Abstrak

Dinamika perilaku jemaah telah terkonstruksi oleh digitalisasi praktik
keagamaan. Di Dusun Balerejo, Kabupaten Nganjuk, transformasi ini melahirkan
pola adaptasi baru bagi ibu-ibu muda di tengah kesibukan domestik, namun
sekaligus memendam ketegangan interpersonal yang kompleks di balik layar gawai
akibat ketiadaan pengawasan fisik langsung. Penelitian ini bertujuan untuk
menganalisis pendirian kelompok khataman Qur'an online berbasis WAG di Dusun
Balerejo, serta membedah dinamika perilaku jemaah melalui dialektika panggung
depan (frontstage), panggung belakang (backstage), dan strategi pengelolaan kesan
(impression management). Penelitian ini menggunakan metode penelitian kualitatif
dengan pendekatan etnografi digital. Data primer dikumpulkan melalui observasi
partisipan di dalam WAG, artefak digital berupa tangkapan layar percakapan, serta
wawancara mendalam. Temuan penelitian menunjukkan bahwa adanya motif lain
dari ketua yang memanfaatkan platform ini sebagai soft marketing untuk rekrutmen
dan regenerasi keanggotaan organisasi keagamaan lain. Pada panggung depan
digital (frontstage), interaksi menampilkan citra kesalehan, kesantunan, dan
keharmonisan. Sebaliknya, panggung belakang (backstage) menyimpan
ketegangan mikro berupa keluhan (grundelan) akibat ketimpangan partisipasi
jemaah. Konflik terbuka berhasil diredam melalui pengelolaan kesan yang
memanfaatkan nilai budaya lokal seperti sungkan, segan, dan prinsip Silence is
Golden (menyembunyikan keluhan demi keharmonisan kelompok). Upaya
memendam konflik di panggung belakang demi menjaga citra kesalehan di
panggung depan tanpa adanya resolusi konflik yang fungsional justru membuat
keberlanjutan komunitas virtual ini menjadi sangat rentan dan rapuh. Kata Kunci:

Kata Kunci: Agama Digital, Etnografi Digital, Khataman Online, Pengelolaan
Kesan.

xii



Abstract

The dynamics of congregational behavior have been shaped by the
digitization of religious practices. In Balerejo Hamlet, Nganjuk Regency, this
transformation has given rise to new patterns of adaptation among young mothers
amid their domestic responsibilities, while simultaneously harboring complex
interpersonal tensions behind the screens of their devices due to the absence of
direct physical supervision. This study aims to analyze the establishment of an
online Quran recitation group based on a WhatsApp Group (WAG) in Balerejo
Hamlet, as well as to examine the dynamics of congregational behavior through the
dialectic of the frontstage, backstage, and impression management strategies. This
study employs a qualitative research method using a digital ethnography approach.
Primary data were collected through participant observation within the WhatsApp
Group, digital artifacts in the form of screenshots of conversations, and in-depth
interviews. The findings reveal that the group leader had an ulterior motive for
utilizing this platform as a form of soft marketing to recruit members and ensure
the succession of membership in another religious organization. On the digital
frontstage, interactions project an image of piety, politeness, and harmony. In
contrast, the backstage harbors micro-tensions in the form of complaints (murmurs)
stemming from disparities in congregant participation. Open conflicts were
successfully mitigated through impression management that leveraged local
cultural values such as modesty, deference, and the principle of “Silence is
Golden” (concealing complaints for the sake of group harmony). Efforts to
suppress conflicts behind the scenes in order to maintain an image of piety in
public, without any functional conflict resolution, actually made the sustainability
of this virtual community highly vulnerable and fragile.

Keywords: Digital Religion, Digital Ethnography, Online Khataman, Impression
Management.

xiii



Leilall

Jal elaall &l el 8 ddasale ¥ 3ad laa) ) Al clujled) Ly i
Sauan Uil J gt 13 3 580 cLpnasi gl ol ganilis ilaal daglil) sy 5ol 8 85 il Clacingl)
Mcw;\u\);ymg_\s)]\ush}\ussMﬂY\u@UJ}mdkusu\JM\uL@AY\dﬂuﬁﬂ\uA
53 Cangds 3pilaall A1 il s als sl Jeliill (e dais S Gl sell cilils Cala S
Gl 5 Gadi e KU AN 38 deLas slis Qa3 ) Al ol (WhatsApp Group)e <iSll
daala¥) dgal ol dddas DA (4 Lgilme ¥ e leal) gl cilualins e (Frontstage)s 4ealsll 5
44100 (Backstage)« glkai¥) 5 )y bl jiul 5 (Impression Management).

VA (e L) Caned Gum einad Il Ll e gEY) A e aladiuly (&S meiall Ayl Cadie
clislaall LaLE cillail b Aliaial) a1 W) Jila s el gl e pana JA13 AS jLiially AaaDUlle
O il o A Ui o) 2 e Sl

Al 50 < ghail J ecannd dall CalaaVh 2 ghae (0S) al de sanall (e o) Al ) @L\JL—’)@.E‘}
DALl e G seill A Lghia g0 e ganall Gl 5 b Gl Alae e e e Uil (Soft
Marketing) @il ity LS | AT s a8 45 sl & ) el lana g 23a eliac ilaiiny
el alaiVl 5 ccudgill s (il (e 3 ) sa CanSe Dl dpalal) dgal gl 8 cdlelall e
ubjﬁm&_’jujwRA;L}M)JSAL;J&‘;&_\M@BJ&_’US}SU;MM\%\A\us.usu.\;@
&L\Lﬂ(\ B )la) Glad) yiwl pe Gl gl sda ol gial (5 a2y dclaall Aol ‘; clacy) i lia
%) &_\A.\.al\» \J.m_g cu.u;‘zﬂ e\).\;\_, c@.a\}d\ d.m A.JA.A\ 4.\513.\3\ (usS\ M}.E.m L_A‘ At ‘f\“
cls;\ )\)A.u\ U\ Y\ L.SG\AAJ\ e\A&\Jy\ ‘_Ac Ua\A; LE}ISMJ\ u\.x..\S LA\ J\)ﬁ‘}(\ c_m.a Lgﬂ\ 4«;&)
Nuwt_&u\ A9 gn ‘(:L!J‘ d@\‘_gu.m.d\ a_)}..a‘;r_«kal;d\ d;\ wm&‘ L_il.c\_)*.aﬂ
el 4 4_.4}:} Lilia ).\S\ () 8y Guql\ cA.\;Al\ Jaa dalaiv) Jaa cle) pall @l

&L\L.a\)” 5 yla) i iyl e ﬁ)ﬁ‘ U]Jﬂ‘ FUES ¢l ) Ldl ye o3y ‘gAS)S\ ol 3\.);133.4\ calalsly,

Xiv



