
ix 
 

DAFTAR ISI 

Halaman Sampul Luar ................................................................................ ..i 

Halaman Sampul Dalam................................................................................ ii 

Halaman Persetujuan .................................................................................... iii 

Halaman Pengesahan ..................................................................................... iv 

Motto ............................................................................................................... v 

Halaman Persembahan .................................................................................. vi 

Kata Pengantar .............................................................................................. vii 

Daftar Isi ......................................................................................................... xi 

Daftar Tabel .................................................................................................... xii 

Daftar Gambar ............................................................................................... xiii 

Daftar Lampiran ............................................................................................ xiv 

Abstrak ............................................................................................................ xv 

BAB I :PENDAHULUAN 

A. Latar Belakang Masalah ................................................................ 1 

B. Identifikasi Masalah ...................................................................... 8 

C. Fokus Penelitian ............................................................................ 8 

D. Tujuan Penelitian........................................................................... 9 

E. Kegunaan Penelitian ...................................................................... 9 

F. Keterbatasan Penelitian ................................................................. 9 

G. Penegasan Istilah ........................................................................... 10 

H. Sistematika Penulisan Skripsi ....................................................... 12 

 



x 
 

BAB II:KAJIAN PUSTAKA 

1. Teori Ekonomi Syariah ................................................................. 14 

a. Pengertian Ekonomi Syariah .................................................. 14 

b. Ciri Khas Ekonomi Syariah ................................................... 15 

c. Tujuan Ekonomi Syariah........................................................ 15 

2. Manajemen Pemasaran .................................................................. 16 

a. Pengertian Manajemen Pemasaran ........................................ 16 

b. Fungsi Manajemen Pemasaran ............................................... 17 

3. Rencana Pemasaran (Marketing Plan) .......................................... 18 

a. Pengertian Pemasaran ............................................................ 18 

b. Pemasaran Menurut Perspektif Syariah ................................. 20 

c. Implementasi Pemasaran Syariah .......................................... 22 

d. Prinsip-prinsip Pemasaran Syariah ........................................ 23 

e. Ruang Lingkup Rencana Pemasaran ...................................... 28 

f. Konsep Pemasaran ................................................................. 29 

4. Strategi Pemasaran ........................................................................ 31 

a. Pengertian Strategi ................................................................. 31 

b. Pengertian Strategi Pemasaran ............................................... 34 

c. Jenis-jenis Strategi Pemasaran ............................................... 35 

5. Pakaian dalam Pandangan Al-Quran............................................. 41 

a. Pengertian Pakaian ................................................................. 41 

b. Fungsi-fungsi Pakaian ............................................................ 42 

c. Kriteria dan Ketentuan Berpakaian dalam Islam ................... 43 

6. Kajian Penelitian Terdahulu .......................................................... 48 

7. Kerangka Konsep .......................................................................... 55 

BAB III:METODE PENELITIAN 

A. Pendekatan dan Jenis Penelitian .................................................... 56 

B. Lokasi Penelitian ........................................................................... 57 

C. Kehadiran Peneliti ......................................................................... 57 



xi 
 

D. Data dan Sumber Data................................................................... 57 

E. Teknik Pengumpulan Data ............................................................ 58 

F. Teknik Analisis Data ..................................................................... 61 

G. Rencana Pengujian Keabsahan Data ............................................. 63 

H. Tahap-tahap Penelitian .................................................................. 64 

BAB IV:HASIL PENELITIAN 

A. Paparan Data ................................................................................. 66 

B. Temuan Penelitian ......................................................................... 69 

BAB V:PEMBAHASAN 

A. Strategi Pemasaran yang diterapkan oleh Toko Serba 35.000 

Munjungan Trenggalek ................................................................. 84 

B. Strategi pemasaran berdasarkan Perspektif Syariah yang diterapkan 

oleh Toko Serba 35.000 Munjungan Trenggalek .......................... 88 

BAB VI:PENUTUP 

A. Kesimpulan.................................................................................... 91 

B. Saran  ............................................................................................. 92 

 

DAFTAR RUJUKAN  

LAMPIRAN-LAMPIRAN 

 

 

 

 

 

 



xii 
 

DAFTAR TABEL 

Tabel 1.1 Data Perkembangan Bisnis Kabupaten Trenggalek  2012-2014 ..... 7 

Tabel 4.1 Batas Wilayah Kecamatan Munjungan ............................................ 66 

Tabel 4.2 Daftar Harga pada Toko Serba 35.000 Munjungan Trenggalek  ..... 68



xiii 
 

 

DAFTAR GAMBAR 

Gambar 2.1 Kerangka Konsep ......................................................................... 55 

Gambar 4.1 Struktur Organisasi ....................................................................... 69  



xiv 
 

DAFTAR LAMPIRAN 

Lampiran 1 : Pedoman Dokumentasi  

Lampiran 2 : Pedoman Wawancara 

Lampiran 3 : Surat Permohonan Izin Penelitian 

Lampiran 4 : Kartu Bukti Bimbingan 

Lampiran 5 : Surat Pernyataan Keaslian Tulisan 

Lampiran 6 : Daftar Riwayat Hidup 


