed health-related topics, were
relevant to the Grade VIII persuasive text curriculum, contained complete
persuasive text structures, and were easily accessible to students. Data were
collected through content analysis, interviews, and library research.

The findings indicate that all six videos contain complete persuasive text
structures, predominantly consisting of issue introduction, a series of arguments
supported by factual information, persuasive appeals, and reaffirmation. The most
frequently identified linguistic features include technical terms, argumentative
conjunctions, mental verbs, and reference words, all of which strengthen the
persuasive impact of the health messages. Based on the results of the content
analysis and interviews with Indonesian language teachers, health-themed public
service advertisement videos have strong potential to be utilized as alternative
teaching materials for persuasive texts because they are consistent with the
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characteristics of the learning materials, relevant to students' daily lives, and
capable of increasing students' learning interest through audiovisual media.
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