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ABSTRAK

Tesis dengan judul “Transformasi Komunikasi Dakwah Menuju Pemahaman Fikih
Gen Z Berbasis Digital” ini ditulis oleh Munirotun Ni’matul Maula, NIM.
1880511240010, dengan pembimbing/promotor Prof. Dr. H. Muhammad
Muntahibun Nafis, M.Ag. dan Dr. Mutrofin, M.Fil.I.

Kata Kunci: Transformasi Dakwah, Komunikasi Dakwah, Fikih Digital, Generasi
Z, Instagram

Penelitian ini dilatarbelakangi oleh kesenjangan antara tingginya kebutuhan
literasi fikih masyarakat urban Generasi Z dengan keterbatasan dakwah
konvensional dalam menjangkau ruang digital. Jutaan orang Indonesia mencari tata
cara wudhu dan mandi wajib di Google setiap bulannya, tapi hampir tidak ada akun
pesantren yang mau menjawabnya secara digital karena dianggap terlalu dasar. Di
sinilah Akun Instagram @ngajigaes.id mulai masuk dan menjadi objek penelitian
karena berhasil mencapai 160.000 followers dalam dua tahun dengan menyajikan
materi fikih yang autentik secara keilmuan sekaligus relevan bagi Generasi Z.

Penelitian ini bertujuan: (1) Mengidentifikasi bentuk dakwah fikih
konvensional sebelum era digital; (2) Menganalisis pola pengemasan dan penyajian
materi fikih pada akun Instagram (@ngajigaes.id yang selaras dengan karakteristik
Instagram dan gaya belajar Generasi Z; dan (3) Menganalisis implikasi komunikasi
dakwah berbasis digital dalam membangun pemahaman dan kesadaran Generasi Z
terhadap materi fikih.

Penelitian ini menggunakan pendekatan kualitatif dengan jenis penelitian
deskriptif analitis dan desain studi kasus. Data dikumpulkan melalui observasi
konten akun Instagram @ngajigaes.id, wawancara mendalam dengan empat
informan utama (Founder, Chief Marketing Offisier, Admin, dan Ustadz Kajian
atau pentashih), serta kuesioner yang disebarkan kepada 100 followers aktif yang
bertujuan untuk memperkuat data penelitian. 100 followers aktif terdiri dari 60
perempuan dan 40 laki-laki dengan rentan usia 14-30 tahun. Analisis data melalui
tiga tahapan dari kondensasi data, penyajian data dan penarikan kesimpulan.

Hasil penelitian menunjukkan tiga temuan pokok: (1) Dakwah fikih
konvensional yang berbentuk kajian tatap muka dengan searah dan bersifat
monologis, hierarkis, serta terbatas secara geografis, sehingga tidak mampu
menjangkau Generasi Z urban yang berorientasi digital dan tidak memiliki akses ke
ekosistem pesantren. Akan tetapi memiliki kekuatan pada kedalaman keilmuan dan
sistem sanad. (@ngajigaes.id tidak menggantikan dakwah konvensional, melainkan
mengisi celah yang memang tidak pernah diisi olehnya. (2) @ngajigaes.id
mengkonstruksi pengemasan materi fikih melalui lima strategi sinergis: riset
audiens dengan metode buyer personal, adaptasi bahasa berbasis kosakata Gen Z,
diferensiasi fungsi format konten (reels-feed-instastory), humanisasi personal
"kakmin", dan sistem pentashih berlapis yang menjamin prinsip 100% bersanad.
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(3) Implikasi dakwah digital @ngajigaes.id terhadap pemahaman fikih Gen Z
berjalan di tiga lapisan atau bersifat multidimensional: kognitif (83% responden
melaporkan peningkatan pemahaman fikih), afektif (82% lebih sadar dan
termotivasi belajar agama), behavioral (77% lebih percaya diri dalam ibadah), dan
struktural berupa terbentuknya komunitas belajar fikih digital yang hidup.
Penelitian ini menyimpulkan bahwa transformasi yang dilakukan @ngajigaes.id
merupakan restrukturisasi komunikasi dakwah yang menyeluruh dalam dimensi
epistemologis, linguistik, struktural, dan relasional yang harus berjalan beriringan
dengan tetap menjadikan integritas keilmuan bersanad sebagai fondasi utama.
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ABSTRACT

This thesis, entitled "Transformation of Da'wah Communication Towards
Generation Z's Understanding of Digital Based Figh," was written by Munirotun
Ni'matul Maula, NIM. 1880511240010, supervised by Prof. Dr. H. Muhammad
Muntahibun Nafis, M.Ag. dan Dr. Mutrofin, M.Fil.I.

Keywords: Da'wah Transformation, Da'wah Communication, Digital Figh,
Generation Z, Instagram

This research was motivated by the gap between the high demand for figh
literacy among urban Generation Z andi the limitations of conventional da'wah in
reaching the digital space. Millions of Indonesians search for ablution and ritual
bathing procedures on Google every month, but almost no Islamic boarding school
accounts are willing to answer these questions digitally, as they are considered too
basic. This is where the Instagram account @ngajigaes.id entered the scene and
became the object of research, having successfully reached 160,000 followers in
two years by presenting scientifically authentic and relevant figh material for
Generation Z.

This research aims to: (1) Identify the forms of conventional figh da'wah
(Islamic propagation) before the digital era; (2) Analyze the packaging and
presentation patterns of figh material on the @ngajigaes.id Instagram account,
which align with the characteristics of Instagram and the learning styles of
Generation Z; and (3) Analyze the implications of digital-based da'wah
communication in building Generation Z's understanding and awareness of figh
material.

This research uses a qualitative approach with a descriptive analytical
research type and a case study design. Data were collected through observation of
the content of the @ngajigaes.id Instagram account, in-depth interviews with four
key informants (Founder, Chief Marketing Olfficer, Admin, and Ustadz Kajian or
pentashih), and a questionnaire distributed to 100 active followers to strengthen
the research data. The 100 active followers consisted of 60 women and 40 men,
aged 14-30. Data analysis involved three stages: data condensation, data
presentation, and conclusion drawing.

The results of the study revealed three main findings: (1) Conventional figh
da'wah, which takes the form of face-to-face, one-way studies and is monologic,
hierarchical, and geographically limited, is unable to reach the digitally oriented
urban Generation Z who lack access to the Islamic boarding school ecosystem.
However, it possesses strengths in its depth of knowledge and sanad system.
@ngajigaes.id does not replace conventional da'wah, but rather fills a gap it has
never filled. (2) @ngajigaes.id constructs the packaging of figh material through
five synergistic strategies: audience research using the buyer persona method,
language adaptation based on Gen Z vocabulary, functional differentiation of
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content formats (reels-feed-instastory), humanization of the "kakmin" persona, and
a multi-layered pentashih system that guarantees the principle of 100% sanad. (3)
The implications of @ngajigaes.id's digital da'wah on Gen Z's understanding of
figh run across three layers or are multidimensional: cognitive (83% of respondents
reported an increase in understanding of figh), affective (82% were more aware
and motivated to learn religion), behavioral (77% were more confident in worship),
and structural in the form of the formation of a vibrant digital figh learning
community. This study concludes that the transformation carried out by
@ngajigaes.id is a comprehensive restructuring of da'wah communication in the
epistemological, linguistic, structural, and relational dimensions that must go hand

in hand while still making the integrity of scientific knowledge with a chain of
succession as the main foundation.
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