DAFTAR ISl

Halaman Sampul LUAK...........cccooiiiiiicc e i
Halaman Sampul Dalam ...........cccocveiiiiiieeiece e ii
Halaman PersetUJUAN..........ccueivereeieiiese e e sie et sre e nnes ii
Halaman Pengesanan ............cccuevveieiiiiicie e iv
Halaman Keaslian TuliSan ... s %
Halaman MOTO.........ccoiiiiiiiiie s vi
Halaman Persembanan ............ccoiiiiiiiiniese e vii
Kata PENQANTAT ........cooiieiecic et ane s iX
DATTAr ISI...uiiiiiiee s Xi
Daftar TADEl ......ocvoiiii XVi
Daftar GrafiK ..........cooviiiiiiiii s XViii
Daftar GamDar...........cooiiiieee e Xix
Daftar Lampiran .........cccoeoiiiiieeieie st XX
ADSTFAK ... s XXI
ADSTIFACT ... s podlll

BAB | PENDAHULUAN

A. Latar Belakang Masalah.............ccccocooveiiiiciieiecc e 1
B. Identifikasi Masalah ... 6
C. Rumusan Masalah ............ccoviiiiiiiiie 7
D. Tujuan Penelitian ..........cccoocviiiiiiieiie e 8
E. Kegunaan Penelitian..........cccooiiiiiiiniiiiiieeeee e 8
F. Ruang Lingkup Dan Keterbatasan Penelitian ..............cc.ccocvvvenne. 9
G. Penegesan IStilan ... 9

Xi



1. Definisi Konseptual ..........ccccooveiiiiiiieii e 9
2. Definisi Operasional ..........c.cccccevveiieiiiieseere e 11
H. Sistematika SKIPSi.......cceiiveiiiiiiiierice e 12

BAB Il LANDASAN TEORI

AL PEMASAIAN ....cvviiiiiiii 15
B. FaKtor BUOAYa ..........coveiieriieieciecee e 17
C. Faktor SOSIal ........cccoiieiiiiee s 24
D. FaKtor PSIKOIOQI .....veeviiiieiieeie e 26
E. Perilaku KONSUMEN .........cccoiiiiiiiicseee e 28
F. Keputusan Pembelian..........ccccooviieiieii i 34

G. Pandangan Islam Tentang Perilaku Konsumen

Keputusan Pembelian............ccccoovviiiiiiiciiccce e 37
H. E-Commerce Dan Hukum E-COMMErCe........cccoevererierieriennnn. 41
I.  Kajian Penelitian Terdahulu..........ccocooiiiiiiii 47
J. Kerangka Konseptual ...........ccccoeriiiiiiiniiiceec e 57
K. Hipotesis Penelitian. ... 58

BAB Il METODE PENELITIAN

A. Pendekatan Dan Jenis Penelitian...........cc.ccooviveiinencncnnnnn 59
1. Pendekatan Penelitian .........cccccocriiiniiiiiiii e 59
2. Jenis Penelitian ... 59
B. Populasi, Sampel Dan Sampling Penelitian.............cc.ccocoeenee. 60
L. POPUIBSH oo 60
2. SAMPEL Lo 60
3. Sampling Penelitian .........ccccoooviiiiiiiiiee e 61

xii



C. Sumber Data, Variabel, Dan Skala Pengukuran ....................... 61

1. SUMBDEr DALA .....cooviviieiiieieieee e 61

a. Sumber Data Primer .........cccocooiineinineeineee e 61

b. Sumber Data Sekunder ...........ccooeovviriniininice 62

2. Variabel Penelitian ... 65

a. Variabel Bebas (Independent Variable) ........................ 66

b. Variabel Terikat (Dependent Variable) ........................ 66

3. SKkala PenguKUran ..........cccccceiieieeieiiie e 70

D. Teknik Pengumpulan Data Dan Instrumen Penelitian.............. 70
1. Teknik Pengumpulan Data ...........cccccoevevieiieieiiieieeieenn 70

a. Kuisioner Atau AngKet .........ccccoveviiieviieie e 71

2. Instrumen Penelitian ...........cccoeieiiiiiiiic e 71

E. ANAISIS DA ..o 73
1. UJi Validitas ...cccoocoviiiiiiieee e 73

2. Uji Reliabilitas .......ccccooviiiiiiiiiiiiieccce e 74

3. Uji ASumSi KIGSIK ..o 74

A UJINOrMalitas .......cccocooviiiiiiinineieee e 74

b. Uji Multikolinearitas ...........ccocovvvevinieiiiieic e 74

c. Uji Kaiser — Meyer — Ollen (KMO)

Barletts Test Of SpheriCity ........ccccoovvviiiiieiciiee 75

d. Uji Heteroskedastisitas ...........ccoovvveieereieneneneneneniens 75

€. Uji AULOKOIelasi ........ccocoviiiiiiiiiiicc e 76

4. Analisis Regresi Linier Berganda ..........cccoceeevvienciennne. 76
5. UJi HIPOTESIS .oviiiiiiiiiiesie e 77

xiii



6. Koefisien Determinan (R?) .......cocoeeeeeeeeeoeeeereseesssereseesnens 78

BAB IV HASIL PENELITIAN

A. DeSKIPSI Data.......c.cccvevieiieiieie e 80
1. Gambaran Objek Penelitian...........c.cccccoovvveiieniiic i, 80

2. Profil ReSPONUEN ........ooveeiiie e 82
3. DesKripsi RESPONUEN ......ccveiviiieieeie e 82
B. Pengujian HIPOteSIS.......cccoveiviiiieiieieiie e 85
1 UJivaliditas ....ccocoviieeiieiecc e 85
2. Ujireliabilitas .........cccooveviiiiiieie e 88
3. Ujiasumsi KIasiK ........cccoovveiiiiiiiciecccec e 90
a. UjJinormalitas ........ccccooevieiiiiececce e 90

b.  Uji multikolineritas ...........ccccoevviieiieie e 91

c. Uji kaiser — meyer — ollen (KMO)

barletts test of SPheriCity .........cccovvriiiiiiiiiices 92

d. Uji heteroskedastiSitas ........ccccevvverveirnineneeinieeresens 97

€. Uji autokorelasi ... 98

4. Uji Analisis Regresi Linier Berganda ...........cccooevviiennennnns 99
5. UJi NIPOLESIS ..o 101
A Uit oo 101

D, UJIF o 103

6. Analisis koefisien determinan (R?) .........ccccoovrrenrrreerneene. 104

BAB V PEMBAHASAN

A. Pengaruh Faktor Budaya Terhadap Keputusan Pembelian

Online Shop Minnie Boutige Malang .........ccccocevvveniiiniennne 106

Xiv



B. Pengaruh Faktor Sosial Terhadap Keputusan Pembelian

Online Shop Minnie Boutige Malang .........c.cccceevvvevveiieennnnn 108
C. Pengaruh Faktor Psikologi Terhadap Keputusan Pembelian

Online Shop Minnie Boutige Malang .........c.cccceevvvvevveiieennenn 109
D. Pengaruh Faktor Budaya, Faktor Sosial, Faktor

Psikologi Terhadap Keputusan Pembelian Online Shop

Minnie Boutige Malang .........c.ccccoeveiiiieieciecc e 110
E. Pengaruh Variabel Faktor Budaya, Faktor Sosial,

Faktor Psikologi Terhadap Keputusan Pembelian

Online Shop Minnie Boutige Malang .........c.cccceevvvveiveiieennenn, 111

BAB VI PENUTUP

AL KESIMPUIAN ... 112
B. SAraN......ooii 113
1. Bagi online shop Minnie Boutige Malang ...........c.cc.ccoue.... 113
2. Bagi IAIN Tulungagung .......cccoeriiininieieese e 113
3. Bagi peneliti selanjutnya .........c.ccocviviiiiiiniiee 113

DAFTAR PUSTAKA

LAMPIRAN-LAMPIRAN

XV



